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Sales Story of the Week 

Hollywood Yarn 

people Read Too Fast 

Apologies to Norman Bel Geddes, 
Revere, and Others 


' Restraint of Trade 
They’re Good and Bad 
We Eat Too Much 
Answer: 

Story of the Week 


Sales Story of the Week 


Prospective purchaser of a used 
car, during the road demonstration, 
worried: 

“Tt seems to lurch when you let out 
the clutch.” 

“Why, sure,” agreed the salesman. 
“This is a good auto—it can’t wait to 


get going.” 


Hollywood Yarn 


Prof. Schmorgasbord, an_ inter- 
national authority on the ancient 
history of Scandinavia, was hired by 
Miracle Movies, Inc. (“If it’s a good 
picture, it’s a miracle”) as technical 
adviser for their forthcoming colos- 
sality: “Leif the Lucky.” 


Every time he ventured to make a 
suggestion as to costume, authen- 
ticity, etc., he was brushed off by the 
producer. So he subsided into silence. 


When the hero appeared in zip- 
pered trousers, however, he could 
stand it no longer. Springing to his 
feet he shouted: 

“Zippers were invented recently. 
‘And look: The fly is open.” 

“By dad it is,” said the director, 
turning. to the producer. “This ad- 
viser is’ terrific. Where did you find 
him?’ 


People Read Too Fast 


A lot of the confusion in this con- 
fused world is due to the fact that 
too many people don’t read what is 
actually written, or listen to what is 
actually spoken. 


Take, for example, the incident of 
the Department of Agriculture and 
“The Love Life of the Frog.” 


It all started when a Congressman 
took the department to task for 
wasting the taxpayers’ money on 
thousands of useless pamphlets. No 
one, he declared, was interested in 
such topics as “The Recreational 
Resources of the Denison Dam,” 
“The Wolves of Mount McKiniey,” or 
“The Ecology of the Coyote.” 


“They print every last thing about 
nature but the love life of the frog,” 
he charged. 

A half a dozen Congressmen ap- 
parently thought their colleague said 
~and,” instead of “but,” for they im- 
mediately wrote the Department of 
\griculture for copies of “The Love 
Life of the Frog.” When similar 
orders kept arriving at regular in- 
tervals, the Department thought it 
best to get out a circular announcing 
that it definitely did not print such a 
pamphlet. Result: requests for the 
non-existent pamphlet tripled. 


Flabbergasted, the Department 
pulled itself together and got out a 
press release which carefully ex- 
‘ained that there was no such 
pamphlet as “The Love Life of the 
‘Y08.” Result: requests began to 
‘ome in by the hundreds. 

In desperation, department officials 
' ppealed to the Secretary of Agricul- 
‘ire himself. Determined to put an 


“tid to the nonsense, the Secretary” 


‘levoted Several minutes of a talk 
over a nation-wide ratio hook-up to 
— out in the clearest language. at 
ee command that the ;departnient 
ad never printed a pamphlet” on‘t! 

love life of the frog. nee ve 


Result: After the broadcast, mote’ 


nny 1,000 persons wrote the Depart- 
Concluded on Page 15, Column 1) 


What Is That Strange 
Odor? Fresh Air? 


(An Editorial) 

I S it smart to be lazy? Are you like the fellow we met last week? .. . 
‘You have talked a lot about frozen foods and the home and farm 
freezer business in your editorials recently,” an Eastern commercial 
refrigeration distributor told us as he arrived in Cleveland for the 
All-Industry Exposition. “And so I thought there must be something to it. 
But my men report we don’t have many prospects for freezers. How can 

you sell if you don’t have prospects?” 
This old friend, who used to get his biggest thrill out of beating 
Frigidaire and Kelvinator in his territory, actually had forgotten how 


you find prospects. 


Prospect lists for specialty products—like freezers—are obtained 
through “cold canvassing.” For the benefit of newcomers, and amnesia 
victims amongst the old-timers, “‘cold canvassing” means sending a crew 
of men out to ring doorbells—street by street, block by block, house by 


house. 


These “‘cold canvassers’” don’t waste their lives away in the hot, 
stuffy atmosphere of a showroom or office. They inhale the invigorating 
ozone of cold, fresh air. They get off their fat cans, ride the street cars, 
tramp the streets, and sing the gospel of a new specialty product. 


Here’s the pitch: 


See the people. Tell the story. When you get “One Foot In the 


Door,” 


explain why frozen foods cabinets will cut soaring food bills, 


save shopping time, insure adequate diets and better meals. Out of 20 
personal calls you and your men may make only one or two sales, but 


you'll find a lot of prospects! 


“ 


Follow up those prospects! Build a profitable new business! 


Commercial refrigeration dealers hitherto have never had the oppor- 
tunity to invade the tremendous family market. But with the home 
freezer—which is offered by many commercial refrigeration manufac- 
turers—they have that opportunity. And inasmuch as many of the major 
home appliance manufacturers have neglected the home freezer market 
so far, the commercial dealers who are willing to breathe fresh air won't 


be harassed by big-league competition. 


If they're alive and awake to this unparalleled opportunity, they'll 
make from 10 to 20 calls a day on housewives and farm households. 
They'll explain that their marvelous, big zero-storage cabinets will enable 
“the girls” to do their food-buying once a month, instead of two or 
three times a week. Thus the ownership of a freezer will save time, 


(Concluded on Page 12) 


Prolonged Cold Wave 
Strikes at Production 


DETROIT—A prolonged cold wave 
that has kept six states shivering 
during the past week was reported to 
have seriously affected production of 
steel. Faced with a gas shortage in 
this area, the Michigan Consolidated 
Gas Co. urged most large industrial 
users of gas to curtail operations. 

A spot-check of the Nrws, how- 
ever, failed to reveal any marked 

(Concluded on Page 24, Column 5) 


FTC Hits Sales Methods 
Of Minneapolis-Honeywell 


WASHINGTON, D. C.—An order 
to end sales practices which the 
Federal Trade Commission claims are 
“unlawful” was’ issued to_ the 
Minneapolis-Honeywell Regulator Co. 
last week. 

Charges leveled by the FTC cited 
Minneapolis-Honeywell for allegedly 
making exclusive dealing contracts 
as well as effecting price discrimina- 
tion. 


‘Better To Sell 
Again’ Reflects 
Exposition Attitude 


CLEVELAND, Jan. 28—‘“Like old 
times . . . it’s a competitive Show 
again ... feels better to be trying 
to sell again than to be ducking 
orders.” 

Those were some of the expres- 
sions of opinion by exhibitors after 
the first two days of the Fifth All- 
Industry Refrigeration and Air Con- 
ditioning Exposition being held here 
this week. 

The reaction of the wholesalers, 
contractors, dealers, and_ service 
engineers attending the Show is 
pointing up the fact that 1948 will 
be a year in which a real selling job 
will have to be done. 

While demand is still brisk, as 
indicated by the fact that many of 
the exhibitors of ‘packaged’ items 
had contracted to sell their floor 
samples in the first two days, other 
manufacturers of parts and equip- 
ment were finding wholesalers in a 
somewhat cautious mood. Many have 
substantial inventories but manufac- 
turers believe they are—in many 
cases—poorly balanced. 

Product-wise, the exhibits at the 
Show offered a wide range of new 

(Concluded on Page 24, Column 2) 


Rema, Rsts Plan 
Educational Meetings 


CHICAGO — The Refrigeration 
Equipment Manufacturers Associa- 
tion voted, at a recent meeting of its 
board of directors here, to cooperate 
with the Refrigeration Service Engi- 
neers Society in staging a new series 
of three or four regional educational 
conferences for servicemen every 
other year. 

The conferences will be held in 
widely separated parts of the United 
States beginning this year and con- 
tinuing in the off years between 
All-Industry Refrigeration and Air 
Conditioning Expositions which 
REMA will continue to sponsor every 
other year. 

Under the arrangements RSES 
will direct that part of the confer- 
ence consisting of formal educational 
meetings at which servicemen will 
hear talks on various general sub- 
jects pertaining to _ refrigeration 
problems. 

REMA has agreed to underwrite 
the conferences and will arrange for 
the booths at which manufacturers 
will present educational exhibits. 
REMA directors emphasized that 
booths would be limited in number 
and size, and that exhibits will be 
confined to cut-away models, work- 
ing models, and displays of an educa- 
tional nature. Striving to remove the 
conferences from commercialism, the 
board stated that no commercial dis- 
plays or exhibits will be permitted. 

Details of individual regional edu- 
cational conferences will be worked 
out by a joint REMA-RSES com- 
mittee, it was reported. 


Marshall Heads Rsés 


CLEVELAND — The International 
Refrigeration Service Engineers So- 
ciety elected William Marshall of 
Toronto, Ont. as president for 1948, 
adopted a number of changes to its 
constitution and bylaws, and selected 
Chicago as the site for the 1948 con- 
vention, at its annual convention here 
Jan. 21 to 24. 


Changes in the constitution and 
bylaws provided for an increase in 
the board of directors from seven to 
10 members (in order to get better 
area representation), and an exten- 
sion of their term of office to two 
years; an increase in dues, initiation 


' fees, and chapter taxes; the reécog- 


nition of sectional groups represent- 
ing two or more states; the forma- 
tion of a committee to prepare the 
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as Changes Are Made In Constitution 


annual budget; and the automatic 
transfer of membership of a member 
who moves from the jurisdiction of 
one chapter to that of another. 


Besides Marshall, other officers for 
1948, are: Charles C. E. Harris of 
Cambridge, Mass., first vice presi- 
dent; “A. L. Robertson of Madison, 
Wis., second vice president; H. T. 
McDermott of Chicago, secretary; 
M. R. Hanks of San Diego, treasurer; 
W. E. Booth of Richmond, Va., 
sergeant-at-arms; and Paul Reed of 
Milwaukee, Wis. as educational chair- 
man. 

In accordance with the constitu- 
tional changes, five directors were 
elected for one year and five for two 
years. In the future, all directors 
will be elected for two year terms, 


but five new ones will be chosen each 
year. 

The directors elected for one-year 
terms are: Earl Yockey of Columbus, 
Ohio, Napoleon Brossoit of Montreal, 
Que., W. Tierney of Massachusetts, 
Cc. S. Tucker of Birmingham, Ala., 
and J. L. Driscoll of Burley, Ida. 

Directors elected for two year 
terms are: C. O. Yates of Washing- 
ton, C. E. Nisel of Texas, Floyd 
Lilley of Illinois, Cecil Visger of 
Missouri, and J. V. Berger of 
Colorado. 

Only opposition to the above slate, 
which was presented to the voting 
delegates by the nominating com- 
mittee, came from Pat Riley of Long 
Beach, Calif. Riley, seeking to get 

(Concluded on Page 4, Column 3) 
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Heating Show 
Gets Under Way 
In New York 


Over 330 Exhibitors Listed; 


Heat Pump Symposium Is 
Set for ASHVE Meeting 


NEW YORK CITY — Exhibitors 
scheduled to take part in the Eighth 
International Heating & Ventilating 
Exposition had reached a total of 
approximately 334 last week as 
preparations for the Show opening 
Monday, Feb. 2 reached a climax. 


As the curtain rings up on this 
year’s Heating Show in Grand 
Central Palace the sponsoring 
American Society of Heating & 
Ventilating Society is simultaneously 
holding its 54th annual meeting in 
the nearby Commodore hotel. 


Although the Exposition will run 
through Friday, Feb. 6, the ASHVE 
will hold its final sessions on 
Thursday. Exhibits will remain open 
until 10:30 p.m. each day of the 
Exposition. Monday doors open at 
2 p.m. and during the rest of the 
week hours will begin at noon. No 
exhibits will be accessible to the 
general public. Registration is man- 
datory before admittance, it was 
stated here. 


The multitude of equipment on dis- 
play will serve to illustrate advanced 
engineering practice in the fields of 
air conditioning, heating, and venti- 
lating. Four floors of the Grand 
Central Palace have been set aside to 
house the many exhibits. 


The Commodore _ hotel, where 
ASHVE members are gathering for 
their four days of technical sessions, 
is to be the scene of a welcome 
luncheon Monday. By that time, 
however, many phases of the group’s 
activity will already have begun. 
Advance registration, a few com- 
mittee meetings, and a session of the 
council were held Sunday. 


During the afternoon Monday 
several of the ASHVE technical ad- 
visory committees are scheduled to 
meet. Similar sessions will continue 
throughout Tuesday, Wednesday, and 
Thursday morning. 


A symposium on “The Heat Pump 
for Year-Round Air Conditioning” is 
on the agenda for Wednesday. At 
this session five papers on various 

(Concluded on Page 10, Column 3) 


Gibson Refrigerator Co. 
Buys Out Coolerator 


DULUTH, Minn.—Purchase of the 
Coolerator Co. has been made by the 
Gibson Refrigerator Co., it was an- 
nounced here last week. The trans- 
action, involving over $2 million, will 
not affect distribution of the Coolera- 
tor line through normal channels, the 
statement said. 


John H. Ganzer, who has served 
with Coolerator and the parent firm, 
Duluth Refrigerator, will continue as 
head of the Duluth organization. 
According to the announcement 
issued by C. J. Gibson, president of 
Gibson’ Refrigerator, ho change 
would be made in the staff located 
at Duluth. 


Culmination of the deal came when 
board members from each firm met 
here and affixed their signatures 
to the necessary papers. On hand 
here from Greenville, Mich. for the 
transaction were Mr. Gibson, L. W. 
Hamper, vice president; C. J. Gib- 
son, Jr.; and William Tebbell, con- 
troller. 


Of the more than $34 million in 
combined sales made by the two 
companies last year, Coolerator is 
reported to have accounted for 
$12 million. President Gibson pre- 


dicted a united production of 2,000 
units daily within the near future. 
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AIR CONDITIONING & REFRIGERATION NEWS, FEBRUARY 2, 1948 


———_ 


CLEVELAND—“You have a golden 
opportunity to take over a good 
share of the refrigeration business, 
but you can’t do it on mechanical 
ability alone,” A. M. Schmitz, north- 
eastern district manager for Servel, 


Inc., told members of the Interna- 


® 


Customer Can Be ‘Sold’ on Repeat Calls 
By Courteous, Competent Servicing 


By George M. Hanning 


tional Refrigeration Service Engi- 
neers Society during their annual 
convention here recently. 

Schmitz, who is also a member of 
the R.S.E.S. educational and éxamin- 
ing board, emphasized that though 
the service engineer is “the technical 
brains of the industry” he must also 


REFRIGERATION and AIR CONDITIONING | 
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your business needs. 


MAKE YOUR TIME WORTH MORE MONEY! 
1. Save working hours for NEw BusINEss! 
Order parts from our catalog in spare time 


2. Save wear and tear on your car 
3. Save gas and oil 


4. Get the right part—and ALL the parts 
5. Deal with men who know your business 


.» as close to YOU 


Order from our cata- 
log in the evening and 
let the mails save you 
valuable working hours! From AIRO you 
can count on fast service, dependable 
service ...directed by men trained to know 


PARTS *TOOLS* SUPPLIES | 


as your MAILMAN! 


Authorized Distributor For 
AUTOMATIC PRODUCTS 
BRUNNER 
CUTLER - HAMMER 
DETROIT 
IMPERIAL BRASS 
JACK & HEINTZ 
MINNEAPOLIS-HONEYWELL 
MUELLER BRASS 
PENN * WHITE-RODGERS 
® * * 

Write today for Catalog 47A 
Dept. B 
2732 N. ASHLAND AVE. 


SUPPLY CO.., INC. 


AIRO SELLS WHOLESALE ONLY 


CHICAGO 14, ILLINOIS 


exercise sales engineering and sales 
personality in order to be a success 
today. 

During and since the war, the serv- 
ice engineer has been thrown into 
face to face contact with the buying 
public (of commercial refrigeration 
units) and the buying public does not 
like it, he said. 

The public today, he asserted, has 
become sick and tired of shouldering 
heavy service costs caused by lack 
of technical knowledge on the part 
of the serviceman and taking the 
loss in profits. The public is demand- 
ing that fixture manufacturers make 
self-contained units. That demand is 
estimated at 60 to 70% of the mar- 
ket, he added. 

In his talk, Schmitz outlined cer- 


refrigeration industry, which he 
claimed, have repeated themselves 
and are repeating themselves today. 

He harked back to the early 1920’s 


when servicemen converted ice boxes 
into electric refrigerators. At that 
time, the public demanded and got 


| self-contained household units. 


Then in the early 1930’s another 
trend developed from the open-type 
condensing unit to the sealed type. 


YES, NEW CAPACITOR AS WELL AS SPLIT-PHASE TYPES 


GREATER RANGE 

of sizes and capacities in 
U.C. hermetic condens- 
ing units now available. 


COMPLETE LINE* 
of hermetic condensing 
units ranging from % — 


H.P.to % H.P. 


YOUR CHOICE 

of U.C. Hermetic con- 
densing units for capil- 
lary tube or expansion 
valve systems. 


Write or Wire 

your problem today— 
let us solve it, the Uni- 
versal Cooler way. 
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This is the % H. P. Universal Cooler Hermetic 
Condensing unit with a capacitor type motor. 


*F.22 Refrigerant? Units with this refrigerant now available for special applications. 
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“This was not a dream of some 
engineer back in the laboratory,” 
Schmitz asserted. 

“At that time, many persons 
thought that with the entry of the 
sealed unit, the serviceman was out. 
However, the dealers who sold the 
units were reluctant to set up their 
own service departments. That was 
the beginning of the independent 
serviceman. 

“In the late 1930’s a similar trend 
was found in the commercial refrig- 


eration field. Consumers were start-— 


ing to demand ‘We shall have a line 
of self-contained fixtures’ and manu- 
facturers were harking to that de- 
mand.” 

The war interrupted that trend, 
Schmitz said, but, with the return of 
peace, it is back again. 

During the war, the serviceman 
carried the load, he related. The 
commercial salesman, seeing the 
handwriting on the wall, left the field 
for jobs in war plants or entered the 
armed services. 

The servicemen who were left be- 
hind received a liberal education in 
commercial refrigeration units with 
which they were previously unfa- 
miliar. They were astounded at the 
tremendous number of service calls 
they received and the urgency of 
them. Their handling of this emer- 
gency earned them the respect of the 


; 


entire refrigeration industry, Schmitz 
declared. 

The serviceman’s “golden oppor. 
tunity,” he indicated, lies in the fact 
that the prewar commercial equip. 
ment salesmen are not returning to 
the field. They are moving on to 
specialty or “high pressure” Selling, 
That leaves the way open for the 
serviceman who has the technica) 
knowledge and also the ability to 
sell without using high pressure. 

However, the consumer of com. 
mercial units has learned something 
about refrigeration and he is de. 
manding 60 to 70% self-containeq 
units. 

His demands are causing the fx. 
ture manufacturers to bypass the 
things that the consumer didn’t like. 

“I firmly believe that a broader 
knowledge of refrigeration is a must 
from here on out. And I am not 
alone in that belief,” he stated. 

He said that the serviceman must 
have complete technical knowlecige 
of the job he is about to do, and he 
must be able to sell himself to the 
customer besides. 

“After all, your success as a refrig- 
eration engineer is not measured by 
how many calls you have on your 
sheet. It is measured in satisfieq 
customers that are willing to call you 
back on a job and act as silent sales- 
men for you.” 


tain trends in the history of the ® 


REFRIGERATION PARTS 


Rebullding aid | 


UNCONDITIONAL 9. 


GUARANTEE 


Fully illustrated catalog and prices 


sent upon request on your company letterhead. 


REFRIGERATION MAINTENANCE CORPORATION 
321 EAST GRAND AVENUE * CHICAGO II, ILLINOIS 
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FOUND IN THE CUTLER-HAMMER 
REFRIGERATION REPLACEMENT LINE 


Sixty percent of all refrigeration con- 
trol replacement requirements are met 
by one Cutler-Hammer control alone 
... the Universal Replacement Unit. 
And where specific control is needed, 
that need is met by Exact Replace- 
ment control items in the C-H line, 
each individually packed, clearly 
labelled, complete with dial plate 
mounting screws, trim washers and 
full instructions for mounting and ad- 
justment. 

The practical advantages gained 
are: less capital tied up in stock; rapid 
and regular turnover; speedier com- 
pletion of each job; greater all-round 
satisfaction. And in each C-H Re- 
placement unit you will find the results 
of a 50-year specialization that had 
led to acknowledged leadership in the 
control field. Thus, outstanding 
refrigeration wholesalers recommend 
C-H Replacement Control and alert 
service organizations everywhere fea- 
ture and use it. CUTLER-HAMMER, 
Inc., 1362 St. Paul Ave., Milwaukee 
1, Wisconsin. 


Bul. 9521N9 > 

THIS ONE UNIVERSAL UNIT ALONE 
COVERS 60% OF ALL NEEDS 

ADJUSTABLE MOUNTING BRACKETS 


Maximum Mounting Centers .... 4-3/16 
Minimum Mounting Centers eevee 2-3/16 


Adjustable Cutout Feature—Differential can 
be increased 4 degrees by turning indicator 
in “Hi” direction and decreased 4 degrees by 
turning in “Lo” direction. 

Adjustable Range—Turning screw clockwise 
lowers setting and counter-clockwise raises set- 
tings. 

Operating knob can be adjusted to meet 
various evaporator scale settings. New knob 


is ideal for varying shield thicknesses. Makes 
this control adaptable to wider range of sing'e 
dial replacement jobs where overload is »t 
required in unit, 


DOMESTIC, SEMI-COMMERCIAL AND COMMERCIAL CONTROL 
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UP 10 Yigth HORSEPOWER AT 1000 R.P.M. 


NOW the outstanding 6-pole Redmond Micromotors are ready... 
for applications where slower speed with full rated loads are de- 
sired. You get up to 1/15th horsepower, ventilated, and 1/20th 
horsepower, totally enclosed, at 1000 r.p.m., to handle deep pitch 
fans with a minimum of air sound. 


First take a glance at the advanced Fin-Line functional styling 
with maximum die-cast cooling surfaces. 


Then consider the precision skewed Flush-Weld rotors with com- 
pletely filled slots . . . no open areas to collect chips, dirt and 
dust. They’re rust inhibited and accurately balanced. 


Field ‘‘lams’’ are pneumatically stacked, coils are machine wound 
and varnish baked. Here’s perfection on a production schedule 
that’s hard to believe. 


Bearings and lubrication are the magic key to long life. 6-pole 
Redmond Micromotors have extra large porous bearings, indi- 
vidually fitted to within .0001” tolerance. Besides filtering the 
lubricant, their special Redmond design induces constant recir- 
culation. 6 cubic inches in oil reservoirs is comparable to motors 
of much larger size. 


They’ll operate in any position too. Heavy studs can be had for 
flange mountings. Or you can have the smoothly styled bases, 
insulated from the Micromotors by live rubber cushions. 


Get the complete story and prices. Ask about the Type ‘‘Y”’ 
Redmond Micromotors. Phone or write today. 


a BUILT BY SPECIALISTS 


You can expect and will receive complete cooperation on your motor 
problems at Redmond Company, Inc. Here is an organization of special- 


DIMENSIONS OF TYPE “Y” 


Open ventilated 1/15th hp. model (above): Housing length 
not including base, 45%”; length overall of base, 5-1/16”. 


Totally enclosed model (right): Housing length not including 


ists, who manufacture Micromotors, speed controllers and small blower 
units, exclusively—no complete consumer products to compete with 


| products of customers. 


base, 5-5/16’; length overall of base, 534”. 
Typical applications for 

Redmond 6-Pole Micromotors 

are shown below: 


_ % Expanded facilities. Prompt deliveries. Service before and after the sale. - 


Exhaust Fans Fleer Heaters Unit Coolers Floor Air Circulators Unit Heaters 


‘ k COMPANY, Inc. 


MAIN OFFICES: Owesse, Michigan 
EASTERN AREA SALES: 420 Lexington Ave., New York 17, W. Y. 
z PACIFIC COAST SALES: Redmond Company of Calif., inc, 7 W. Sth St., . 
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Superior 


VALVES, FITTINGS 
and ACCESSORIES 
For All 
Refrigeration and 


Air Conditioning Systems 


146 


REFRIGERATION, INC. 


@ FARM AND HOME FREEZERS 
@ REACH-IN REFRIGERATORS 
@ WALK-IN REFRIGERATORS 
@ FARM MILK COOLERS 


DIVISION OF WILSON CABINET CO., INC. 
SMYRNA, DELAWARE 


R. B. Holland Represents 
Kramer Trenton Co. 


In 3 West Coast States 


TRENTON, N. J.—Robert B. Hol- 
land has been named representative 
in California, Nevada, and Arizona 
for the Kramer 
Trenton Co. Hol- 
land is well-known 
on the West Coast 
in the refrigera- 
tion industry, hav- 
ing been direct 
factory represen- 
tative for York 
Corp. for over two 
decades. 

Holland will 
maintain an office 
in San Francisco, 
at 461 Market St., and another in 
Los Angeles at 5225 Wilshire Blvd. 
Phil Kilgore, who has had years of 
experience in the refrigeration field, 
will be in charge of the Los Angeles 


R. B. Holland 


| office. 


© 


SPRING 


— DEPENDABOOK | 


NO. 146 


REFRIGERATION, AIR CONDITIONING 
and ELECTRIC MOTOR Parts and Supplies 


Write for your copy today on your letterhead, please 


THE HARRY ALTER COMPANY, inc. 


1728 S. Michigan Ave., 
Chicago 16, Illinois 


_ 134 Lafayette Street, 
New York, 13, New York 


Marshall Heads -- 


(Concluded from Page 1, Column 4) 

more representation for California 
and the West, proposed the name of 
W. E. Wharton of Oakland, Calif. 
for one-year director. Wharton was 
defeated in the balloting. 

At the final session of the conven- 
tion, a letter from Yockey was read 
to the membership. The letter asked 
the society to consider setting itself 
up as a completely independent or- 
ganization and hiring a full-time 
executive secretary and educational 
chairman, possibly combining both in 
the same person. 

The letter was accepted and sent 
to the board of directors for con- 


sideration. 
Selection of the site for the next 
convention (Stevens Hotel, Nov. 


20-23) was made by the new board 
of directors, following the final busi- 
ness session. Both Boston and 
Chicago had been suggested, with 
the Illinois delegation carrying on an 
intensive campaign during the entire 
convention. 

When the president’s gavel was 
turned over to Marshall, W. W. Alli- 
son of Los Angeles, retiring presi- 
dent, presented Marshall with a 
plastic gavel for his personal use. 
The gavel was made by a California 
serviceman, who, as a hobby, has 
equipped the California chapters 
with similar gavels. 

At the Society’s annual banquet, 
Clarence Buschkopf, immediate past 
president, was presented with a past 
president’s emblem. 

In conjunction with the convention, 
the service engineers held a contest 
to select the best service truck 
brought to the convention. 

Refrigeration Maintenance Corp. of 


T#ED 'S NEW 25 CUBIC FOOT 


om CH-IN FEATURES... 


...fo every commercial 
refrigeration need .. . 


We are continually developing new type and new 
sizes of cabinets to meet the current demand. A 
few typical examples are shown. Our goal is a 
well-rounded line of required sizes and up-to-the- 
minute models, making United the answer to every 


commercial refrigeration need. 


UNITED REFRIGERATOR COMPANY 


SALES DIVISION - 350 ROBERT ST. - ST. PAUL 1, MINN. 


© STAINLESS STEEL LINING 


Permanent interior beauty with easy-to-clean, 22 
gauge stainless steel 


® GREATER SHELF AREA PER CU. FT. 


28.3 square feet of shelf area, with adjustable plated 


wire shelves 


® ALL STEEL CONSTRUCTION 


A reach-in built for sturdy durability and long service 


@ HIGH BAKED DULUX FINISH 


Exterior baked-on enamel finish, on bonderized, rust- 
proof auto body steel 


MODERN RECESSED BASE 


Gives comfortable access, more foot room, and 


simplifies cleaning 


MODEL R1—25C 

Gross capacity 25.2 cu. ft. 

Net capacity 22.1 cu. ft. 

Width 48° Depth 28" Height 71%" 


YY 


Cleveland won first place in the com- 
mercial built truck division and the 
Nichol Electric Equipment Co. of 
Medina, Ohio, came out on top in 
the owner-built truck division. 


Talks given to the engineers dur- 
ing educational sessions are reported 
elsewhere in this and _ following 
issues of the NEWS. 


Dealer Survey Supports 
Having Major Appliances 
In ‘Package Mortgage’ 


SPOKANE, Wash.—Over half of 
the dealers participating in a recent 
poll by the Inland Empire Electrical 
Dealers Association indicated they 
were in favor of lumping all major 
appliances under a “package mort- 
gage” when a new house is sold. 

Part of the group’s “5-Minute 
Poll,” the question asked: “Should 
IEEDA support ‘Package mort- 
gages’?” Approximately 54% of the 
answers were affirmative, 25% nega- 
tive, and the remainder “undecided.” 


The largest bloc of votes was the 
88% who approved IKEDA support 
of Fair Trade Pricing. Only 4% of 
the dealers opposed such a program. 
On the matter of whether or not they 
favored legislation requiring serial 
numbers on appliances, two out of 
three dealers said “Yes”; 17% said 
oD,"” 

A total of 71% stated they did not 
now have outside salesmen and one- 
fourth said they did make use of this 
form of selling. When the question: 
“Do you plan to have outside sales- 
men?” was asked, the grouping of 
answers split the other way with 
75% saying “Yes” and 17% “No.” 

Answers to IKEDA questions in- 
volving major appliance instalment 
terms reflected little unanimity. Ap- 
proximately 42% felt there should be 
a down payment of at least one-third 
while exactly the same number fav- 
ored a maximum down payment of 
25%. The average instalment period 
that dealers thought should be al- 
lowed was 15 months, according to 
the IEEDA poll. Nearly half sug- 
gested a year and 30% figured a year 
and a half was suitable. 


Concerning terms for instalment 
purchase of radios, 53% would re- 
quire one-third down. . Another 32% 
supported a down payment policy of 
one-fourth or less. The breakdown 
of voting as to the length of the in- 
stalment period worked out just 
about the same. Roughly 45% of the 
dealers wanted the number of 
months restricted to 12, but 30% re- 
sponded that 18 months was better. 


Partial results of the IEEDA 

“5-Minute Poll’ follow: 
Yes No Undecided 

Should IEEDA 

seoners Fair 

rade Pricing? 88 4% 8 
Should IEEDA “ " “ 

support “package 

mortgages” ? 54% 25% 21% 
Favor legislation 

requiring serial 

numbers? 66% 17% 17% 
Do you now have 

outside 

salesmen? 25% 71% 4% 
Do you plan to 

have outside : 

salesmen? 75% 17% 8% 
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Hotpoint Widens Scope 
Of Field Sales, Sets Up 
Product Planning Division 


CHICAGO—An enlarged field sell. 
ing structure under a manager of 
distribution; a product 
division coordinating product sales 
departments; and a market develop. 
ment division to plan dealer de. 
velopment, utility sales and specig] 
markets, are highlights of the ex. 
panded Hotpoint, Inc., marketing 
organization announced by Leonard 
C. Truesdell, vice president of mar. 
keting. 


Truesdell said that the new or. 
ganizational setup is aimed at build. 
ing a strong relationship between 
production planning and sales plan- 
ning. 

The marketing organization has 
seven divisions for: product service, 
product planning, merchandising, 
market development, distribution, 
commercial cooking sales, and biusi- 
ness services. To staff these func- 
tions, the personnel will be as 
follows: 

William F. Ogden, product plan- 
ning division manager; with Gregory 
L. Rees, manager, range sales; John 
F. McDaniel, manager, refrigeration 
sales; Hollis C. Doss, manager, elec- 
tric sink and cabinet sales; Dwight 
R. Anneaux, manager, water heater 
sales, and Lloyd I. Sweetland, man- 
ager, home laundry sales. 

Howard J. Scaife has been named 
to manage the market development 
division, and Gene E. McEwan will 
be in charge of the _ distribution 
division. 

The new distribution division field 
organization has eight sales districts 
staffed by a manager and sales man- 
ager in various key markets of the 
districts. 

David C. Marble, veteran Hotpoint 
sales executive will continue as man- 
ager of the product service depart- 
ment with an expanded operation 
that includes seven field service spe- 
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AUTOMATIC REFRIGERATION 


PIONEERS in the refrigeration field 
since 1917! LIPMAN Machines give 
dependable service, low cost oper- 
ation. Designed for use with 
Methyl Chloride, Ammonia, Freon 
12. Units are available in sizes 
from Y% thru 40 H.P. 
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GENERAL REFRIGERATION 


pt : 
YATES-AMERICAN MACHINE CO., Beloit, Wisconsin 


planning : 


Also Unit Coolers, 
Cold Plates, Fractional 
H.P. Air and Water 
Cooled Units. 


These units are priced at a special low for quick clearance. 
It will be worth your while to write us NOW for full details. 


BOX 2658 


Air Conditioning & Refrigeration News 


5-Ton McQuay Sus- 
pended Type Air Condi- 
tioner 


1-Ton, 1'%-Ton, and 
2-Ton Suspended Type 
Comfort Coolers, Com- 
plete with Valve and 
Speed Control 


Mills Remote Type Con- 
densing Units, 7/2 H.P., 
5 H.P., and 3 H-P., 
3-Phase, Water-Cooled, 
Complete with Starter. 


Kramer Thermobanks, 
TV-75, 103, 150, 275 
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With Salary Plan Store Puts Salesmen Outside, 
Gives Them Training, Controls Their Activities 


sT. LOUIS—Six veteran salesmen 
of Hampton Electric Co., huge new 
$150,000 electrical appliance dealer- 
ship here, receive a straight salary, 
rather than the usual salary and 
commission, under a novel plan de- 
veloped by A. J. Vedder, sales- 
manager. 

Anxious to build up a top-notch 
sales crew at the time of the opening 
last February, Hampton Electric Co. 
realized that it could not provide 
salesmen with sufficient merchandise 
to earn a worth-while amount, Vedder 
stated. Therefore, the store adver- 
tised for experienced veteran appli- 
ance salesmen, and to each, offered 
a proposition whereby each salesman 
receives a straight salary of $85 per 
week. 

WORTHWHILE INVESTMENT 

“We considered it a highly worth- 
while investment,” Vedder said. “In 


return for paying these salaries we 
were able to put our men immedi- 


times, while three salesmen are on 
outside calls, three are on duty in- 
side the store. Salesmen have their 
choice of spending the morning and 
evening in the store, making outside 
calls or contacts in the afternoon, or 
vice versa, and each gets an equal 
amount of floor time and outside 
time per week. 

Still another advantage claimed for 
the unusual compensation setup is 
that a friendly, courteous policy of 
customer service exists throughout 
the organization. Untroubled by 
commission worries, salesmen spend 
as much time and trouble as is 
necessary to sell anything from a 
low-price electric fan to an expen- 
sive television set, which owner E. H. 
Woestendieck feels is “the best pos- 
sible atmosphere.” 

Built at a cost of $123,000, the 
Hampton Electric Co. is one of the 
midwest’s most unusual appliance 
dealerships. The company started 
out 27 years ago as an electrical 


contracting house, featuring house- 
wiring, lighting fixtures, etc. Dur- 
ing the war, Woestendieck handled 
some of St. Louis’ largest munition 
plant and defense plant electrical 
installation contracts, and _ utilized 
the profits forthcoming to set up his 
current Hampton Electric Co., which 
contains more than 22,000 sq. ft. of 
space. 


DEPARTMENTS SEPARATED 


The plant is split into a 110 x 60 
ft. major appliance showroom, a 60 x 
60 electrical lighting fixture, small 
appliance and model kitchen depart- 
ment, a huge drive-in warehouse 
area for electrical contracting trucks, 
12 of which are maintained by the 
firm, and a 60 x 20 appliance recon- 
ditioning shop. 

The firm has 30 full-time elec- 
tricians on its payroll, in addition to 
the six regular salesmen, four execu- 
tives, and seven office employes. 


Until recently, Woestendieck in- 
corporated the Hampton Aircraft 
Co., a Stinson airplane dealership, 
right in the showroom, but later 
moved this to an airport which he 
owns near St. Charles, Mo. 


TEN-TON TRUCK ENTRANCE 


Long experience with electrital 
sales has_ resulted in several 
efficiency-building ideas in the plant 
layout. For one thing, there is a 
doorway at the rear of the plant 
showroom large enough to drive a 
10-ton truck inside to unload appli- 
ances directly on the floor. For 
another, a model laundry has been 
set up so complete that customers 
are actually invited to bring in their 
own soiled clothing and “turn out 
the week’s wash” at the company’s 
expense, thereby familiarizing them- 
selves with model laundry equip- 
ment. Vedder, finding that home 
freezer sales were not what they 
should be hit upon the idea of keep- 
ing $50 worth of frozen foods, meats, 
and dairy products, in home freezers 
and refrigerators around the show- 
room, and cheerfully exhibits them 
to customers who are a bit dubious 
about how such equipment will fit 
into their own home. 


The company employs a “telephone 
contact woman” who, utilizing lists 
of potential prospects obtained at 
electrical shows, home shows, etc., 
spends eight hours a day telephoning 
St. Louis housewives, ascertaining 
their appliance needs, and making 
appointments for the six salesmen. 


4-H Girls Don’t Like 
Dishwashing Chore 


NEW YORK CITY—Dishwashing 
is the most disliked household chore 
that faces the next generation of 
home makers, if a survey made re- 
cently among 4-H club girls by the 
New York .State Extension Service 
can be taken as a guide. 

Seventy-one of the 142 girls inter- 
viewed made no bones about the fact 
that they only did dishes because 
they had to. They considered the 
job too messy and time consuming. 


Others indicated that they wouldn’t 
mind polishing the crockery so much 
if there was some money attached to 
the deal. Only 14 would confess that 
they actually washed dishes volun- 
tarily. 


de> 


ately into outside selling and floor 
time, and because no commissions are 
involved, we got far more coopera- 
tion than is usual.” 

In return for the $85 per week 
salary, Hampton Electric Co. has 
asked each salesman to undergo a 
series of “training schools’ with 
manufacturers’ representatives on re- 
frigerators, home freezers, television 
sets, radio-phonographs, complete all- 
electric kitchens, etc. Each salesman 
also has taken training on lighting 
fixtures, house wiring, etc., and is 
able to correctly estimate almost any 
type of an electrical job, according 
to Vedder. 


NO COMMISSION DISPUTES 


“By far the best point of the entire 
program is the fact that there are 
no disputes between salesmen over 
who is entitled to a specific com- 
mission, no such thing as splitting 
up commissions, percentage deals, 
etc.” Vedder said. ‘We have abso- 
lute control over our’ salesmen’s 
actions, and we find that most of 
them prefer the steady $85 per week 
income to taking a chance on more 
or less on a commission basis.’ 

Since the Hampton Electric Co. 
is open until 9 o’clock each evening, 
salesmen split up their time in out- 
side and inside selling shifts. There 
are three shifts per day, morning, 
afternoon, and evening, and at all 


sell the cabinet 
that’s designed to sell 
MORE FROZEN FOODS 
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GOODSELL MODEL 
$58 FROZEN FOOD DISPLAYER 


is designed to meet the needs of the 
independent food merchant. 
HERE’S PROOF: 


| SELF CONTAINED ', H.P. CON- — 

DENSING UNIT mounted beside — 

display window, does not o 
floor ae 


» SLIDING GLASS LIDS, which may | 
be removed during busy hours. 
Greater accessibilit , 

Goodsell OVERHEAD COILING 

T+ avoids rapid softening of the 

ia layer of food. : ie : 


CABINET ONLY 68” LONG ~ re- 


* quires very smal! floor area. 


Write for descriptive folder 


. GOODSELL CORPORATIO 
1820 FLUSHING AVE. BROOKLYN6. NY. 
Evergreen 7-4064 


KRACK 


ENGINEERED 
UNIT COOLERS 
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Refrigeration Appliances, Inc. 
923 W. Lake St., Chicago 7, II. 
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More Frigidaires 
serve in more American Homes 
than any other refrigerator 


to 80-gal. sizes. 


Meter-Miser! 


Yes, Frigidaire Refrigerators are the leaders 
—the “king-pins’’—of the Frigidaire line. 
Their popularity makes them so. 

But look at ail the Frigidaire home ap- 
pliances— products made easier to sell by 
the Frigidaire Refrigerator . 
that, in turn, make the Frigidaire Refrigera- 
tor an even greater favorite — 


1. Frigidaire Electric Water Heaters, 30- 


2. Frigidaire Automatic Washer, the great 
new development in automatic washers. 


3-4. Frigidaire Clothes Dryer and Frigid- 
aire Electric lroner, completing the new 
Frigidaire home laundry line. 


5. Frigidaire Refrigerators, including new 
compact models that hold up to 50°; more 
food in virtually-the-same kitchen space . . . 
and famous Cold-Wall models. All with the 


for every family. 


signed ‘‘8-footer.” 
. products 


6. Frigidaire Electric Ranges in 6 models, 
7. Frigidaire Home Freezer, a newly de- 


Also—Frigidaire Kitchen Cabinets and 
Sinks, rounding out the Frigidaire line and 
enabling the Frigidaire Dealer to outfit 
modern kitchens —completely. 

Here’s a full line of home appliances 
to add sales—and multiply profits — for 
Frigidaire Dealers. Further proof that you 
can— Depend on Frigidaire todo Things Right! 


You're twice as sure with two great names 


FRIGIDAIRE 


MADE ONLY BY 


General Motors 
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NERA Sets '48 Policy, Asks Manufacturers’ Aid 


administer the entire training pro- 
gram. Where there is no league, 
NERA through its local chapters 
would do the job. At the conclusion 
of a stated period of basic and prod- 
uct sales training, the recruit would 
then be interviewed by a minimum 
of three dealers and would be free 
to go to work for the one he pre- 
ferred.” 

In one of two recommendations, 
the report proposed that the selection 
method to be used would be the plan 
presented to the conference by the 
Personnel Institute of Chicago. In 
addition, the program would include 
advice on the various approved 
methods of compensating salesmen. 

The other recommendation was 
that manufacturers “work even more 
diligently with dealers than they 
have in the past on all phases of 
sales promotion, including industry- 
wide promotions to increase accep- 
tance of products not now in wide 
use, as well as nation-wide electrical 
product shows to be held on a strictly 
dealer basis.”’ 

Pryor’s report suggested that in- 
stead of concentrating on monthly or 
seasonal promotions, the industry 
should stage special campaigns to 
sell products not yet fully accepted. 

“Home freezers, dishwashers, 
ranges, water heaters, and television 
in particular are so new that the 
dealer still needs an education on 
how to sell them,” the report de- 
clared. “With the exception of 


CHICAGO — The National Elec- with a wide advertising 
trical Retailers Association was au- 
thorized by its recent Leadership 
Conference here to prepare a nation- 
wide program for recruiting and 
training the estimated 100,000 addi- 
tional appliance-radio salesmen deal- 
ers will require when merchandise 
becomes more plentiful. 

At the same time, the conference 
authorized NERA to recommend that 
manufacturers, distributors, and elec- 
tric companies join hands with it in 
this campaign. The recommendation 
was one of many approved by the 
conference and read to the manufac- 
turer-dealer panel which climaxed 
the parley held in the Sheraton hotel, 
Jan. 19-21. 

During the panel, representatives 
of nearly 40 appliance manufacturers 
heard and commented on reports and 
recommendations covering manufac- 
turer-distributor relations, installation 
problems, service responsibilities, 
trade-ins, the rural market, better 
business efficiency, and sales promo- 
tion. 

Policies approved by the 90-odd 
appliance-radio retailers participating 
in the conference constitute a basis 
for NERA’s 1948 program of action. 

NERA’s proposed recruiting and 
training program was recommended 
in the report on sales promotion by 
General Chairman James Lee Pryor, 
of James Lee Pryor Appliances, 
Wilmington, Del. It was suggested 
that the proposed campaign com- 


mence 
appeal. 

“National advertising institutional 
copy could sell the idea of the oppor- 
tunity which exists for enterprising 
young men and women to achieve a 
career in appliance and radio selling, 
and direct applicants to see their 
local electric company for further 
details,” the report said. 


Use Local Newspapers 


“An appeal should also be made 
through local newspapers. This ad- 
vertisement could be signed by the 
united electrical industry of Blank 
city, and the prospect be directed as 
to where to go to secure an aptitude 
test and be interviewed. It is our 
opinion that the electric company 
should take the leadership locally, 
since the industry actually pivots 
around the utilities. 

“We believe the recruiting cam- 
paign should continue for a year or 
more, and longer if necessary. Re- 
cruits would be enrolled in sales 
training classes ... set up at stated 
intervals, depending on the size of 
the market and the number of 
trainees.... ~ 

“Basic sales training offered by the 
Edison Electric Institute would come 
first, followed by necessary product 
training to be given by manufactur- 
ers through their distributors. 

“Wherever there is a properly or- 
ganized electric league, NERA recom- 
mends that the league coordinate and 


In Stamping Out Co-ops And ‘Back Door’ Selling 
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ranges, we feel that manufacturers 
and distributors are lax in not con- 
ducting enough schools to aid the 
dealer in the sales of these items. 

“In turn, we believe the dealer 
must realize that many of these 
appliances can only be sold through 
trial and demonstration and by con- 
tinuous newspaper and radio adver- 
tising.” 

The report also called on both 
dealers and manufacturers to back 
the industry’s adequate-wiring pro- 
gram so that retailers “will not be 
in the position they are today when 
to sell a range, we must also sell 
wiring. 


75% Not Properly Wired 


“We believe that 75% of all homes 
today are not properly wired to take 
care of the load for such appliances 
as ranges, ironers, dryers, and water 
heaters,” the report said. 

The report on better business effi- 
ciency presented by General Chair- 
man and NERA Vice President K. 
J. Stucky, of Stucky Bros., Ft. 
Wayne, Ind., recommended: 

1. That manufacturers recognize 
the need for, and vigorously support, 
a department of NERA to be known 
as the “Business Efficiency Division,” 
to obtain needed cost information, 
get such information in the hands of 
dealers, and provide an expert field 
service which will help dealers help 
themselves in putting this informa- 
tion into effect in their business. 

2. That a qualified, top-notch 
economist-analyst be employed to 
head the division. 

In proposing the new division, the 
report stressed that what members 
have learned from NERA’s Cost-of- 
Doing-Business Study and what they 
will learn from future surveys “will 
be of questionable value to the aver- 
age small dealer unless we can devise 
a program to put the facts to work.” 

It was recommended in the report 
on the rural market by General 
Chairman Henry Vogel, of Maytag 
Vogel District Stores, Sterling, Colo., 
that: 

1. Manufacturers and distributors 
should appoint and train a good 
existing dealer or a new one so he 
will know how to profitably sell and 
service the farm market. 

2. Manufacturers should support 
these dealers by removing inequali- 
ties in sales and service procedures 
which frequently hinder their suc- 
cess. 


Eliminate Co-op Groups 


3. Manufacturers should work with 
NERA to get REA—and all other 
co-op enterprises—out of the appli- 
ance merchandising business. 

NERA is vitally interested in see- 
ing more dealers get into the farm 
market at the earliest possible mo- 
ment, the report said. 

“We know that the average manu- 
facturer present here today does not 
specialize in products for the farm, 
except for appliances and radios,” it 
continued. “We believe it is therefore 
up to our distributors to help the 
dealer by stocking a full line of elec- 
trical products which the farmer 
wants and needs. . . . We need and 
request the leadership of you manu- 
facturers to help us sell the farmer 
and win the battle over LP gas.” 

Highlights of the reports on manu- 
facturer-distributor relations, trade- 
ins, installation problems, and service 
responsibilities were reported in last 
week’s issue of the NEWS. 

In the report on manufacturer- 
distributor relations, presented by 
General Chairman and NERA Presi- 
dent Herb Names, of Herb Names, 
Inc., Denver, it was recommended 
that distributors guarantee to sell to 
franchised outlets only, that the in- 
dustry should discourage “back door” 
and special discount. selling to em- 
ploye groups, that the dealer should 
not be circumvented in builder or 
multiple purchase sales to the build- 
ers, and that tie-in sales be stopped. 

In addition, this report recom- 
mended: 

1. That all dealers ask for a model- 
protection clause in all franchises 
they sign (to give all dealers in a 
given area the opportunity to pur- 
chase factory overstock in lieu of 
having the models dumped at a re- 
duced price, such as through one 
large outlet), and a minimum 90-day 
price protection clause in’ all fran- 
chises. 

2. That manufacturers adhere to 
recommended time limits for price 
cut and model protection on all ap- 
pliances, including merchandise that 
is fair traded. 


“Our association’s policy,” it was 
explained, “is in favor of fair 
traded items, if fair trade provisions 
are properly enforced. . . . Recently 
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Last week’s issue of the News 
carried a report on highlights of 
the Leadership Conference held in 
Chicago Jan. 19-21 by the Nationa] 
Electrical Retailers Association. 4 
more detailed account of actions 
taken at the conference is given 
in the accompanying story. 


there have been indications ‘hat 
some manufacturers are abandoning 
fair trade prices on old models, with. 
out giving the dealer ample time to 
dispose of the old models. With this 
introduction of models, retailers sad- 
dled with heavy inventories are 
therefore facing a grim sit jg. 
OR: 66s” 

3. That manufacturers-distribut: rs. 
dealers cooperate better in decid ng 
how much each can afford to invest 
in advertising aids, based upon che 
volume of business a dealer does 
with the manufacturer; that manu- 
facturers through their distributors’ 
salesmen undertake to properly n- 
struct dealers in the use of advertis- 
ing aids; and that our association 
vigorously campaign to increase 
dealer use of such an _ equitable 
advertising aids program. 

“We do not in any manner, how- 
ever, condone the practice of forcing 
advertising aids on dealers in order 
to obtain merchandise,” the report 
stated. 


Descriptive Tags Asked 


4. That more manufacturers adopt 
a practice of supplying descriptive 
tags on appliances. 

5. That more manufacturers should 
definitely control their discount struc- 
ture and that all manufacturers mail 
schedules direct to their dealers 
showing the discounts dealers should 
be receiving from distributors. 

“In keeping with our agreement 
not to discuss prices or discounts .. . 
the question of discounts was pre- 
sented only to give the dealer view- 
point, and not for open discussion,” 
the report emphasized. 

Then followed this quotation from 
NERA’s___ Cost - of - Doing - Business 
Study: “The drop in gross profits 
was compatible with higher net 
profits in the period of the NERA 
study. But when the boom is over, 
costs will rise. If gross remains the 
same or continues to fall slightly, 
then the dealer will be squeezed. This 
raises the question of the necessity 
for higher trade discounts for the 
period which will come after the 
boom.” 

Names’ report then stated: “We as 
dealers consider the boom is now 
over.” 

6. That manufacturers more rigor- 
ously control the flow of their prod- 
ucts to the consumer so as to 
eliminate the gray market condition, 
“this very objectionable cheater of 
dealer profits.” 

Reporting on trade-ins, General 
Chairman F. E. Morrison, of Rock- 
ford (Ill.) Standard Furniture Co., 
said most observers in the industry 
estimate that as soon as_ supply 
catches up with demand, 80% of all 
sales will involve a trade-in of one 
type or another. 


Trade-Ins Neglected 


“When we reach this poirt,” Mor- 
rison declared, “we are going to find 
ourselves in the same position as the 
automobile industry found _ itself 
years ago when they discovered their 
dealers did not realize the importance 
of trade-ins to their business. 

“Automobile dealers were then 
falling by the wayside because they 
looked upon trade-ins as a great evil. 
Most dealers gave too much money 
for used cars, and by the time they 
reconditioned a car, they could not 
get their money out of it, and gross 
profits shrank accordingly. In our 
own industry today a similar situa- 
tion exists .. .” 

It was proposed, therefore, that 4 
trade-in plan be developed along the 
lines of that used successfully by the 
automobile industry prior to the war. 
The first thing needed, the report 
said, is a dealer-education prog¢am 
—supported by manufacturers—2* to 
where the market for trade-ins is 214 
the profitable way to handle this 
business. 

It was suggested that such a pro- 
gram might begin with a comprehen- 
sive market survey to obtain 4 
nation-wide prospect list of famiies 
interested in used appliances. 

“Here’s how we have recommended 
our dealers attack the question of 
trade-ins,” the report continued: 

“1. First, there must be a proper 
appraisal. The price given for % 
trade-in should in no case be more 
than the dealer can sell the used 
appHance for, after adding his re 

(Concluded on next page) 
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Sets °48 Policy-- 


(Concluded from preceding page) 
conditioning cost and mark-up for 
overhead and sales expense. 

“;ooking again to the automobile 
incustry, the one thing that has been 
o: most benefit to the ve dealer is 
the used car trade-in guide published 
hb: an NADA affiliated company. 
“PRA has set up the same type of 
program for this industry. 

“The 1948 issue of the Used Appli- 
ance Trade-In Guide is now being 
ycootled to our members. 

“2, Reconditioning. The appliance 
<hould be fully reconditioned. All 


corn parts should be replaced and’: 
‘ie appliance repainted where needed’ 


oud given a 90-day guarantee. 

“While many dealers do not now 
do their own reconditioning, we have 
round that many of the more far- 
sighted dealers have recognized that 
‘¢ the size of their store and its 
-apital permit, they must set up their 
own reconditioning departments. 

“s. Advertising. In order to avoid 


able 5 many of the pitfalls and headaches 
involved in advertising of used ap- 
low- pliances, our association has de- 
cing veloped a 15-point program devised 
rder originally by the Better Business 
port | Bureau of New York City... 
; “4. Selling. We believe that now 
_ ig the time for the good dealer to be- 
come known as a ‘trader.’ Certainly 
lopt if he becomes known now as a dealer 
tive who does not handle trade-ins, it will 
work against him in selling later 
ould when trade-ins become more impor- 
ruc. | ~— tant as a factor in sales. 
nail j e 
legs Concerned About Installation 
an “In addition, often times a used 
ent appliance may later be used as a 
down payment for a new one. We 
aay believe dealers should use trade-ins, 
mts therefore, to sell-up new appliances.” 
ew- 
on,” The report recommended that 
; manufacturers officially approve 
“om NERA’s programs for handling trade- 
1ess ins and advertising them, support its 
fits program for “OK’d” used appliances, 
net and give full support to any future 
RA market surveys of trade-in prospects. 
ver Pointing out that NERA is “very 
the much concerned” about — the high 
tly 4 cost of installing electric ranges, 
‘his water heaters, and other appliances, 
sity a report by General Chairman 
the Wendal Lewis, manager of the appli- 
the ance department of Klode Furniture 
Co., Milwaukee, recommended these 
as ways to reduce such costs: 
ow Adequate wiring, dealer-contractor 
pooling of installation, electric com- 
‘or- panies participating in installation 
od- costs, less restrictive codes, coopera- 
to tive action with the national electrical 
on, contractors’ and master plumbers’ as- 
of sociations to find a solution, and an 
industry-wide program of public re- 
ral lations to sell more appliances. 
ck- 
%0., Brunderman Report 
- A report on service responsibilities, 
all read by General Chairman M. E. 
_ Brunderman, of Brunderman Appli- 
ance Cn., Chicago, recommended 
that manufacturers allocate mer- 
chandise only to dealers who perform 
service or have adequate facilities 
or- available, that manufacturers and 
nd distributors carry a full stock of 
he parts, ship them promptly and pre- 
elf paid on a memo charge basis where 
eir the part is in guarantee, and that 
ice credits on replacement units under 
warranty be handled promptly. 
en © Attending the manufacturer-dealer 
ey panel were representatives of the 
“il. following manufacturers: 
d _ Admiral, Apex-Rotarex, Barlow & 
ot "hee Camfield, Coolerator, Cory, 
on rosley, Eureka Williams, Frigidaire, 
— r A. Geier, General Mills, Gibson, 
“a Hamilton Beach, Hamilton Mfg., 
“ealth Mor, HilShaw, Hotpoint, 
5 ‘ternational Harvester, Knapp- 
he mrs Landers, Frary & Clark, 
he mes, Bowman, McGraw Electric, 
- ‘clvinator, Noblitt-Sparks, Norge, 
rt res Pressed Steel, Proctor, Silex, 
on mttaer Stromberg-Carlson, 
to oe Swartzbaugh, Sylvania 
1d — Thor, and Zenith Radio. 
is - et the first luncheon session 
“* ‘ne conference, Peter Sampson, 
‘ pas of The Sampson Co., Chi- 
ne ine » ranger spoke on ‘What 
3 pe — ors and Dealers Should Ex- 
2 co , rom Each Other. A report on 
alk appears on this page. 
PR H. K. Shannahan, sales pro- 
of Co n supervisor for Indiana Service 
- rp., talked on “How the Electric 
- ar aaa Can Best Help the Dealer 
a luncheon: aie vetanettie,, Tuesday 
” —— se Wednesday luncheon 
r" speech eard an _ off-the-record 
“a El ‘by A. M. Sweeney, General 
ectric’s appliance sales manager. 
ie a viens sar ea = > ; %, 
nF ian Te. a Se ~~ 


— 


Distributors, Dealers Should Cooperate, 


CHICAGO—Dealers should refuse 
to do business with distributors who 
make them take on unwanted mer- 
chandise in order to get the appli- 
ances they want or who compete with 
them, in the opinion of Peter Samp- 
son, president of The Sampson Co., 
Chicago distributor. 

Those retailers who continue to 
deal with this type of distributor 
deserve the treatment they get, 
Sampson told the Leadership Confer- 


“‘ence held in the Hotel Sheraton here 


Jan. 19-21 by the: National Electrical 
Retailers Association. He spoke at 
the first luncheon: session of the con- 
ference. 

“T have no respect for any retailer 
who lets a distributor ram that stuff 
down his throat,” he said, referring 
to tie-in sales. The audience received 
this statement with loud applause. 

Sampson confessed he was at a 
loss to understand why so many 
otherwise smart retailers stay tied to 


Not Compete, Sampson Tells NERA Group 


such distributors. Any well-operated, 
well-financed dealership, he asserted, 
“can find something to sell.” 

Observing that “there are _ too 
many retailers around the country 
who don’t know their own strength,” 
Sampson advised dealers to insist on 
running their firms as they see fit. 

“Accept decent help and advice,” 
he suggested, “but don’t accept 
things that prevent you from oper- 
ating your own business.” 

There are also a lot of distributors 
who think they can sell to dealers 
and compete with them too, Sampson 
continued. 

“There is no reason,” he proposed, 
“to deal with a distributor who sells 
to you and then turns around and 
tries to cut your throat.” 

He told the dealers to “have a talk” 
with “sales-sniping” distributors. 

Speaking on “What Distributors 
and Dealers Should Expect From 
Each Other,’’ Sampson said the good 


HERE'S THE Right FREEZER 


distributor is the dealer’s “partner,” 
purchasing agent, sales promotion 
department, “banker” and financial 
adviser, aid warehouse operator. 

Criticizing ‘“opportunists” in the 
field, he asserted that the dealer has 
a right to expect the distributor to 
be his “partner” in guarding his in- 
terests and helping him to become 
successful. Applause greeted Samp- 
son’s statement that a dealer 
shouldn’t do business with any dis- 
tributor who doesn’t feel that way. 

While discussing sales promotion, 
Sampson advised the dealers. to 
“watch the clothes dryer.” This prod- 
uct still hasn’t been fully accepted 
by the public but is going to be “a 
terrific item” over a period of years, 
he predicted. 

The speaker listed these ‘musts” 
for a distributor: 

1. He must have a long-range view- 
point. He mustn’t be an opportunist, 
but a “square-shooter” with faith in 
the industry. 

2. He must have strong lines and 
promote them aggressively. 

3. He must be honest and mean 
what he says when he tells the dealer 
he is going to help him succeed. 

(“I have constantly preached to 


my salesmen,” Sampson commented, 
“that they should never go into a 
dealer’s store unless they think they 
can make some contribution.”) 

4. He must trade in merchandise, 
not in dealers. 

5. He must have a modern, efficient 
service department. 

Turning to the dealer’s responsi- 
bilities, Sampson said the distributor 
expects the dealer to: 

1. Respect the franchise, realizing 
the vast amount of money and effort 
it represents. 

2. Do all he can to protect the 
manufacturer’s name on the mer- 
chandise. 

3. Aggressively and persistently 
promote his products. 

4. Have some sort of planned daily 
program based on an analysis of 
what he’s trying to do, and really 
follow it. 

5. Have a clean and inviting place 
of business so as to take advantage 
of the money spent by the manufac- 
turer and distributor to: create con- 
sumer acceptance for the product. 
Some dealers’ stores, Sampson re- 
marked, could be classified as “junk 
shops.” 

6. Avoid taking on too many lines. 


FOR YOUR BIGGEST MARKET 
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INTERNATIONAL HARVESTER REFRIGERATION 


The complete money-making line 


i (’e 
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Shown above are the leaders in the IH refrigeration line: the three smart 
new household refrigerators, the 4.2 cu. ft. freezer, and the 11.1 cu. ft. 
freezer. 


INTERNATIONAL 
HARVESTER 
4.2 «.ft. FREEZER 


DESIGNED 2742 BUILT RzAz- 
PRICED R747 


FOR VOLUME-FOR PROFIT! 


Count up the small-family urban homes in your terri- 
tory. They'll add up to your biggest potential for freezer 
volume, freezer profits! And here’s the freezer that’s just 
right for those urban homes—the IH 4 FC. It’s conven- 


iently compact enough for small kitchens, yet it holds 


features: 


experience. 


150 pounds of frozen food at zero! It’s a cinch to-sell, 
too! Just look at some of the famous Harvester freezer 


¢ Engineered and built by an organization with 
more than a century of quality manufacturing 


e All-steel, lifetime construction. 


© Vac-U-Seal insulation—a 412” blanket of glass 
fibers, hermetically sealed against moisture. 


DRAMATI 
HELP IH D 
Colorful full page @ 
leading mag 
refrigeration ¢ 


¢ COLOR PAGES 
EALERS SELL--- 


dvertisements = y- 
zines are telling the $ 
o millions of eager 


America’s 


-to-buy; able- ‘ 


¢ Frost-Lok breaker strip—serves as extra shelf. 


° Tight-Wad compressor—silent and thrifty—backed 
by Harvester’s 5-year warranty. 


International Harvester is helping IH dealers sell—with 
displays, direct mail, colorful educational literature, 
radio, newspaper ads, and a powerful full-color, full- 


ba es of: : ‘ “~ . page campaign in leading national magazines. No won- 
to-buy — nal @ Good ee “~ ‘der smart dealers are cashing in now by pushing the IH 
. ur om ; 
Ladies’ Home J etter 


4.2 cu. ft. freezer—the right freezer for town and city 


$ n * B ’ 
Home Companio Grit ¢ Holland's volume... and profits! 


s ¢ Woman's Pathfinder ° ©" r’s — 
hold © *4 rming ¢ Cappe hee 2 
Gardens ® American : foomn joucnal e Successful : Sr frorist INTERNATIONAL HARVESTER COMPANY. 
e Country Gentleman e Farmer ° Southern “8 J 180 North Michigan Avenue _ Chicago 1, Illinois 


mer ¢ Progressiv 


~ 


© INTERNATIONAL HARVESTER COMPANY 
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Accent 


Note how prominent location of 


on Refrigerated Delicacies 


the two Selb display cases focuses 
customer’s attention on refrigerated bakery goods. 


Midwest Bakery Situates 2 Display Cases 
At the Apex of Triangular Store Layout 


average bakery “modernization plans” 
to stop the traffic whizzing by at 50 
miles an hour, according to Mr. and 
Mrs. Robert W. Keller, owners of the 
bakery, and therefore, the shop fea- 
tures many specialties not found in 
the usual retail bakery. 


Mr. Keller spent $1,200 for the 
twin Selb refrigerated unit, which 
forms the apex of a triangular system 
of case layouts in this unusually 
shaped bakery. 

Each is 4% ft. high by 5 ft. long, 
contains four white porcelain shelves, 
and is kept refrigerated to a constant 
36° to 38° F. by a compressor unit 
concealed under a porcelain box be- 
tween the two cases. 


WHIPPED CREAM DELICACIES 


A %-hp. compressor supplies ample 
refrigeration for even the most deli- 
cate of whipped cream products, such 
as “whipped cream butterflies” and 
charlotte russe to be kept in perfect 
condition indefinitely, according to 
the baker. 

As a special innovation, the spe- 
cially-constructed cardboard boxes in 
which whipped cream baked products 
are wrapped for taking out are also 
refrigerated, to help maintain perfect 
condition until the product reaches 
the home. 


They Figure In Weber Decentralization 


H. M. Brundage (right), vice president in charge of sales of Weber Show- 
case & Fixture Co., discusses the firm’s revised sales set-up with three 
key executives. Facing Brundage are (left to right): Jerry L. Kaufhold, 


babbi es kee 
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national sales manager, standard products division; Don Hilke, director he 


of sales promotion and advertising; and W. M. Borton, market and 
product research manager. 


* * * 4 


bi 


will bring experience gained on the 


“We get a lot of additional busi- Weber Showcase Sets Up West Coast. 4 
ness through the refrigerated cases “This decentralization of our sales ' E, 

WARSON WOODS, Mo.—A novel The bakery is the central feature which would be difficult to attract 4 R * | Offi T organization will enable our dealers 
display refrigeration installation, con- of a wedge-shaped row of commer- otherwise,” Keller said. ‘Merely be- egiona ices 10 and our customers to get faster de- U 


sisting of two Selb refrigerated cases 
operating side-by-side on the same 
condensing unit, has built up a record 


cial establishments in the new War- 
son Woods shopping center, 10 miles 
from St. Louis, and built to accom- 


cause the display is so prominent that 
most people do not forget it. Once 
we sell the first piece of whipped 


Accelerate Distribution 


liveries of Weber products because 
of the separate warehouse facilities 
in each region,” Brundage declared. 


sales volume in whipped cream cakes, modate 500 parked automobiles for cream pastry, the chances are that “BR r pa 
whipped cream butterflies, chocolate the benefit of suburban residents the customer will be stopping for jie ine agen oan ae . “A 
eclairs, and other such perishable driving home from the city of St. these delicacies regularly, plus bread, gales organization through th yt a of the closer contact by our repre- _ de 
specialties for the Keller Bakery at Louis. cake, cookies, and other usual bakery 4:00” o¢ _ oe samienat sien ge conbatinen”* ' col 
9900 Manchester Ave. here. a It was necessary to go far beyond _ items.” the country has been announced by Only regional office yet selected is pe 
charge of sales. cated in Chicago and run by A. W. ais 
LS Promotion of two executives and _ Serpe, who, since ne 
ag ge creation of the executive position of 1945, has been 
market and research manager were Weber district to. 
also announced. manager in on 
The regional offices, intended to Omaha. the 
serve the western, midwestern, east- Promotions an- plu 
ern, and southern regions, will act as nounced by Brund- sul 
“home Offices” for their respective age were those of uni 
areas, according to Brundage. _ @ D. D. “Don” Hilke me 
Each headquarters, he said, will be > to director of sales 1 
a complete unit, handling all of the = promotion and ad- wh 
company’s business in that region. oz vertising and J. L. Ri 
Complete warehouse stock will be © f “Jerry” Kaufhold ing 
carried in each region for prompt A. W. Serpe to national sales 7 ens 
delivery to dealers. r manager of the lat 
Brundage explained that each re- standard products division. The mar- r 
gional office will contain personnel et and product research manager's dec 
specializing in the various phases of J0b went to W. M. “Bix” Borton, sales bri 
sales and distribution. These will ™#nagement and marketing specialist At 
include store planning specialists who ecently added to the firm. pat 
—@ In his new position Hilke will have du 
charge of what is described as “the sev 
CLARK BRIDGMAN CO. most extensive, hardest hitting adver- cor 
549 W. WASHINGTON BLVD. tising and sales promotion campaign n 
CHICAGO 6, ILL. in Weber history.’ sal 
Brundage declared that the com- tio: 
oe ——_— eee Sales and Engineering pany had recently sent its dealers res 
ae Noe at hale Product Coolers, Evap. Condensers pencil Ssh ge Ne co egg en floc 
HE-DOO ae Air Conditioning, Liquid Coolers | | ing pewter or pe gnc on oa 
one ae Ff Water Chillers, Heat Exchangers most item ia 
LOCKING \\@ai) —— 
Lo __ ae . it Liquid Receivers “This has been made possible,” he 
‘ £ ce Se . Cf ; A. A. Reed, 14 Poplar on said, “because of savings in costs 
Commercial —- nc 2 Mich. — — found in a new conveyor line assem- 
ernization is easy wit + us for ap- . R. R. Grogery, P. O. Bex 184, Easton, IH. bly production method now in opera- 
Door’ Hardware. Ask u Aare is > 4243 Crocker Ave., Minncapelie, tion, plus anticipated large sales vol- 
drawings: Stan " ume increases during the year 1948.” 
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in BEN-HUR Farm and Home Freezers 


€ complete Line to Fit ALL Home Needs. 


Above — BEN-HUR 9 cu. /t. 
Model 197. Others 6, 12°, 
and 18 cu. ft. sizes. Capacities, 
to 900 Ibs. of frozen food. 


Extra Value sales 


features. 
Powerful National Advertising—over 6 million 
readers regularly. 


in precision-engineered 


. Nation-Wi — 
WRITE NOW FOR DESIGN PARTICULARS a 
: P ‘ Some Choice Territories Still 
Nation-Wide Reputation—stems from thous- . , 
ands of satisfied users. ~eouie oe a 
Opportunity Story! 
Complete Selling Material—sales manuals, 


display, direct mail and advertising material. 


BEN-HUR MFG. CO. Dept. AC 634 East Keefe Ave. MILWAUKEE 12, WISCONS!" 
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AIR CONDITIONING & REFRIGERATION NEWS, FEBRUARY 2, 1948 


_ 


Air Cooling Section Resembles Basement 
HEATING & AIR_CONDITIONIN 


NEW YORK CITY—With installa- 
tions now being processed by dis- 
tributors of Carrier Corp. in all parts 
of the world, air conditioning for 
theaters has forged to the front as 
one of the principal markets of Car- 
rier’s International Division, with 
headquarters here. 

Theater air conditioning has re- 
vived on a big scale after the long 
war years when equipment for new 
installations was unavailable. 

In the design of new theaters 
everywhere, air conditioning is being 
treated as an integral part of the 
structure, according to Heman 
Greenwood, Carrier vice president in 
charge of the International Division. 

It was just 25 years ago that 
Carrier made its first theater instal- 
lation in the Graumann Theater in 


World-Wide Theater Air Conditioning 
Revived, Carrier Official Reports 


1926, the Encanto in Havana in 1927, 
the Roxy Theater in New York in 
1927, and the Paramount Theater in 
Paris in 1928. 

Following is a list of 20 theaters in 
various cities of the world which are 
currently being air conditioned with 
equipment made by Carrier Corp., of 
Syracuse, N. Y.: 

Bassili Cinema and the El Shark 
Theater, Cairo; Eugenio Theater, 
Life Theater, State Theater, and 
Theodora Theater, Manila; Cathay 
Theater and Rex Theater, Singapore; 
Teatro Florida, Santiago, Chile; 
Habid Theater, Tel Aviv, Palestine. 

Hollywood Theater, Beirut, Le- 
banon; Liberty Cinema, Bombay, 
India; Cinema Majestic, Buenos 
Aires; Metro Theater, Tucuman, 
Argentina; Metro Theater, Val- 
paraiso, Chile; Metro Theater, Bar- 
ranquilla, Colombia; Teatro Munici- 
pal, Cali, Colombia; Princess Theater, 
Union of South Africa; 
Alexandria; Cine 
Victoria, Montevideo, Uruguay. 


REFRIGERATION 
SUPPLIES. INC. 


Atlanta Jacksonville 
Tampa Miami Charlotte 


“The South’s Largest 
Refrigeration Supply Jobber 


aa 


Los Angeles. Four years later, in 
Ow- 1926, the first overseas plant was in- 
ree stalled by Carrier Engineering Co., 
old, Ltd. in the Carlton Theater in Lon- Durban, 
stor Decorated to resemble a modern brick wall in a typical Atlanta basement, this don. Other early installations were Cinema _ Rialto, 
and =t department is devoted exclusively to air conditioning and heating equipment. Located in the Madeleine Cinema in Nice in 
{ in Rich's Department store the section employs two salesmen, capable of making a © m 
ees 3 complete survey of heating and air conditioning needs for the prospect. 
n the om * * ® 
cag Entire Contract Handled by Store's Package 
2alers i P . 
rae Unit Dept.--From Estimation to Installation 
cause 
we ATLANTA—An unusual new de- tomer’s home, including heat load, 
vetter partment included in the $3,000,000 possible locations for air conditioning 
cause “Home Store” of Rich’s widely-known equipment, etc., and draw this into a 
_ department store here is the air “proposal” which will be furnished to 
epre- conditioning and heating department’ the homeowner. 
od le —set up to operate independently of The homeowner, after studying the 
> te the major appliance department in price estimate, etc., then merely gives 
Ww the merchandising of packaged home __ the order to go ahead. Actual engi- 
prea air conditioners and heating equip- neering, where central air condition- 
bean ment. ; ing systems are planned, will be done 
trict The new department is franchised by Moore-Stoner Co., Chrysler Air- 
' 2 to carry Philco, Chrysler Airtemp, temp distributor, in Atlanta, who are 
= and Mitchell package conditioners, all cooperating with the store, it is ex- 
the way from % ton up to 5 tons, plained. 
aaa. plus a_ long line of dual-purpose Salesmen in the department will be 
cteagent summer and winter air conditioning paid a 5% commission on all heating 
Hilke units, and straight heating equip- and air conditioning units sold, plus 
pected ment. a regular salary. Extremely hot 
en Unlike many department stores weather in Atlanta during the suni- 
LL which merely sell package units, mer of 1947, plus a loosening up of 
fhold Rich Ss will contract the whole job, supplies of package air conditioners, 
y including estimates of the layout, is expected to create a wide-open 
4 _ engineering, and the eventual instal- new market for 1948, according to 
e lation. the southern store. 
— The new department, which is ; Z 
gers decorated to resemble a modern . All-purpose air conditioning unit, — 
sales brick-wall basement room in a typical Week’s Dept. Store Sales ruggediy bull to. give trouble-iree 
ialist Atlanta home, shows five sizes of eye ata to deliver 
package cooling units installed in Up 8% over Last Year ant alg fests sie a pi 
have dummy windows on one side, with tec i a et eam 
the several 5-ton units for central air WASHINGTON, D. C.— Depart- 
dver- conditioning and heating. ment store sales during the week ‘ : a‘ 
paign hn department is operated by two’ ending Jan. 10 were up 8% in dollar TYPHOON equipment is designed to per- 
salesmen, both with ample air condi- value over the corresponding week : i i : i 
com- tioning training, who will follow up last year, the Federal Reserve Board ieee aches aut ae wise bay #0 
=— sapenene to newspaper advertising, reports. installations — under all kinds of condi- 
x oor contacts, etc. Biggest gains were in the St. Louis, : is ; i itioni 
how- In each case, the salesman will Dallas, Cleveland, and Philadelphia ae Lo ae Peel ea! Seer ey 
Ss on make a complete survey of the cus- districts. units and all TYPHOON equipment are 
” he engineered for maximum flexibility — 
costs economy of operation — dependable, 
aan BaF He trouble-free performance — long life — full- 
518 He rated capacity after years of hard usage. 
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Available with three coil sizes 
and three fan motor sizes for 
units of three, five and seven 
ton capacity. Complete with fil- 
ters and multi-outlet expansion 
valve. Removable front panel 
and two-way directional grill, 
insulated, 3° wide x 19%" deep 
x 57° high. 
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\ _, ernest Bi Bewtet footie ceeme: 
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Expansion Valves and Refrigeration ‘Accessories: oo _ Stationary and 
EXPORT DEPARTMENT—Box 218, Ridgefield, New Jersey . 
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ORE THAN 35 YEARS OF “eens CONDITIONING EXPERIENCE A 


NATIONALLY nee Sees 
YPHOON 


. mon STREET - 


“One of the most compact 3-ton air 


conditioning units made. Precision 
built with oversized ‘all-copper con- 


denser coil and TYPHOON's exclu- 
sive condensate remcval system. 
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Fabricated to specifications in any 
size or shape for immediate delivery 
HEATING TZOILS « WATER COILS + 
« .DIREwf EXPANSION COILS - 
NON-FREEZE COILS + STANDARD 
TYPE COILS. 


ARE EMBODIED IN TYPHO 


» 2 ryt “ 
aa < ¥ or ; 
* hin Pas 5 : re Fon ale E : 
AIR CONDITIONING Co., INC 
.¢€ TIONING , 
: s : - > 
PRE ernst eS 


BROOKLYN 15,-N. ¥. as mug 


TYPHOON units can be used singly or 

in series to air.condition small and large 
premises, providing zone. control cooling. 
The addition of heating coils and humidi- 
fiers is all that is necessary to make 
TYPHOON units year round. condi- _ 
tioners. TYPHOON low sides aro adapt-~ 
able fcr use as a central plant or a unit™ 
system with TYPHOON high sides or other 
type of condensing unit. 


ION PRODUCT 
Y i a ~ 


"99 4015 Tom Bises 


TYPHOON's suspension spring 
base absorbs ALL VIBRATION, 
eliminates need for cork pads 
rubber blocks. Complete with 
compressor, flywheel, V-belt, 
drive, line valves, all copper 
condenser, receiver ball-bearing 
motor, dual pressure control, 
water regulator valve and belt 
guard. 
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AIR CONDITIONING & REFRIGERATION NEWS, 


FEBRUARY 2, 1948 


MULTI-COLD 


Condensing Units 


COMPACT AND EFFICIENT 
Now furnished in 
1%, 4, %, %, and % H.P. Sizes 


Write for circular and Information 


MULTIPLEX MFG. CO. BERWICK, PA. 


THE MASTER SERVICE MANUALS — — — 

— — — and other books of the Refrigeration Library are 

depended upon as textbooks in trade schools from coast to coast. 
BUSINESS NEWS PUBLISHING CO., DETROIT 


Exposition, Meeting - - 


(Continued from Page 1) 
aspects of heat pump engineering will 
be presented. 

One of the heat pump papers will 
be delivered by W. E. Johnson, 
manager of engineering in G-E’s Air 
Conditioning department. It is en- 
titled “Economic and Technical As- 
pects of the Heat Pump.” J. Donald 
Kroeker and Ray C. Chewning will 
deliver another paper on “A Hea 
Pump in an Office Building.” Kroeker 
is a consulting engineer in Portland, 
Ore. and Chewning serves aS @ 
member of his staff. 

Among other papers planned for 
the ASHVE meetings are the follow- 
ing: 

State Laws Concerning Industrial 
Exhaust Ventilation,” by Knowlton J. 
Caplan, ventilation engineer, Michi- 
gan Department of Health, and Allen 
D. Brandt, industrial hygiene engi- 
neer at Bethlehem Steel Co. 

“The Discharge of Air from a Long 
Slot,” by Alfred Koestel and G. L. 
Tuve, both of the Case Institute of 
Technology. 

“A Method of Fire Control,” by 
A. C. Bartlett, assistant manager of 
the Heating and Air Conditioning 
Dept., Sturtevant Div., Westinghouse 
Electric Corp. 

“Friction Equivalents for Round, 
Square, and Rectangular Ducts,” by 
R. G. Huebscher, engineer at the 
ASHVE Research Laboratory. 

“Periodic Heat Transfer of the 
Inner Surface of a Homogeneous 
Wall,” by Harold A. Johnson, Univ. 
of California. 

“An Improved Test Method for 
Rating Air Filters,” by R. S. Farr, 
W. N. Pauley, and K. A. Crismon, 
Los Angeles, Calif. 


—y 


Heating, Ventilating Show Exhibitors 


Space No. 
550-551 


Name of Exhibitor 


Ace Engineering Co., Chicago 
Acme Industries, Inc., Jackson, 


Mich. 558-559-560 
Aerofin Corp., Syracuse, N. Y. 233 
Air Conditioning & Oil Heat 

Magazine, New York City 225-227 
Air Devices, Inc., 

New York City 412-413-414 
Air Filter Corp., Milwaukee 518 
Air-Maze Corp., Cleveland 561-562-563 
Air & Refrigeration Corp., 

New York City 427-428 
Airtemp Div., Chrysler Corp. 

Dayton, Ohio 46-47-58-59 


Airtherm Mfg. Co., St. Louis, Mo. 226-228 
Aldrich Co., Wyoming, Ill. 502-503-504 
The Alliance Mfg. Co., Alliance, Ohio 471 
The Alstrom Corp., New York City 605 
American Air Filter Co., Inc., 


Louisville, Ky. 18-19 
American Artisan, Chicago 42 
American Gas Association, 

New York City 7 to 15 incl. 


American Mfg. Co., Hartford, Conn. 463 
American Mohawk Co., Inc., 


New York City 526-527 
American Radiator & Standard 
Sanitary Corp., Pittsburgh 2-3-4-5-6 
American Society of Heating & 
Ventilating Engineers, 
New York City a A Main 
' American Steel & Wire Co., 
Chicago 311-313 
American Stove Co., 
Lorain, Ohio 474-475-476 
American Thermal Industries, Inc. 
Detroit 655-656 
Anderson Products, Inc., 
Cambridge, Mass. 642 
Anemostat Corp. of America, 
New York City 16-17 


April Showers Co., Washington, D. C. 270 
Armstrong Machine Works, 


Three Rivers, Mich. 338-340 
Armstrong Steam Trap Co., 

Three Rivers, Mich. 338-340 
Austin Heating Service, 

West Medford, Mass. 617 


Au-Temp-Co Corp., New York City 542 


—_—@ Auto-Heat Corp., New York City 285-287 


+ 
hee 
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KOLD-HOLD TRUCK PLATES are light- 
weight... compact ... efficient. Every 
square inch of plate surface is clear for fast 
cooling. They afford complete protection 
for perishables by holding safe temperatures 
both on the road and for overnight storage. 
Simple and fully streamlined, they contain 
no moving parts ... are easily maintained. 
KOLD-HOLD Engineers will gladly make 
recommendations for your trucks. Check 
these advantages, then WRITE TODAY! 


rier etermttre nas 


KOLD-HOLD TRUCK PLATES 


4 
: 


1. Provide a cooler-room on wheels. 
2. Eliminate spoilage. 


3. Operate economically — less than a dime 
a day. 


4. Assure safe minimum temperatures. 


Last a lifetime — guaranteed 10 years. 


6. Keep truck bodies clean — sweet — dry 
~~ odorless. 


7. Permit longer runs because of adequate 
refrigeration. 


8. Increase sales by keeping perishables 
fresh — flavorful —— attractive. 


9. Take up very little space, leaving greater 
payload area. 
Pag eee eee ee eS eee = gas ei 8 


Make - and - break 
valve, which con- 
nects to your am- 
monia lines for 
overnight charg- 
ing. 


KOLD-HOLD 
Jobbers in Principal Cities 
KOLD-HOLD MANUFACTURING COMPANY - 


Cut-away view of KOLD- 
HOLD 
less, no-leak steel coil, 


HAZEL ST., 


~e ' Automatic Devices Co., Chicago 


229-231 
Avco Mfg. Corp., Spencer Heating 


-.1  Div., Williamsport, Pa. 


late, showing seam- 


Cutaway view of truck, 
showing typical installation. 
Note large payload space. 


If necessary, a smali com- 
pressor can be mounted 
on the truck. 


protects every step of the way 


LANSING 4, MICHIGAN 


' Bacharach Industrial Instrument Co. 

Homewood, Pittsburgh, Pa. 411 
' Baltimore Aircoil Co., Inc., Baltimore 652 
Bauer & Black Div. of The Kendall 

Co., Chicago 

Bear Mfg. Co., Rock Island, IIl. 501 
Bearlee Products Co., Green Bay, Wis. 515 
Bell & Gossett Co., : 


Morton Grove, IIl. 48-49 
Beltran Associates, Inc., 

New York City 648-649 
Best Engineering Co., Inc., 

New York City 639 


Dan Bierman, Long Island City, N. Y. 661 
Borg-Warner Corp., Norge Heat 


Div., Detroit 556-557 
Boston Machine Works, 

Lynn, Mass. 567-568-569 
Breuer Electric Mfg. Co., Chicago 653 
Brown Electric Co., 

Forest Hills, N. Y. 215 
The Bryant Heater Co., 

Cleveland A.G.A. Sec. 
Builders Iron Foundry, ; 

Providence, R. I. 356 
Builders-Providence, Inc., 

Providence, R. I. 356 
Burden Co., Los Angeles, 650 

| Burdett Mfg. Co., Chicago 648-649 
Burnham Corp., Boiler Div., 
Irvington, N. Y. 242-244 


C-S Brass Mfg. Co., New York City 641 
Wm. & T. Camp 


Los Angeles A.G.A. Sec. 
Carnegie-Illinois Steel Corp., 
Pittsburgh , 311-313 


Carrier Corp., Syracuse, N. Y. 66-67 
Castle Industries Co., Inc., 

Yonkers, N. Y. 469 
Catskill Metal Works, Inc., 

Catskill, N. Y. 630 


Century Engineering Corp., Chicago 72-73 
Certified Furnace Co., Div. of 
Stainless Steel Products Co. 


St. Paul 528-529 
W. M. Chace Co., Detroit 441-442 
Chelsea Fan & Blower Co., Inc. 

Irvington, N. J. 633-634 
Chicago Pump Co., Chicago 38-39-40 
Chrysler Corp., Airtemp Div., 

Dayton, Ohio 46-47-58-59 


Cinco Div., Sub. of The F. C. 
Russell Co., Cleveland 429-430-431-432 
Circulators & Devices Mfg. Corp., 


New York City 659-660 
Cleaver Brooks Co., Milwaukee 91-92-93 
Cleveland Steel Products Corp., 

Cleveland 43-44B 


Climax Machinery Corp., Indianapolis 609 
The Coleman Co., Inc., 


Wichita, Kan. 241-243-245 
Cole-Sewell Engineering Co., St. Paul 541 
Colonial Heating Equipment Co., 

Manchester, N. H. 572A 
The Columbia Burner Co. 

Toledo A.G.A. Sec. 
Columbia Steel Co., 

San Francisco 311-313 
Combuston Control Corp., 

Cambridge, Mass. 473 


Combustioneer Automatic Coal Burners, 
Div. of Steel Products Engineer- 


ing Co., Springfield, Ohio 489-490 


Name of Exhibitor Space No, 
Commercial Filters Corp., Boston 507 
Conco Engineering Works, Div. of 

H. D. Conkey & Co., Mendota, Ill. 237 


W. B. Connor Engineering Corp., 
Dorex Div., New York City 63 
Consolidated Industries, Inc., 


Lafayette, Ind. 32-33 & 632 
Continental Air Filters, Inc., 

Louisville, Ky. 457-458 
Crane Co., Chicago 209-211-213 


Crotty Mfg. Corp., Flushing, N. Y. 543-544 

The Cuno Engineering Corp., 

Meriden, Conn. £09 

Curtis Refrigerating Machine Div., 
Curtis Mfg. Co., 


St. Louis 278-280-295-:'97 
Cyclotherm Corp., 

New York City 493-494--95 
Davis Engineering Corp., 

Elizabeth, N. J. 201 
Dielectric Products Co., Inc., 

Jersey City, N. J. 293 
F. W. Dodge Corp., 

New York City 400-400 A 


The Dole Valve Co., Chicago 220-222-224 


Dollinger Corp., Rochester, N. Y. 522-523 
Domestic Engineering 

Chicago 28 W & 285 
Domestic Engineering Catalog 

Directory, Chicago 28 W & 28 © 
Domestic Engineering Co., 

Chicago 28 W & 285 
Dowagiac Steel Furnace Co. 

Dowagiac, Mich. 461 A 
Doyle Vacuum Cleaner Co. 

Grand Rapids, Mich. 346-348 
Dravo Corp., Pittsburgh 87-88 
Duo-Therm Div., Motor Wheel 

Corp., Lansing, Mich. 89-90 
F. W. Dwyer Mfg. Co., Chicago 299 


Walter H. Eagan Co., Philadelphia 648-649 
Eagle-Picher Sales Co. 


New York City 487-488 
Eckhart Mfg. Co., Roselle, N. J. 247 
Effecto Grille, Detroit 519-520 
Electro Specialty Mfg. Co. 

Minneapolis 461 A 
Electromode Corp., 

Rochester, N. Y. 644-645 
Empire Stove Co., Belleville, Ill. 572 
Enterprise Engine & Foundry Co. 

San Francisco, Calif. 483-494 
Ever-tite Coupling Co., Inc., 

New York City 575 
Fairbanks Co., The, 

New York City 269-271 
Fairbanks, Morse & Co., Chicago 78-79 
Fairfield Oil Heating Co., Inc., 

Greenwich, Conn. 420 
Farr Co., Los Angeles 265-267 
Federal Boiler Co., Inc., 

Midland Park, N. J. 638 
Field Control Div., H. D. Conkey 

& Co., Mendota, IIl. 266-268 


Fireline Stove & Furnace Lining Co., 
Chicago 
Fitzgibbons Boiler Co., Inc., 


New York City 56-57 
The Forest City Foundries Co., 
Cleveland 516-517 


Frigidaire Div., General Motors Corp., 
Dayton, Ohio 401-402-403-404 
Fueloil & Oil Heat Magazine, 


New York City 225-227 
Fuel Oil News, Bayonne, N. J. 659 A 
The Fulton Sylphon Div., 

Robertshaw-Fulton Controls Co., 

Knoxville, Tenn. 303-305-307 
C. R. Geleri Co., Pasadena, Calif. 662 
General Electric Co., Air Conditioning 

Dept., Bloomfield, N. J. 70-71 
General Electric Co., 

Bridgeport, Conn. 70-71 
General Electric Co., Apparatus Dept., 

Schenectady, N. Y. 393-395 
General Engr. & Mfg. Co., 

St. Louis 263-264-266 
General Filters, Inc., Detroit 549 
General Fittings Co., 

Providence, R. I. 389-391 
General Oil Heating Corp., 

West New York, N. J. 322 
General Power Plant Corp., 

New York City 481 
General Utilities Corp., Philadelphia 470 
Greenlee Tool Co., Rockford, Ill. 535-536 
Grinnell Co., Inc., Providence, R. I. 251 
H-B Products, 

Louisville, Ohio A.G.A. Sec. 
Hanson-Gates Mfg. Co., Inc., 

Reading, Mass. 514 
Harner Boiler Co., Brooklyn 461 B 
Hart & Crouse Corp., Utica, N. Y. 500 


Heating, Piping & Air Conditioning 
Chicago 42 
Heating Publishers, Inc., 


New York City 225-227 
Heating Research Corp., 

Muncie, Ind. 330-332 
Heating & Ventilating, 

New York City 81-82 


Heat Timer Corp., New York City 374 
The Henry Furnace Co., 

Medina, Ohio 282-284-291-2°3 
Herco Oil Burner Corp., 

Lancaster, Pa. 309 
Hershey Machine & Foundry Co., 

Manheim, Pa. §12-513 
Holcomb & Hoke Mfg. Co., Inc., 

Indianapolis 625-6: | 
Home Ease Products Div.— 

Bogue Electric Co., 

Paterson, N. J. 317-319-32: 


(Concluded on next page) 


Members of the Refrigeration Equipment Wholesalers Association 


Your refrigeration parts and supply 
house in Central New York and 
Northern Pennsylvania 


647 S. Warren Street, Syracuse, N. Y. 
209. 211 Jefferson Ave., Scranton, Pa. 


PRE OS 


CENTRAL SERVICE SUPPLY 


Phones 3-0149 & 3-0140 
Phone 3-4000 
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AIR CONDITIONING & REFRIGERATION NEWS, FEBRUARY 2, 1948 


List of Exhibitors -- 


‘concluded from preceding page) 


Name of Exhibitor Space No. 
Homestead Equipment & Mfg. Corp., 

lew Gardens, N. Y. 
& Ackerman, Inc., 


“on York City A.G.A. Sec. 

Hi ustream, Eleater Co., Yvon 
Clevelan ; 

Hunter Fan & Ventilating Co., ee 


~~w York City 
ois Testing Laboratories, Inc., 


ohh go 545-546 
nica 
I: Fie oe Press, New York City 81-82 
i Directory, 
—" Catalog wae 
i 8 . 
Ins = Magazine, meie 
ih 
--on Fireman Mfg. Co., —" 
jeveland si 
‘.ekson & Chure ™ 
oe Mich 10-406-467 
everson Blectric Co., Bellwood, Ill. m 


jenki ros, New York City 
} nog cos, Inc., Pittsburgh 636 
~~ Mfg. Co. Pittsburgh 637 
Kauffman Air Conditioning Co., siaaiie 
st. Louis 
xaustine Co., Inc., Perry, W.. ¥. 205 
Keeney Publishing Co., Chicago 42 
The Kehm Corp., Chicago 376-378-380 


he Kendall Co.—_ 
“ane & Black Div., Chicago 640 


The Kent Co., Rome, N. Y. 573 
a — 304-306-308 
the Se ee ¥. 618 
L. 0. Koven & Brother, Inc., ini 


rsey City, N. J. 
weene amen Mfg. Co., (America) Inc., 


Palisades Pk., N. tA 479-480 
Krueger Sentry Gauge Co., 


Green Bay, Wis. 663-664 
Langtot, Inc., New York City 532 
Lenal Co., Inc., New York City 433 


Joseph E. Lewis & Co., Inc., 


i 680 
Baltimore 
Libbey-Owens-Ford Glass Co., Toledo 462 


ieblich Burner Service, Inc., 
™ New York City 524-525 
The Linde Air Products Co., 

New York City 530-531 
Lindy Heaters, Inc., New York City 611 
The Lockformer Co., Chicago 614 
Lonergan Mfg. Co., Albion, Mich. 621 
Ernest C. Lundt, Inc., 


Montclair, N. J. A.G.A. Sec. 
Mack Distributing Co., 

New York City 464 
Mar-Coil Heater Co., 

Union City, N. J. 472 
McDonnell & Miller, Inc., Chicago 62 
Milwaukee Gas Specialty Co., 

Milwaukee A.G.A. Sec. 
Modine Mfg. Co., Racine, Wis. 381-383-385 
Monarch Mfg. Works, Inc., 

Philadelphia 354 
The Moore Co., Kansas City, Mo. 289 
Morrison Steel Products Inc., 

Buffalo A.G.A. Sec. 
Morse-Smith-Morse, Inc., 

Watertown, Mass. 272 
Henry J. Morton Associates, Inc. 

Detroit 631 


Motor Wheel Corp.—Duo Therm Div. 
Lansing, Mich. 
L. J. Mueller Furnace Co., 


89-90 


Milwaukee 316-318-320 and A.G.A. Sec. 
Multi-Vent Div. of 

The Pyle-National Co., Chicago 283 
Munn & Steele, Inc., 

Newark, N. J. 669-670 


Mystik Adhesive Products Div.— 

Chicago Show Printing Co., Chicago 651 
National Air Conditioning Inc., 

Johnstown, Pa. 218 
National Home Equipment Co., 

New York City 461 A 
National Oil Burner Co., Brooklyn 274-276 
The National Radiator Co., 

Johnstown, Pa. 248-250-252-254 
National Tube Co., Pittsburgh 311-313 
Newark Transformer Co., 

Linden, N. J. 612 
New York Oil Heating Association, Inc., 

Long Island City, N. Y. 5 
New Yorker Steel Boiler Co., Inc., 

Successors to Titusville Sales Co., 

New York City 
Niagara Blower Co., 

New York City 
Niagara Furnace Div., The Forest 


23-24-25 


City Foundries Co., Cleveland 516-517 
Norge Heat— 

Div. of Borg-Warner Corp., 

Detroit 556-557 
Norman Products Co., 

Columbus Ohio 405 to 408 
O'Brien Steam Specialty Co., 

Syracuse, N. Y. 648-649 
Oil-Aids, Albany, N. Y. 678 
Oil Equipment Mfg. Corp., 

New Haven, Conn. 574 


the Cc. A. Olsen Mfg. Co., 
Elyria, Ohio 282-284-291-293 
“wens-Corning Fiberglas Corp., 


oe Toledo 416-417-418 
Packar Mfg. Co., New York City 281 
~a:mer Mfg. Co., Phoenix, Ariz. 461 A 
“aragon Electric Co., 

lwo Rivers, Wis. 315 
J}. V. Patten Co., Sycamore, Ill. 679 
I ‘insylvania Furnace & Iron Co., 
_ Warren, Pa, A.G.A. Sec. 

‘roleum Equipment Mfg. Co., 
_ -\eW Haven, Conn. 574 
‘trometer Corp., 

ong Island City, N. Y. 41 


»“zillo Pump Co., Inc., Philadelphia 615 
““erim Oil Burner Co., 


aj tartford, Conn. 447 
“ie Piqua Machine & Mfg. Co., 
: Piqua, Ohio 616 


-ttsburgh Corning Corp., Pittsburgh 235 
“ittsburgh Equitable Meter Div.— 


Rockwell Mfg. Co., Pittsburgh 671 
Plibrico Jointless Firebrick Co. 

iB, hicago , 35 
Plumbing & Heating Journal, 

New York City 505 


Preferred Utilitie 

New York City. a oe 60-61 
The Pyle-National Co.— 

Multi-Vent Div., Chicago 283 
Quaker Mfg. Co., Chicago 300-302 
Quiet-Heet Mfg. Corp., Newark, N. J. 654 


Radiant Utilities Co B 
Ralnh Supply, Inc., salamat 
Wadsworth, Ohio 


al ; . 
Randall Graphite Bearings, Inc " 
penicago ; . 537-538 

ay Oil Burner Co., § . 
Raytheen Mfc oo” an Francisco 214-216 
Waltham, Mass. 435-436 


Name of Exhibitor Space No. 


Redmond Co., Inc., Owosso, Mich. 485-486 
Refractory & Insulation Corp., 

New York City 310 
Reif-Rexoil, Inc., Buffalo 423-424 
Research Products Corp., 

Madison, Wis. 603 
Reynolds Metals Co., 


Louisville, Ky. 554-555 
Rheem Mfg. Co., 
New York City 64-65-68-69 


Richfield Mfg. Corp., New York City 610 
Richmond Radiator Co., 


New York City - 52-53 
Ridge Tool Co., Elyria, Ohio 622-623-624 
Roberts-Gordon Appliance Corp., 

Buffalo 257-259-261 
H. H. Robertson Co., Pittsburgh 672-673 
Rockwell Mfg. Co.—Pittsburgh 

Equit. Meter Div., Pittsburgh 671 
Rome Turney Radiator Co., 

Rome, N. Y. 499 
Roy E. Roth Co., Rock Island IIl. 658 
Ruby Management Co., 

Pittsburgh : 553 & 358-360 
The F. C. Russell Co., 

Cleveland 429-430-431-432 
8.0.8. Products Co., Inc., 

Brooklyn 443-444 
Sampsel Time Control, Inc., 

Spring Valley, Ill. 419 
Sangamo Electric Co., Springfield, Ill. 667 
Sarco Co., Inc., New York City 80 
Schnacke, Inc., Evansville, Ind. 566 
Schwitzer-Cummins Co., 

Indianapolis 459-460-461 
Scott-Choate Publishing Co., Inc., 

New York City 505 
Scott-Newcombe, Inc., St. Louis 350-352 
Scully Signal Co., 

Cambridge, Mass. 676-677 


Name of Exhibitor Space No. 


Selectrol Engineering Co., Brooklyn 668 
Servel, Inc., Evansville, Ind. 564-565 
Shafco Distributing Corp., Detroit 674-675 
Sheet Metal Worker, New York City 505 
Silent Flame Mfg. Co., Bronx, N. Y. 552 
Skuttle Mfg. Co., Detroit 434 
F. A. Smith Mfg. Co., Inc., 


Rochester, N. Y. 491-492 
The H. B. Smith Co., Inc., 
Westfield, Mass 628-629 


Smith Twin Tubular Boiler Co., Inc., 
Tacony, Philadelphia 496 


Snips Magazine, Chicago 662 A 
The Sonners Burner Co., 

Winfield, Kan. A.G.A. Sec. 
Spence Engineering Co., Inc., 
Walden, N. Y. 533 & 534 


Spencer Heater Div., Avco Mfg. 

Corp., Williamsport, Pa. 
V. E. Sprouse Co., Inc., 

Columbus, Ind. 627 
Standard Heater & Oil Equipment Co., 


Jersey City, N. J. 601 & 602 
Standard-Yne Service, Inc., 

Brooklyn 646 & 647 
Stedco Products, Kingston, Pa. 448 
The Steel Products Engineering Co., 

Springfield, Ohio 489-490 
Steel Products, Inc., 

West Haven, Conn. 604 
Stewart Mfg. Co., Inc., 

Bloomfield, N. J. 643 


Stokol Stoker Co., Inc., Indianapolis 635 
Super Electric Products Corp., 


Jersey City, N. J. 620 
Surface Combustion Corp., 
Toledo 50-51-54-55 


Swift Lubricator Co., Elmira, N. Y. 445 
Syncromatic Corp., 
Watertown, Wis. 342-344 


Name of Exhibitor Space No. 
Taco Heaters, Inc., New York City 83-84 


Tal Bender, Inc., Milwaukee 468 
Taylor Forge & Pipe Works, 

Chicago 312-314 
Telechron, Inc., Ashland, Mass. 613 


Tennessee Coal, Iron & Railroad 


Co., Birmingham, Ala. 311-313 
Thatcher Furnace Co., 

Garwood, N. J. 26-27 
Thermomatic Corp., 

Willoughby, Ohio A.G.A. Sec. 
Thermoseal Div. of The F. C. 

Russell Co., Cleveland 429-430-431-432 
H. A. Thrush & Co., Peru, Ind. 421-422 
Timken Silent Automatic Div., 

Timken-Detroit Axle Co., Detroit 76-77 
Tinnerman Products Co., 

Cleveland 334-336 
Titusville Sales Co., New York City 94 
Trion, Inc., McKees Rocks, Pa. 506 
The Triplex Heating Specialty Co. 

Peru, Ind. 666 
True Tite Corp., Bridgeport, Conn. 360 
Turnbull Heating Co., Detroit 519-520 
Tuttle & Bailey, Inc., 

New Britain, Conn. 425-426 
United Heating Industries, Inc., 

Coopersburg, Pa. 446 
U. S. Air Conditioning Corp., 

Minneapolis 497-498 
U. S. Radiator Corp., 

Detroit 217-219-221-223 
U. S. Steel Corp., Pittsburgh 311-313 
U. S. Steel Supply Co., Chicago 311-313 
U. S. Stove Co., Inc., 

Elmira, N. Y. A.G.A. Sec. 
V. & E. Products, Inc., 

Schuylkill Haven, Pa. 326 
Vibration Eliminator Co., 

Long Island City, N. Y. 482 


11 
Name of Exhibitor Space No. 
The Viking Mfg. Co., Cleveland 21-22 
The Vinco Co., Inc., 
New York City 477-478 
Volcano Burner Corp., 
New York City 449-450 
J.H.H. Voss Co., Inc., 
New York City 607-608 


The Vulcan Radiator Co., 
Hartford, Conn. 415 
Walton Laboratories, Inc., 
Irvington, N. J. 
Ward-Wilcox Assoc., Inc., 
New York City 657 
Waterfilm Boilers, Inc., 


Jersey City, N. J. 36-37 
The Waterman-Waterbury Co., 

Minneapolis 20 
The Watson-Stillman Co., 

Roselle, N. J. 387 
Weil-McLain Co., ‘ 

Michigan City, Ind. 508-509-510-511 
Weksler-Thermometer Co., 

New York City 364 
Whale Products Corp., Brooklyn 410 
The White Mfg. Co., St. Paul 540 
White-Rodgers Electric Co., 

St. Louis A.G.A. Sec. 
Wilson & Co., Inc., Chicago 323 


The H. A. Wilson Co., Newark, N. J. 207 
L. J. Wing Mfg. Co., 

New York City 34 
Worthington Pump & Machinery 

Corp., Air Conditioning &* 
‘Refrigeration Div., 


Harrison, N. J. 30-31-44A-45 
York Corp., York, Pa. 74-75 
Industrial Div., York-Shipley, 

Inc., York, Pa. 866 to 372 
Yula Water Heaters, Inc., 

New York City 619 
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“Lizzie sure ought to know. She’s fresh up from earth.” 


“Right, sister! Liz is one of those old pre-war boxes. They’re 
streaming up here faster than ever, since KOCH brought out 


those new stainless steel refrigerators. 


We're | against a 
”? 


housing shortage . . . right here on our own clou 


“Things haven’t changed a bit. You could always count on 
KOCH to pioneer improvements in the refrigerator industry. 


What’s the story?” 


“It’s terrific! KOCH has a 25-cu. ft. stainless steel refrigerator 
that is all welded together into one unit. There’s no wood in it.” 


“Say! That means the insulation must be continuous.” 
“Even the flanges of the doors are insulated. The cold can’t 


leak out.” 


“Brrr! I suppose a new KOCH costs less to operate than ever.” 
“That’s what Lizzie said. She said she just couldn’t compete.” 
“I'd like to see one of those new KOCH Refrigerators.” 


“Sister, you have a long wait coming. They won’t ever get up here. 
They can’t rust out. They were developed during the war, to 
meet battle conditions aboard ships of the U. S. Navy. They are 
just starting to penetrate the civilian market.” 

“That’s quite a recommendation. So long, now. I’m going 
to drift down to the lower clouds. Want to find out some more 
about that new KOCH Refrigerator.” 


“You'll find out that users who want more storage space at 
the lowest cost are positively insisting on KOCH Refrigerators. 


Don’t say I didn’t tell you.” 


Here are the facts: The new KOCH Stainless Steel Refrigerators 
have 25-cu. ft. of 100% effective space. You can store more 
food at lower cost, because the continuous insulation holds 
in all the cold. Just take a look at this beautiful new refrig- 
erator TODAY, or write KOCH for literature and details. 


“KOCH IS TOP NOTCH” 


Th 
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The Koch 25-Cu. Ft. Reach-In Refriger- 


Lizzie says the New LOGL. Letigeratlar 
Ls the FLYST reach-in on Larth....’ 


we \ ly 


. “i 
ets 


ator is now available with or without 
an ice-maker. You can freeze a full load 
of 216 cubes (21 pounds of ice) in 
remarkably short time...it’s convenient! 
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: D " ” AN INTERNATIONAL INSTITUTION ¢ SUBSCRIBERS ALL OVER THE WORLD 
The 4 il Do lt Every Time e & e ” By Jimm y Hatlo a i Connie 
U. S. Patent per New 
Office ; Publishing Qo, 
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TRAFFIC MANAGER AND , 
BEDROOM C- SLEPT IN IT. HE MADE 

THE RAILROAD COMPANY/ Car 59 WHOOPEE ALL NIGHT [Mts 
CRAZY UNTIL HE GOT. / yet KNOW IN THE CLUB CARY oe 
A BEDROOM ON THE ITS JUST LIKE = mr 
FLATWHEEL LIMITED—/ GETTING THe fe 

CROWN JEWELS, an 

BUT THIS IS FOR 

A SICK MAN~ 
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Do You Mave ‘One Foot In the Door’? 
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Evaporator 
LINERS AND PLATES 


engineered to fit 
your requirements 
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In addition to a complete line of stock sizes 
of plates, shelves and plate banks, Yoder 
engineers and builds to order plates and liners 
for all kinds of food freezer cabinets, process- 
ing tanks, display cases, beverage and ice 


cream coolers and dispensers. We offer cooler 
and freezer manufacturers engineering service 
and estimates, to work out with them the most 
efficient and economical answer to their 
special problems. You may consult us freely, 
without cost or obligation. 


The Yoder basic plate design is the most 
efficient yet devised—giving the maximum 
prime heat pickup surface per square foot, 
as proved by the K-factor—2.5 for tem- 
peratures below 20°F—the highest obtain- 
able with any evaporator plate. 


THE YODER COMPANY « Refrigeration Division 


5580 WALWORTH AVENUE, CLEVELAND 2, OHIO 


ENGINEERING 


REFRIGERATION 


PLATES | 


“LINERS © SHELVES © PLATE BANKS 
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What Is That Strange 
Odor? Fresh Air? 


(Concluded from Page 1) 
money, gasoline, parking charges, and wear-and-tear on women’s nerves. 
With a home freezer, women will stay young longer, be more serene 
and forgiving when their husbands are disgruntled, and will be able to 
serve pluperfect meals when restaurants ‘and night clubs can’t. Thus, 


_ they'll lure hubby home and keep him there. 


As Walt Landmesser of York puts it: “If we can just sell enough 
home freezers, we'll put Reno out of business.” 

Happier, rested wives (who don’t have to fight the queues in the 
supermarkets) will spend less on doctor bills and at beauty parlors. 
That’s why a home freezer is a marvelous investment for husbands. 

But how about the thousands of home appliance dealers who handle 
home freezers? Can they get all the prospects they need by “‘cold 


canvassing’’ residential districts? Of course they can. They’re missing a 


bet, though, if that’s all they do. It probably hasn’t occurred to many 
of them that with the freezer they can invade the commercial refrigeration 
market for the first time in their lives. 

Restaurants, hotels, clubs, fraternity houses, lodges, tourist camps, 
bars, food markets, drug stores, dairies, gasoline filling stations, etc.—all 
together comprise a quick, eager, tremendous market for low-temperature 
refrigerators. To this enormous, fast-purchasing market, the home appli- 
ance dealer can go with his bigger freezers. 

Take restaurants. The heat’s on ‘em now because ‘“Washington” 
presumes that they waste precious food. (Few restaurant patrons clean 
their plates.) 

Well, in that connection all restaurant proprietors face a perennial 
problem: balancing daily food purchases against an unknown number of 
servings. Seldom are they lucky enough to balance this mysterious budget. 
Either they must throw perishable food into the garbage can every night 
because they overbought, or else they lose sales and goodwill because the 
waitresses must tell patrons: “We're out of that.” 

With one or several low-temperature cabinets on the premises, 
commercial food-servers can balance that ticklish budget. What they don't 
sell one day, they can preserve for another. What’s more, they won't have 
to rent locker or cold storage warehouse space, or waste time and money 
and employe’s time withdrawing perishable foodstuffs from these rented 
depots and transporting same to their places of business—IF they have 
installed their own frozen foods cabinets. 

Sudden arrival of unexpected guests, lightning-quick accommodation 
of banquets and parties—which are headaches for most restaurateurs and 
managers of clubs—will be taken in stride easily by those who can reach 
into their frozen food storage cabinets for the extra ingredients. 

Few home appliance dealers have ever had legitimate prospects in (i¢ 
commercial refrigeration field. Here’s their golden opportunity. Contrari- 
wise, few commercial refrigeration dealers have ever cultivated the lush 
home-and-family market. Here's their chance. And both types of deal: ‘s 
can explore—for the first time—the richest market of our times: Farvs. 

The freezer is the first truly all-industry product. It seems fittir 
therefore, that the 1948 All-Industry Exposition should have for ‘ts 
slogan: “It’s time to SELL again.” 

Freezers must be sold. Men must roll off their office davenpor's, 
breathe fresh air again, and make calls before they can-sell ‘em. But 
what an opportunity—not only for the reinvigoration and rejuvenation of 
our industry—but for profits! 
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=| Improve System Efficiency 


>) DEPENDABLE 


Refrigeration Valves 


" Advantages of This New e S = 
fms One-Ton A-P Model 304 ae — 7 


wus, d 
igh : . 
the —" and 
ors. ‘ie, 
ds. 7 a & 
dle a New A-P Model 304 
7 1 Automatic Expansion Valve with 
? ; H x Metal Cap and new Type Needle. 
oy . | OW your larger refrigeration units may have the ke tee 
” benefits of popular A-P Automatic Expansion Valve 1% tons Methyl or Sulphur. For 
units of 1/3 ton or less, use 
ps, efficiency! The new A-P Model 304 offers accurate A-P Model 204. 
" refrigerant control and maintains constant evaporator 
li P Y,. 
li pressure on systems up to 1-ton Freon, or 1%4-tons Methyl ies inti ial Ula saat 
.” or Sulphur capacity. acon ree ig wor onyuet- 
an 
The new A-P Model 304 is similar to the famous 4-ton 
ial ‘ . 
2 Model 204 in many important features. Its Metal Cap, 
* rubber-gasket sealed to prevent moisture freeze-ups, is 
“ ; , ing construction. Has full range of adjustment from 15” 
ne easily removed for quick and easy adjustment by means 
’ of the fine-threaded adjusting knob. No tools are Vacuum to 35 Ibs. pressure. Many other advantages 
t required. A unique new needle, precision-finished to "ecommend the new 304 for installation on all those 
ce ey , . 
y mirror smoothness, is self-adjusting, avoids sliding friction, | systems requiring an automatic valve. See it at your 
d ; ; 
. and assures smoother, faster closing because of its float- | wholesaler or write for bulletin No. E200. 
n 
d 


AUTOMATIC PRODUCS COMPANY 


Export Department, 13 East 40th Street, New York 16, N. Y. 
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STOCKED AND SOLD BY GOOD REFRIGERATION WHOLESALERS EVERYWHERE ... 
RECOMMENDED AND INSTALLED BY LEADING REFRIGERATION SERVICE ENGINEERS 
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Cory ‘Stove’ Has Two Heats 
With Only One Burner 


* * * 


CHICAGO—Cory Corp. here, manu- 
facturer of Cory coffee brewers and 
Fresh’nd-Aire circulators, has an- 
nounced development of a new model 
two-heat one-burner “electric stove” 
for addition to the company’s domes- 
tic line of all-glass coffee brewers. 

The new stove represents a radical 
departure in both construction and 
design from the present Cory stove. 
The entire heater assembly, including 
the porcelain brick and coils, is re- 
movable upon the loosening of a 
single screw. Electrical connections 
to the heater coils are made with 
the new friction-type leaf terminals 
resting on “buttons” connecting the 
coil ends. Special side louvers have 
been introduced for cooler operation 
to guarantee longer life for the brick 
element and the switch. 

A concealed switch regulates the 
stove’s two heats, permitting a high 
heat for brewing, a low-heat for 
warming and keeping coffee at cor- 
rect serving temperature. The switch 
gives instant finger-tip control. 

It is finished in gleaming chromed 
steel, fitted with black plastic. The 
two black plastic handles permit 
heat-proof carrying when used with 
a coffee brewer. The stove has three 
bakelite feet to prevent marring of 
table surfaces and to insure positive 
stability in use. The unit will’ retail 
at $5.95. 


What's New 


New Lectrodryer Device 
Measures Moisture Content 


PITTSBURGH—To meet a grow- 
ing need in a wide range of indus- 
trial and research fields for a simple, 
inexpensive device for measuring the 
moisture content of air and gases at 
approximately atmospheric pressure, 
Pittsburgh Lectrodryer Corp., P.O. 
Box 1766, Pittsburgh 30, Pa., manu- 
facturer of dehumidification equip- 
ment, is now manufacturing a dew- 
point apparatus. 

The company’s research depart- 
ment declares that the results ob- 
tained with the apparatus compare 
satisfactorily with more complicated 
and expensive methods for the de- 
termination of moisture content. 

They also explain that the Lectro- 
dryer device is less likely to result in 
error than the wet and dry bulb 
method of moisture determination, 
particularly at dewpoints below 
0” C. 

The apparatus consists of: 1—An 
outer container with inlet and outlet 
connections and a glass window. 
2—An inner container having a 
highly polished outer surface visible 
through the window. 3—A _ther- 
mometer. 

To determine the dewpoint tem- 
perature a small sample of the gas 
to be tested is passed through the 
outer container while a mixture of 
crushed dry ice and acetone is stirred 
in the inner container. The stirring 
is done with the thermometer. As 
the temperature drops as a result of 
the stirring the polished surface of 
the inner compartment is closely ob- 


(JASHIOWEO -OR FUNCTIONING ) 


Even the handsome, engineered good looks of Larkin refrigeration 


products contribute to their fine performance. The originator of 
the Cross Fin Coil also offers you matchless quality In Air Con- 
ditioning Units— Evaporative Condensers— Instantaneous Water 
_ Coolers—Humi-Temp Forced Convection 

Units— Bare Tube and Zinc Fused Steel 
Plate Coils—and complete equipment for 
commercial and industrial refrigeration. 


FOOD SUPPLY 


LARK COILS ATLANTA © GEORGIA 


519 MEMORIAL DRIVE ¢ SeEe 


C0 M : N t . «« The Silver ‘Anniversary 


NATIONAL OIL HEAT EXPOSITION 
CHICAGO COLISEUM— APRIL 5-8, 1948 


.- + here’s why you must be there 


This will be the largest industry show ever held. The Show Com- 
mittee, confident of record-breaking demand, contracted for the 
largest area ever reserved for an industry exposition in Chicago's 
great Coliseum — 22,700 square feet! Within six weeks the space 
was all sold out! An additional 4,450 square feet was opened 
up, and sold out almost immediately! With this record-breaking 
display area, attendance is expected to top all previous figures. 


7 latest and best in oil-burners, 
oil-heating equipment, accessories 
and supplies will be shown. One hun- 
dred twenty-four exhibitors—the most 
famous names in the industry—will 
graphically illustrate the development 
of the industry, with displays of re- 
search, manufacture, installation and 
use. Dealers and distributors from 
every State in the Union, and from 
many foreign lands, will flock to Chi- 
cago to see and learn about the latest 
developments and to schedule their mer- 
chandising plans for a money-making 
'48 selling season. 

Lay your plans now for the most 
profitable vacation you've ever had. 


Along with the exposition, the Silver ~ 


Anniversary Convention is taking con- 
crete shape as the most important and 
constructive ever held. Already sched- 
uled are “Institute Day’, “Burning Oil 
Industry Day’’, “Dealer Day’’, and the 
Silver Anniversary Banquet with a 
bang-up program of top-flight enter- 
tainment to suit the historic occasion. 
The ladies are particularly invited, with 
an attractive program of entertain- 
ment ‘‘on the house’’ during the show 
and meetings. 

Plan now to attend. Write the Con- 
vention Housing Bureau, 105 West 
Madison Street, Chicago 2, Illinois, 
for your hotel reservations. This is one 
show you cannot afford to miss. 


SILVER ANNIVERSARY 
NATIONAL OIL HEAT EXPOSITION 


CELEBRATING 25 YEARS OF PROGRESS AND SERVICE TO AMERICA 
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OHI, 6 East 39th Street, New York 16 \Quguee 
EXPOSITION HEADQUARTERS, PALMER HOUSE, CHICAGO yy 


ie x : ae po RS ate hs Pes sae : ‘Sleek  < e) as i> 
Het i Se ee eee Me ge 


® 


served through the glass window. 

At the first indication of dew or 
moisture on the polished surface of 
the inner container the temperature 
is read from the thermometer. This 
dewpoint temperature is a reasonably 
accurate indication of the moisture 
content of the gas or air under test. 

Use of the acetone and dry ice 
mixture makes possible the quick 
checking‘ of dewpoints as low as 
-76° C., it is claimed. 


‘Sho-Sell’ Plastic Lid 
Has Molded Bottom 


PASADENA, Calif.—R. K. Merritt 
& Associates here are now producing 
a plastic flip-flop lid under the name 
“Sho-Sell,” which is claimed to offer 
high visibility and durability. 

Weighing only three pounds, the 
lids are vacuum insulated and her- 
metically sealed with double thick- 
ness edges to afford maximum 
strength. The molded bottom, a 
feature of the lid, is said to offer 
greater visibility. 

Black plastic trimming adds to the 
appearance of the cabinet lids, which 
have double fabric rubber hinge for 
long life. 


Air Line Heater Supplies 
Warm Air to Mask Wearer 


PITTSBURGH—Mine Safety Ap- 
pliance Co. here has recently an- 
nounced production of an air line 
heater which is said to assure the 
wearer of air-supplied respirators a 
supply of comfortably warm air when 
working in refrigerated enclosures or 
outdoors. 

Thermostatically controlled, the 
unit is said to offer comfort for the 
wearer in temperatures as low as 
-30° F. Weighing only four pounds, 
the unit consists of an electric heater, 
heat exchanger, and thermostat, en- 
closed in a rubber cylinder. It is 


11 in. long and has an outside diam- 
eter of 2% in. and is worn clipped 
to the users belt. 

Construction of the heater allows it 
to fit comfortably around the waist 
where it provides no interference 
with the workers movements, the 
manufacturer points out. 


Redmond Co. Introduces 
Type Y ‘Micromotor’ 


OWOSSO, Mich.—New 6-pole 
shaded-pole fractional horsepower 
electric motors for applications speci- 
fying 1,000 r.p.m. with full rated 
loads are now being manufactured by 
Redmond Co., Inc. here. 

Designated as Type “Y,” these re- 
cent additions to the Redmond line, 
known by the trade-name ‘“Micro- 
motors,” include ventilated models up 
to 145 hp., and totally enclosed models 
up to 149 hp. Both types handle deep 
pitch fans with a minimum of air 
sound. 

These latest Redmond motors are 
said to be especially suitable for use 
on such products as hot air furnaces, 
exhaust fans, floor heaters, unit cool- 
ers, air circulators, and unit heaters. 

Sturdy die cast cases, machined for 
accurate alignment, are formed with 
finned surfaces for maximum cooling. 
Flush-weld rotors, precision skewed, 
have completely filled slots that 
cannot collect dust, dirt, or chips. 
Rotor surfaces are machined and 
rust inhibited. All laminations are 
pneumatically stacked and field coils 
are machine wound and varnish 
baked, according to Redmond. 

Extra large porous bearings are 


individually fitted to within .000) in, 
tolerance at a clearance of .0005 in, 
provide an even flow of oil to the 
bearing surfaces at all times, fiter 
the lubricant, and induce cons’ ant 
recirculation. Six cubic inches in ojj 
reservoirs is comparable to moiorg 
of much larger size, it is claime:). 

The open ventilated 145-hp. m«del 
measures 514g in. over-all of base and 
the 149 hp. over-all base length ig 
5% in. Large live rubber cushions 
insulate motor from base. Heavy 
studs are provided on models without 
bases. 

Type “Y’ Redmond 6-pole motors 
may be operated in any position 
without change in construction. 


Service Firm Incorporates 


SAN DIEGO, Calif. — Electrical 
Appliance Service Co. of San Diego 
has been incorporated in San Diego 
County with a capital of $25,000. 
Principals are: William K. Vogel of 
San Gabriel, Calif.; Robert Brown of 
San Diego, and Cleo D. Littleton of 
Los Angeles. 
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100% Sanitary 


AC 


letely sanitary fountain . . 
y the 
Health. 


takes pride in intro- 
ducing the first com- 


. passed 
New York City Department of 


ACE CABINET CORP. 


NEW BEDFORD, MASS. 


Manufacturers of: Ice Cream Dispensing Cabinets, Upright Ice Cream 
Storage Cabinets, Home and Farm 
nets, Creamer Soda Fountains, Bobtails and Sandwich Units. 


Freezers, Frozen Food Display Cabi- 


REFRIGERATOR © 
-and FREEZER 


Raokh ai 
in 


The ONE and ONLY TRADE-WIDE GUIDE 


NAME 
COMPANY 
STREET ADDRESS 
city. 


@eeee00800000 


*N. Y. C. orders, please add 2% N. Y. C. Soles Tax 


Check or Money Order 


{We poy postage on prepaid orders. No. C.0.D.'s please.) 
SSCCOSSHOSSSSSSSSSSSSSESSSSSSSESSESESESE 


* More than 1150 photogriphs 
* More than 3300 detailed listin«s 


* Authentic trade-in valuations 
* Operating information on Merchandising, Reconditioning 


The internationally accepted trade-in authority on 
refrigerators! The standard reference source through- 
out the United Stctes and 27 foreign countries. 
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green cloth—Pocket Size—43/,” x 6'/,”, 320 Pages. Price > 
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@ STANDARD REFRIGERATOR TRADE-IN MANUAL CO., 503 W. 43rd St., N.Y. |° 
Please send me at once 


: copies of 1948 Manual at $6.00* eac! 
(Outside U.S.A. $7.50.) cr 
ACR™ 


... LONE. _._ STATE = 
Bill us per our Order No... 
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be 


(Concluded from Page 1, Column 1) 
ment asking for “The Love Life of 
the Frog.” 


Apologies to Norman 
Bel Geddes, Revere, 
ind Others 


\ pparently readers of the NEWS 
are far more discerning. In a recent 
‘y4gide Dope” we ran an item about 
progress in prefabricated home de- 
sign and planning. 

“wye estimate,” said the item, “the 
popular price for such homes at a 
figure somewhere between $1,700 and 
2.500 in the year 1950.” 

Only two subscribers, apparently, 
failed to note the words: “the year 
j9"6. They wired for advice on how 
to get these cheap homes right away. 


The piece was not. carefully 
written, however; and it was not 
made clear entirely that these 


projected “prefabs” are still in the 
planning stage. So we don’t blame 


ca Norman Bel Geddes and the Revere 
iego Co.—they weren’t the two sub- 
000 _ scribers who wrote us—for getting 
1 of upset. The fabulous Bel Geddes 
n of _ “proposed” (we quote the word from 
of | our article) some wonderful dream- 


plans in 1941, and Revere estimated 
a possible mass-production prices based 
— on costs at that time. These were 

_ the prices we quoted, dagnabit; so, no 
doubt, this item may embarrass them. 

You can’t build a good chicken 
coop for $2,000 today, of course. 

And to anyone who misinterpreted 
our little item, please forgive us for 
sloppy writing. 


Restraint of Trade 


Practically everybody in the air 
conditioning and refrigeration indus- 
try is sore about the two big shows— 
Cleveland and New York—being 
scheduled so close together. 

¥ Exhibitors found it practically im- 
possible to move their elaborate 
paraphernalia from one spot to the 
other in the time allotted. Further- 

, more, their personnel would be kept 

away from their regular work for too 


long a stretch if exhibits were placed 
in both shows. 

And those who normally would at- 
tend the two shows offered the same 
reason for choosing one and letting 
the other go: too expensive to go to 
both, and the dual trips would keep 
them too long away from home. 

We shan’t attempt to assign re- 
sponsibility for this rotten state of 
affairs; but a lot of people believe 
that one group apparently tried to 
crab the other’s act. 

And this gives us a chance to in- 
dulge in a bit of moralizing about 
associations. 


They’re Good and Bad 


Man and boy, the NEWS has known 
a lot of them. Its first issue was 
presented at a meeting of one now- 
defunct association. Several other 
associations have been organized in 
our offices, and with our blessings. 


Steadfastly, however, the NEWS 
has refused all requests that it be- 
come “official organ” of any trade 
association or society or organiza- 
tion. We prize our independence. 

Down through the years the NEWS 
has reported faithfully the doings of 
every one of the competing, conflict- 
ing, and overlapping groups which 
have been organized in our industry, 
and has done its best to help them— 
and, at frequent intervals, to get 
them together. 

During that time we have un- 
intentionally stepped on the toes of 
practically every one of them at one 
time or another. We have also 
helped them grow and expand and 
get new members and achieve a 
species of solidity. 


Associations can contribute a great 


deal to their members and to a pro- 


association in its attempt to promote 
or elevate the business (as in the 
case of the conflicting exhibition 
dates). 

(3) Combining to strangle possible 
competition at birth (as in the case 
of the municipal code analyzed in 
the Jan. 26 issue of the NEWS). 

(4) Combining to divide up exist- 
ing markets (as in the case of 
European cartels). 

(5) Combining to prevent progress 
(as in the case of agreeing to bury 
revolutionary patents). 


Associations, in the hands of the 
right people, can do a world of good. 
They can increase business and save 
money for everybody by collecting 
accurate statistics, exchanging credit 
data, engaging in joint promotional 
programs, subsidizing research, and 
pioneering new markets. 


At their best, associations enlarge 
an industry. At their worst, they 
cut its throat. 


We Eat Too Much 


Gordon A. Mueller, Inc. 
Long Island City 1, N. Y. 
Editor: 

I read with interest in the Dec. 29 
issue of the NEWS our correspondence 
regarding the “High Cost of Eating.” 
The publication of these letters has 
revived my thoughts on this matter. 
I note that you in your answer blame 
the bulk of increased prices on labor. 


May I at this time refer you to 
the same issue Page 1 regarding 
dealer John Hanson who is trading 
electrical appliances for hogs. I note 
with interest that, in 1941, 14 hogs 
would have been worth one 9 cu. ft. 
refrigerator. Today farmer Merle 
Otis traded 14 hogs for a 9 cu. ft. 


refrigerator, approximate cost $380, 
an electric range $300, an automatic 
toaster $20, cash $20, a total of $720. 
As far as I can determine in 1941 the 
refrigerator was worth approximately 
$250, therefore, these same hogs are 
worth approximately $470 more or 
190% over 1941 value. I was won- 
dering, Mr. Taubeneck, what part 
labor had in the additional worth of 
these 14 hogs? It was always my 
impression that only God could make 
a Hog. I would appreciate receiving 
your comments on this. 


C. P. STAAB 


P. S.: It seems as though somebody 
did do a little “Hand Waving’’—as 
14 hogs at 220#’s each is a total of 
3,080#’s at the stated market price 
of $.25 a pound would equal $770. 
The appliances listed above amount 
to $720. What happened to the $50 
difference ? 


Answer: 


It takes a Guy from Long Guyland 
to say: “Only God could make a 
hog.” 

You City Guys and Gals are 
making such attractive offers to 
innocent farm boys currently that 
out here one must pay farm helpers 
$5 an hour, board and room, hot-and- 
cold running milkmaids, a chauffered 
Cadillac, and six new pairs of 
overalls a year—plus a radio contract 
to sing with the Hell-on-Wheels 
Hillbillies on Saturday nights—to 
keep ’em down on the farm. 


Farm labor is not only extrava- 
gantly-priced nowadays, but it’s down- 
right green and incompetent. Why, 
most of the farm hands we get pick 
the eggs before they’re ripe. No 
wonder your eggs are so small when 


your wife buys ’em at the super- 
market. 

And the hogs—would you believe 
it? They’ve joined the C.I.O., too. 
“Brothers under the skin” is their 
motto. The way I heered it, hogs 
is demandin’ time-and-a-half for over- 
time at the Ralston Purina feed- 
trough. (Have you priced labor- 
produced patent feedstuffs lately?) 
And the cows—gosh amighty. They 
wouldn’t even put the caps on the 
milk bottles no more. What’s the 
world a-comin’ to? 

But that hain’t all. Guns and shells 
has gone sky-high, too. You’d be 
surprised at how much it costs to 
keep the Indians at bay out here in 
the Corn Belt. 

FARMER JOHN 


P.S.: You city fellers is eatin’ us 
country dopes out of house and home. 
The more money you get, the more 
you eat, and the more anxious you 
are to bid up prices. Why don’t you 
get wise to yourselves? Nobody 
loves a fat man—least of all us 
unorganized country jakes. We 
don’t have no Petrillo or John L. 
Lewis to bargain for us. We work 
for what we get—instead of gettin’ 
more an’ more for workin’ less an’ 
less. And if you think God presents 
us with fully-fattened hogs, turkeys, 
chickens, cattle, and sheep, we'd 


. like to show you around the sty 


some day. 


Story of the Week 


On one of his rare nights-at-home, 
a jokesmith tried to persuade his 
little boy to hit the hay. 

“Look, kid,” he cajoled, “wanna 
hear Daddy tell you a story?” 

“Nah! You take too long. What’s 
the punch-line?” 


fession. The NEWS belongs to a very ’ 


good one—the Associated Business 
Papers—and values its membership 
highly. We've learned much from 
our contacts with the other members, 
who comprise the elite of the busi- 
ness publishing field. 

Associations can also be led astray. 

Whenever they combine to restrain 
trade, restrict information, and pet- 
rify bad practices, associations can 
be evil. 

Here are some evil practices we 
have observed during the last two 
decades: 

(1) Combining to establish uniform 
prices. (This is illegal, of course, 
but it’s fairly common). 

(2) Combining to thwart another 


NEED! 


‘af Absolutely dependable! 
| ‘PEED UP—save time on motor-start 
capacitor replacements! Use Sprague UNI- WRITE FOR 


VERSAL types on every job! A stock of less 
1s ‘han a dozen units is all you need. They 
‘\ways fit—the terminals are right for easy 
‘nstallation—and the Sprague Bulletin illus- 
4 ‘rated at right tells how to select the exact 
needed unit for any standard motor. Send 


‘or your copy today. 
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THESE ARE ALL THE 
MOTOR-START CAPACITOR 
REPLACEMENT TYPES I EVER 


Always in stock! 
Quick, easy to install! 


Sprague Products Co., North Adams, Mass. 
Distributing organization for products of Sprague Electric Co. 


SPRAGUE 


OTOR-START CAPACITORS 
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FREE GUIDE 


Universal 


HERE! ..The New 


Condensing Units, Type CW 


Greater sales appeal and easier installation and maintenance 
were two of the most important considerations in the 
designing of General Electric’s new line of condensing 
units for the commercial refrigeration field. 


requirements with a maximum capacity range integrated 
in three basic compressor sizes—many vital parts of which 


are made to be interchangeable! 


In this new condensing unit line, G. E. has embodied 
many big condensing unit features that mean greater 
assurance of long life, dependability, lower-than-ordinary 
operating costs, and lower installation and service costs. 
Learn more about them by contacting your G-E repres?n- 
tative today! General Electric Compary, Air Conditioning 
Department, Section C8702, Bloomfield, New Jersey 


Including units from % h.p. to 1%h.p., the new line 
features eight air cooled models and 4 water cooled 
models. This line actually meets the commercial market’s 


/ 


Line of 


LOOK AT THESE IMPORTANT 


- Forced feed lubrication. 
. Counterbalanced crankshaft. 


. Gil sight glass which gives a positive check 
on operation of lubrication system. 


. Rotating balanced bellows shaft seal. 
- Thin valve plate for high volumetric efft- 
ciency and low operating cost. 
. Many interchangeable replacement parts. 


. Lead-plated copper gaskets for a better 
seal and easier servicing. 


. All units run-in tested under actual operat- 
ing conditions before leaving factory. 


9. Wide opening ring type valves of high- 
strength Swedish steel. . 


G-E FEATURES: 


GENERAL €@ ELECTRIC 


Kefrigeration Equipment 
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QUICK COUPLERS 


Quick Couplers that are 
really quick—no more 
bruised fingers, just a 
twist or two with the 
fingers and it is really 
tight. Never any need for 
using wrenches or pliers 
when you use Electrimatic 
Quick Couplers with the 
exclusive ‘‘Fingergrip”’ 
feature. Available imme- 
diately in %, %, Y2 and 
5% inch sizes. 


Buy from your Wholesaler. Z 


00 INDIANA AVE. CHICAGO 16, ILL. 


CANADA—2025 ADDINGTON AVE., MONTREAL 


WASHINGTON, D. C.—Dairy In- 
dustries Supply Association, address- 
ing itself to a number of categories 
of dairy processors’ essentials, issued 
from its Washington headquarters 
this month the following first quarter 
resume of production and delivery 
circumstances— 

As for plant equipment, almost all 
major items may now be had in from 
one to six months. The fractional 
horsepower motor suppiy situation 
has further improved. Stainless steel 
and nickel alloy sanitary fittings in 
almost all sizes are available from 
stock. 

In the case of almost any piece of 
dairy equipment there are times when 
immediate delivery can be made by 
dealers or jobbers. This is a result 
of cancellations of orders by proces- 
sors received after an equipment 
manufacturer has made shipment to 
the dealer or branch through which 
the order came. To avoid building up 
of inventories by distributors, or the 
costly reshipping of peeces of equip- 
ment for perhaps many hundreds of 
miles, immediate delivery offers are 
at times made in these unpredictable 
instances. 


Deferred—as_ distinguished from 


outright cancelled—orders now pre- 
ds 


OLOR REVEALS LEAKS — 


| ie 


ACTIVE, CIRCULATING - 
. DESTROYS MOISTURE 
HEMICALLY, ECONOM- 
ICALLY, EFFECTIVELY. — 


HIGHSIDE CHEMICALS CO. MivusetASE 


ae 
Ei 


NO. 630 “CHARACTER” JUNIOR 
SIZE 6’ x 3’ x 7’ 


Our dealers agree unanimously 
that “CHARACTER” Floral Air 
Conditioned Refrigerators are 
outstanding in Design, Mate- 
rials; Workmanship, and Con- 
struction. 


Customers are impressed with 
its sleek beauty—its tremendous 
display area and its efficient, 
economical operation. 


“CHARACTER” is the only 
Florist Refrigerator with the 
unmistakable touch of quality 
in every detail. 


Write or call for our latest 
literature ‘and prices on the 
“CHARACTER” line—America’s 
most outstanding Florist Refrig- 
erator. 


athe. 


FOR SALES 


w 
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FLORAL AIR CONDITIONED 
REFRIGERATORS 
GIVES YOU THE BIG THREE 
1—QUALITY MERCHANDISE 
2—CUSTOMER SATISFACTION 

3—QUICK SALES 


NO. 840 “CHARACTER” SENIOR 
SIZE 8 x 4 x 9’ 


“ Y uw 


Refrigerators Corp. 


FORMERLY A. & S. REFRIGERATOR CO. 
645 BROADWAY, NEW YORK 12, N.Y. 
TEL: GRAMERCY 7-3590 


‘ 


v 


Manufacturers Are Refusing Some ‘Deferred’ 
Orders and Cancellations, DISA Reports 


sent a considerable problem to equip- 
ment companies which in some 
instances are refusing “defer” in- 
structions, 
payment in confirmation of the origi- 
nal order or a cancellation. 

Equipment men point out that it is 
a physical impossibility to take care 
of all the deferments that have been 
requested, which are usually made so 
that the purchaser may have the 
advantage of holding the ‘manufac- 
turer to a commitment while not 
being committed himself. Deferrers, 
when the time comes at which they 
will ask for deliveries may have to_ 
wait in line again. 


SPECIAL JOBS COSTLY 


Cancellations of orders for special 
requirement equipment—some of it as 
‘individualistic as fingerprints’—occa- 
sionally offered after the equipment 
has already been completed or even 
is at its destination, are being refused 
by manufacturers on the valid ground 
of the inevitable financial loss which 
must ensue to them. 

Concerning delivery equipment, 
heavy-duty trucks are generally 
available within 30 to 60 days. This 
delivery time will vary in propor- 
tion to the special requirements of 
the truck unit. Trucks in the me- 
dium and light heavy field are not 
quite as readily available, but the 
situation is improving and certain 
manufacturers can make _ delivery 
within 60 days. 

The most difficult situation of all 
is in the lighter field—particularly 
with reference to panel bodies and 
equipment satisfactory for retail de- 
livery of milk and for special delivery 
of ice cream. It is good policy to 
build a sound preventive maintenance 
program for the preservation of pres- 
ent light delivery units. 


Gas Assn., Illinois U. 
Aid Project To Improve 
Year-Round Air Systems 


URBANA-CHAMPAIGN, Ill.—A 
new co-operative research project to 
decrease the costs of combined winter 
heating and summer cooling installa- 
tions for homes has been announced 
by Dean Melvin L. Enger, director 
of the Engineering Experiment Sta- 
tion at the University of Illinois. 

The first activity under this project 
will be an investigation of improving 
air distribution systems for all-year 
air conditioning. The object will be 
to reduce costs without sacrificing 
performance. Techniques, materials, 
and construction methods will be 
studied. 


insisting upon a down - 


Three-Fold Increase In 
Number of Locker Plants 
Needed, M.S. Anzel Says 


CHICAGO — Recent contributions 
toward the solution of problems re- 
tarding construction of new locker 
plants and the growing awareness of 
the need for lockers on the part of 
the public make “the future pros- 
pects of the locker industry look 
brighter than they have for quite 
some time,” according to M. S. Anzel, 
president of Safe-Way Food Locker 
Co. here. 

“There is no question about the 
need for expansion,” Anzel declared. 
He pointed out that there were only 
9,500 lockers in the country today 
and, that based on population and 
area planning, the eventual need has 
been conservatively estimated at 25,- 
000 lockers. 

He looks for the construction of 
a minimum of 3,000 lockers per year. 

Largely responsible for the cur- 
rent “slowdown” in locker building, 
he averred, are the lack of financing 
and the high cost of construction. 

As an answer to the financing 
problem, he noted, a group of men 
in Chicago have recently organized 
the Locker Plant Financing Associa- 
tion, which will specialize in the 
financing of locker plants. 

“Their interest rates are reason- 
able and the loan is based on a four 
and five year repayment plan,” he 
stated. “Such a plan should encour- 
age the building of new plants as 
well as the expansion of old ones.” 

Present building practices and 
high costs of construction’ are now 
under Congressional scrutiny, he as- 
serted, and should soon level off. 

“Our government is vitally inter- 
ested in the conservation of food for 
domestic consumption as well as 
aiding the starving peoples overseas, 
and we are confident that all ob- 
stacles in the way of building will 
be overcome in the very near future,” 
he said. 

The public, he declared, is becom- 
ing more and more aware of the use 
of the locker plant in the scheme of 
better living. 


G-E Air Conditioning Dept. 
Relations Headed by Whiteside 


BLOOMFIELD, N. J.— General 
Electric has named Bartley Whiteside 
as manager of community and em- 
ploye relations for its air condi- 
tioning department, G. R. Prout, vice 
president and general manager of the 
G-E department has announced. 

Whiteside’s community and em- 
ploye relations responsibilities will 
include the plant cities of Ft. Wayne, 
Ind., Bowling Green, Ky., and Bloom- 
field, N. J., where his headquarters 
will be located. 


Michigan Firm Will Hold 


Its Own ‘Show’ Feb. 23-25 | 


SAGINAW, Mich.—Dubbing it the 
“1948 Michigan Refrigeration Show,” 


J. George Fischer & Sons, Inc., dis. | 


tributor and parts wholesaler, wij 
hold open house here Feb. 23-25. 

A program including buffet lunch. 
eons, entertainment, prizes, contests, 
and other special events, will high. 
light the showing of refrigeration 
equipment made by Revco, Pu'fer. 
Hubbard, Viking, Victor, 
Knight, Ebco, Brunner, Bush, US Air. 
co, and United. 

New sales materials, plans, and 
policies for the coming year are tv be 
outlined for dealers and serviceinen 
attending the show, Ray Fiscuer, 
vice president, stated. 

Fischer & Sons reports that the 
volume of its refrigeration division 
in 1947 exceeded $1 million for the 
second consecutive years. 


Inventor Directs Output 
Of His Air Circulator 


CHICAGO — Max Weber, designer 
and patent holder of the Roto-Beam 
air radiant circulators has announced 
that he will direct the future manu- 
facture and distribution of the circu- 
lator, which is now in use in many 
of the country’s banks, hotels, and 
department stores. 

Formerly marketed under a li- 
censing agreement by Climax Indus- 
tries, Inc., Clinton, Iowa, headquar- 
ters will now be located in a modern 
plant located at 1755 N. Keeler Ave. 
here. 


Ceylon Hospital Operating 
Rooms To Be Air Cooled 


SYRACUSE, N. Y.—Six new oper- 
ating theaters of the General Hospital 
in Colombo, Ceylon, will be air condi- 
tioned by Carrier Corp. 

The order for the installation in- 
cludes two 5F60 compressors, one 
9Q6 condenser, and three 39Q6 
Weathermakers. Walker Sons & Co., 
Ltd., Carrier distributor, will make 
the installation. 

The building contains three operat- 
ing units. Each unit consists of two 
operating theaters, plus auxiliary 
rooms. A preparation unit, which in- 
clubes scrub-up and sterilizing rooms, 
forms the fourth side around a cen- 
tral court. 

Carrier air conditioning for the 
operating theaters is designed to 
eliminate dust and germs from the 
air entering the theaters; remove all 
odors from whatever source and all 
anaesthetic fumes; and provide more 
comfortable conditions for the occu- 
pants of the theaters, including pa- 
tients, doctors, and nurses. 


This problem of using one distribu- 
tion system for a year around air 
conditioner is complicated by the 
different volumes, velocities, and 
temperatures of air to be sent to the 
rooms of a home in opposite seasons. 

The new co-operative project is 
sponsored by the American Gas As- 
sociation. Work will be carried on in 
the Mechanical Engineering Depart- 
ment at the University by Stanley F. 
Gilman, special research assistant, 
under general supervision of Prof. 
Seichi Konzo and Prof. Ross J. 
Martin. 


STUDY OF PLENUM 


As the first step, all available pub- 
lished data will be studied. At the 
same time, laboratory research will 
investigate air movement in the 
plenum, or air distribution center, for 
a combined summer-winter air con-, 
ditioner. 

The University of Illinois is a na- 
tional center for research in home 
heating. Results of more than three 
decades of such activity here have 
improved comfort and reduced heat- 
ing costs for thousands of American 
homes. 


The new project was set up fol- 
lowing a meeting of University 
Mechanical Engineering Department 
representatives and the American 
Gas Association’s advisory group on 
gas air conditioning research. 

Chairman of the AGA group is 
G. E. May of New Orleans Public 
Service, Inc., New Orleans, La. 
Other members are Eugene D. Mili- 
ner, director of utilization research, 
American Gas. Association, New 
York; W. F. Friend, Ebasco Service, 


Inc., New York; H. S. Birkett, 
Brooklyn Union Gas Co.; H. C. 
Pierce, Servel, Inc.; and G. F. 


Zellhoefer, Eureka-Williams Co. 


4> 
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857 FULTON ST. 


Perfection », 


BY ONE OF AMERICA’S PIONEER COOLER MANUFACTURERS 


NOW AVAILABLE IN ALL SIZES 


Write For Prices and Specifications 


Bromann Bros. 


MANUFACTURERS OF REFRIGERATOR EQUIPMENT 
AND BUTCHER SUPPLIES FOR OVER 50 YEARS. 


WALK IN 
PRIGERATORS 


The ‘‘Bromann" Perfec- 
tion cooling room has 
been manufactured of the 
highest quality workman- 
ship and design for over 
50 years. 


Today this ‘‘Perfection” 
walk-in refrigerator is a 
source of added profit, a 
creator of new customer's, 
and a vital and essential 
part of successful mer- 
chandising. 


CHICAGO 7, ILL. 
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This series of articles comprising ideas and principles for the small 


tail or manufacturing business is written by James D. Woolf, who was 
for more than 20 years a vice president and director of J. Walter 
Thompson Co., one of the largest advertising agencies. Out of his 


experi 


ence embracing all types of advertising and merchandising he 


brings his counsel to the small businessman who must plan his own 


advertising and promotional efforts. 


By James D. Woolf 


Showmanship In 
Advertising 


My often-stated opposition to the 
current epidemic of nonsense in ad- 
vertising—to the amateurish and 
almost unfailingly unfunny “humor” 
on which so much money is thrown 
away by bemused advertisers—has 
prought me this inquiry from a 
reader: 

“Are you saying that advertising 
must necesarily be dust-dry and dull? 
Can it not be spectacular—even 
sensational—and still suggest that 
the advertiser believes his readers 
possess average intelligence and per- 
sonal dignity? Surely there is a 
place for showmanship in advertis- 


in g. ” 
SLAPSTICK NOT SHOWMANSHIP 


I believe that “Showmanship” 
packs power in advertising. But it 
seems to be the fashion in some 
quarters to confuse showmanship 
with rather dreadful slapstick 
comedy. So let us begin with a 
definition. 

The Mail Order Journal once said 
that “showmanship is merely another 
name for the well-known advertising 
principle of getting attention.” 
Messrs. Goode and Kaufman 
(“Profitable Showmanship”) wisely 
point out that the quality of the at- 
tention gotten is always the impor- 
tant factor. 

Not long ago a variety store mer- 


chant in a small midwestern city 
found himself badly overstocked 
with imitation silk lampshades. He 
ran a conventional ad or two but did 
not get the results he had hoped for. 
He thought up a little scheme—a bit 
of showmanship—that worked. 

He plotted a small teaser ad with 
nothing in it but a picture of a pretty 
girl with a big rose in her hair, plus 
of course the name of his store. On 
the following Monday morning, after 
this ad had run in the local paper 
every day for a week, there was a 
huge red rose in the hair of all 38 
of his salesgirls. 


SHOWMANSHIP AT ITS BEST 


Every shopper who came into the 
store that week, burning with 
curiosity, asked, “Why the rose?” 

“Oh, that’s just a reminder,” said 
the clerks, “to tell you about the 
wonderful values in lampshades we 
are offering this week.” The sale 
was a great success. 

Now the point to note is that there 
was nothing cheap or undignified 
about this little stunt. The merchant 
did not make a spectacle of himself 
48 a cutup. He set about getting 
attention, which was his objective, 


without resorting to cheap theatrics. 

Let me try further to illustrate the 
use of dignified and pertinent show- 
manship by an instance in a very 
ordinary business enterprise. 

Floyd L. Smith is the owner of a 
thriving restaurant in Seattle. He 
and his mother, who is his partner, 
observed that most people have a 
great yen for old-fashioned green 
apple pie. They knew it was not 
enough merely to list apple pie on 
their menus, even if it’s good yummy 
green apple pie. 


NEWS: MAN BITES DOG 


Meditating on this, they decided to 
make their restaurant known in 
Seattle as The Home of the Green 
Apple Pie, and this news they 
emblazoned on big signs for all to 
see. 

Inside the restaurant the hungry 
diner’s eye is caught by the “Pie-O- 
Graph,” a huge wall chart that 
records up-to-the-minute figures on 
the number of pies that restaurant 
has baked since the opening day in 


1920—more than 2,000,000 currently © 


at the rate of two green apple pies 
every 60 seconds. Here is showman- 
ship at its best. 

The element of the unusual is seen 
in most instances of good showman- 
ship. We are all familiar with the 
classic definition of news: man bites 
dog. The first advertisers to offer 
the consumer his money back by 
double or triple, in the event of dis- 
satisfaction, got attention with a 
bang. 

It was the unusualness of the offer 
that intrigued people and interested 
them in the advertised products. The 
guarantee as such actually meant 
little: few purchasers, even in 
instances of dissatisfaction, bothered 
to send in for their money. Inci- 
dentally, it has always seemed to me 
that in the use of the guarantee na- 
tional advertisers have been more 
aggressive and ingenious than most 
retailers. 


STUDY HUMAN EMOTIONS 


Any little stunt that is unusual, 
provided it is dignified and sensible 
and pertinent to your business, is 
desirable. Here is a druggist who 
is attracting favorable attention in 
his town by giving away free ice 
cream cones to every school child 
who comes in with A’s on his report 
card. 

Here is a radio. and phonograph 
shop that invites you in its adver- 
tising to come into the store and 
make a record of your voice, or your 
wife’s or children’s, free of charge. 

Here is a dress shop, dealing prin- 
cipally in children’s clothes, that each 
week runs in the paper a “Greetings 
to Baby” four-column ad illustrated 
with photographs of three or four 
local infants. The pictures, usually 
baby’s first, are borrowed from the 
delighted parents. Such little stunts 
as these are salesense—not nonsense. 

The good showman, in advertising 
or anything else, must understand 
human nature. Messrs. Goode and 
Kaufman say that one might define 
showmanship as “the sympathetic 
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contemplation of the human emotions 
and the profitable appeal thereto.” In 
this connection there is an old story 
about Cyrus McCormick that I like. 


Out to capture England as a 
market for his binder, he decided to 
show it against competing machines 
at the big London agricultural show. 
He was beset by ill luck right off. 
His machine, taken across on a ship 
that was partially wrecked, was 
dumped off at the dock rusty, dirty, 


battered up. McCormick, knowing 
that competing machines would be 
brightly painted and beribboned, had 
to think sharp. 


There was still time to do a refur- 
bishing job, but McCormick’s sense 
of drama, his instinct for showman- 
ship, his feeling for people, ruled 
against it. Sorry-looking horses 
dragged his dilapidated contraption 
into the arena—and the huge crowd 
gasped with astonishment. 


But such is the Englishman’s love 
for the underdog in any sporting 
event that McCormick’s binder, win- 
ning hands down, was the talk of 
London for days. 

A sympathetic understanding of 
people and their emotional reactions 
is a priceless asset in the wonderful 
art of putting showmanship in your 
advertising. 
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profit-wise dealers choose 


the jolly mixer 
for tavern—for home 


IT’S NEW! Nothing else like it! The Jolly Mixer provides finger- 
tip facilities for mixing simple highballs or fancy cocktails. 
IT'S ECONOMICAL! Rapid service saves time, all-in-one facilities 
save space! Ice cubes (20 Ibs. per freezing!), bottles, fruit, sugar, 
utensils, towels, cutting board, bottle de-capper, refuse recep- 
tacle — everything in one place! 

IT’S PRACTICAL! The Jolly Mixer is engineered to “mix” with other 
Supremetal underbar equipment and to mix drinks at the same time! 


Write TODAY for catalog showing the complete 
profit-making SUPREMETALINE! 


\ RUBBER 
COVERED 

: WIRE 

2000 000 


COMPETITIVE 
BUSINESS 


Ly ps 02 pe. 


” <7- or - 
=p PRODUCTS i 
{ =] 412,500 gals. 7 


COPPER 
fp AND. BRASS 
ef 4, 206,000 tbs. 


S22 CAST IRON 


SF. takes a free flow of raw materials . . . from mines, 
fields and supplier plants . . . to maintain any economy based upon 
high industrial productivity. By any comparison of results, raw 
materials, parts and finished products flow faster, smoother and 
in greater quantities at lower prices under the conditions and incen- 
tives provided by a free competitive system of business. 


In the manufacture of its compressors and condensing units for the 
refrigeration industry, Tecumseh Products Company has required 


ever-increasing amounts of cast iron, steel, copper and brass . . . 
plus the diversified parts and products of over 500 different manu- 


facturing sources. Despite current world shortages, the flow of 


these essential materials has been great enough to support the 
heaviest production schedules in the history of the company. 


TECUMSEH PRODUCTS COMPANY 


Tecumseh, Michigan 
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M-H Schedules Traveling Sales Convention; 
McDonald Says ’48 Will Be Salesman’s Year 


MINNEAPOLIS—A traveling sales 
convention, which will take officers 
of the company to both coasts of 
the United States, as far south as 
Dallas, and as far north as Toronto, 
has been planned by Minneapolis- 
Honeywell Regulator Co. 

Planning to reach the more than 
1,000 field sales personnel of the 
company in the series of gatherings, 
seven 3-day meetings have been 
scheduled in regional headquarter 
cities, Tom McDonald, vice pesident 
in charge of sales, said. 

Main purpose of the meetings, 
McDonald stated, is to review sales 
activities of 1947 and outline the 
expanded sales plans for 1948. The 
meetings will be addressed by Harold 
W. Sweatt, president, and all other 
home office executives including 
Morton L. Morley, vice president in 
charge of sales for the Brown 
Instrument Division which is a 


wholly owned Minneapolis-Honeywell 
subsidiary. 

“Honeywell feels that 1948 will be 
the salesman’s year,” McDonald said. 
“For the first time since the war, our 
salesman will be able to offer prompt 
shipment of virtually everything our 
factories make.” 

Honeywell’s field sales organiza- 
tion, which has more than doubled 
since the war, is to be brought up-to- 
date on most of the 7,000 different 
automatic controls the company pro- 
duces. In addition, he said, the 
salesmen will see for the first time 
many of the new controls the com- 
pany plans to publicly announce dur- 
ing the current year. Many of the 
latter, he explained, will be elec- 
tronic devices for domestic and 
commercial heating and air condi- 
tioning. 

The first meeting started in Minne- 
apolis Jan. 16. 


Write 


DISTRIBUTORS WANTED 


for 


ROYAL DRY BEVERAGE COOLERS 


incorporating the following features: 


Rust-proof Stainless Steel Interiors—Silver Soldered Peer- 
less Fin Coils—Delco Blowers—Sliding Hard Rubber Doors— 
3” Fiberglas Sealed Insulation. 


IMMEDIATE DELIVERY IN 4, 6, and 8 FOOT LENGTHS 


ROYAL COOLER SALES CO. 
or 4322 Clayton Ave. 
St. Louis 10, Mo. 


Telephone 
JE 4374 


Kelvinator, Ltd. Official 
Gets New Nash Post 


DETROIT—A. E. Carter has been 
named works manager of the newly- 
acquired automobile manufacturing 
plant of Nash Motors of Canada, 
Ltd., in Toronto. 

For the last two years, Carter has 
been managing director of the new 
Kelvinator, Ltd., refrigerator plant 
near London, England. Shortly after 
the war he began operation of the 
plant under postwar regulations of 
the British Board of Trade. 

Carter joined Kelvinator in 1930 
and for the next 12 years assisted 
with manufacturing operations and 
plant engineering functions. In 1942, 
he was appointed plant engineer of 
Nash-Kelvinator’s Flying Boat Divi- 
sion at New Orleans. When the Navy 
terminated the flying boat contract, 
he assisted in the development of 
Kelvinator’s postwar manufacturing 
program at Grand Rapids. He went 
to England in November, 1945. 


> Robert Heller Will Serve on 


Jahco Executive Committee 


CLEVELAND—Robert Heller, na- 
tionally known industrial engineer 
and head of Robert Heller & Asso- 
ciates, has been elected a director 
and member of the executive commit- 
tee of Jack & Heintz Precision Indus- 
tries, Inc., Byron C. Foy, president, 
has announced. 

As a director of Jack & Heintz, 
Heller will serve on a _ three-man 
executive committee with Foy and 
Joseph E. Rogers, former president 
of Addressograph-Multigraph Corp. 


KLIXON 


Lonel 
PROTECTORS 


For Hermetic Units 


@ Prevent Motor Burnouts 


@ Reduce Service Calls, Maintenance and Repairs 


@ Increase Domestic andCommercial Refrigerator 


Life 


Whether it is a hermetically sealed unit in domestic refrigerators or 
commercial showcases, beverage coolers, frozen food cabinets, you 
can prevent motor burnouts in your products by installing or using 
units with Klixon built-in motor protectors. 


These protectors take into account such factors as clogging of con- 
densers, varying line voltages, hot rooms, poor location . . . factors 
that cause motor burnouts ...and shut “off” the power should a 
motor become dangerously overheated. When the motor cools to 
safety, they snap the power on again, thus preventing food and 


beverage spoilage. 


If you are a builder of hermetically sealed compressors or a manu- 
facturer who buys the compressor for use in your products, Klixon 
Built-In Protectors will protect your equipment by eliminating 


motor burnouts. 


They will reduce your service calls and help build product reputa- 
tion. For full motor life protection, use and specify hermetic units 
with Klixon Protectors. 


Refrigerators 
(Domestic or Commercial) 


KLIXON MOTOR STARTING 
RELAY 


completes the combination required 
to start and protect the hermetic 
motor, Its positive action and lon, 
life eliminate starting troubles and 
make it a fitting companion for the 
KLIXON Protector. 


Hotpoint Holds 
‘Chef’s School’ 
In St. Louis 


ST. LOUIS—Eighty men became 
“chefs for a week” recently in an 
intensive training course on counter 
and pantry and heavy duty electric 
cooking equipment held in the Union 
Electric Co. kitchen here. 

This school for Union Electric 
commercial sales representatives, in- 
dustrial engineers, and _ restaurant 
supply house salesmen was con- 
ducted by Hotpoint, Inc. 

The following Hotpoint executives 
conducted the school: K. P. Goewey, 
heavy duty cooking specialist of the 
Chicago district; Don Crear, sales 
manager of the heavy duty cooking 
division; Dave Grosshandler, sales 
manager of the counter and pantry 
cooking division; Maynard Nagel, 
assistant product service manager; 
Bob Jackson, heavy duty cooking 
specialist, St. Louis district; Clarence 
Schroeder, application engineer in 
the commercial kitchen layout divi- 
sion and Miss Mary Presper, com- 
mercial home economist. They were 
assisted by UE commercial cooking 
specialists and home economists. 

The five-day training course in- 
cluded lectures and class instruction 
on methods by which equipment 
could be utilized to improve cus- 
tomers’ food service operation. Fea- 
tures of the course were demon- 
strations by each “student” on opera- 
tion of all the equipment assembled. 
The engineers and salesmen actually 
prepared food using the new Hot- 
point heavy duty ranges, ovens and 
fry kettles. 

One session of the course was de- 
voted to service instruction and 
participants included Union Electric 
trouble men, servicemen from the 
manufacturers’ service agency and 
maintenance employes from a large 
number of hotels, schools, hospitals, 
cafeterias and department stores. 

The final session of the school was 
devoted to a three-hour discussion 
of the principles of food service engi- 
neering. This discussion stressed 
the importance of kitchen layout for 
efficient operation. A number of 
St. Louis architects were special 
guests for this session. 

Members of the Union Electric 
commercial cooking division report 
that the conferences and classes not 
only introduced new ideas in electrical 
cooking equipment, but also brought 
out the latest methods in food 
preparation to avoid waste. 


——$$$$___ 


Werner To Distribute 
Recold In Southeast 


LOS ANGELES — Refrigeration 
Engineering, Inc. has just completeg 
negotiations with W. Les Werner to 
act as an exely. 
sive “Recold’’ dis. 
tributor in the 
southeastern see. 
tion of the «oun. 
try. 

Werner wil! op- 
erate under the 
name of Werner 
Refrigeration 
Products and wil) 
cover the states of 
North Carc'ina, 
South Carc ‘ina, 
Georgia, Alab:ma, 


W. Les Werner 


and Florida. 

For more than 15 years We-ner 
has been actively engaged in the 
refrigeration field, having been ~on- 
nected with Kelvinator and Universa] 
Cooler as a distributor supervisor. 

As a Recold distributor he wil] 
work closely with Sterling F. Smith 
who is direct factory representative 
for Recold. 


G-E Decentralizes Air 
Conditioning Advertising 


BLOOMFIELD, N. J.— General 
Electric has decentralized the adver- 
tising division of its air conditioning 
department into three units, naming 
Frederick H. Keswick as operating 
manager, Ross C. Lindblom as man- 
ager of cooling equipment advertis- 
ing, and Arthur Rubicam as manager 
of heating equipment advertising, ac- 
cording to L. H. Matthes, manager of 
marketing for the G-E department. 

Keswick came to the air condition- 
ing department early in 1946 after 
four years of Army service as an 
ordnance major. Last year he was 
made assistant manager of advertis- 
ing and sales promotion. 

After joining G-E in 1928, Lind- 
blom was an editor of company pub- 
lications until he began preparing 
advertising copy in 1930. He came to 
the Bloomfield plant in 1937 as an 
advertising writer, and was placed in 
charge of cooling advertising last 
year. 

Rubicam, who had 12 years experi- 
ence as an advertising man and free- 
lance copy writer in the New York 
area, joined the advertising division 
in 1945, and was placed in charge of 
heating advertising two years later. 


Fire-Proof  Vermin-Proof 
Ret-Preot  Seund-Preef 


— De lege! imviotion” 


Tensulate is a mineral wool with mil- 


lions of dead-air cells that insulate 


Tennessee Products 


NASHVILLE 3, TENNESSEE 


Where a quality product demands 
the finest of 


INSULATION. 
--- that product needs 


TENSULATE 


with maximum efficiency, made by 


Sa 


& Chemical Corp. 
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SHOULD REFRIGERATION 
sHOW BE HELD IN N. Y.? 


Copeland Refrigeration Corp. 
' New York Office 
New York City 

tT “wrote to Cleveland in November 
asking for @ hotel reservation for 
the Refrigeration Show and received 
a reply that they would be glad to 
-pe a hotel room in Akron which 

oaly a 60 minute bus ride. 
Last year I had a reservation in 
since August and even with this had 
to wait all day until after 6 p.m. in 
order to get a room. I, of course, 
am not the only one to whom this 
has happened. 

I view of this difficult hotel situa- 
tion in Cleveland, and also in view 
of the tremendous growth of the re- 
frigeration industry, I would like to 
suezest that for 1949 the Show be 
held in New York. In .vaudeville 
davs it was the ambition of every 
“hoofer” to reach the Palace in New 
York. The refrigeration industry has 
the same ambition to make the “big 
time’ and should be headed for the 
Grand Central Palace here in New 
York. 

I would like to suggest, therefore, 
that you use your influence to have 
the Show headed this way next year, 
and we can assure you that those 
attending the Show will be able to 
find hotel rooms in Manhattan Island 
without taking any 60 minute bus 
ride. 


get 


is 


GEO. L. HICKEY, JR., 
New York Manager 


‘ONE FOOT’ JOKES ARE 


SALES-POINT REMINDERS 


The Cramer-Krasselt Co. 
Milwaukee, Wis. 
Editor: 

At last I have found time to read 
“One Foot in the Door.” As an 
advertising man with many years 
of experience in appliance advertising 
and selling, may I say that this down- 
to-earth book epitomizes in palatable 
form just about all of the worthwhile 
practices of sound appliance selling. 

The book reiterates many of the 
principles I have found to be true, 
and some of the stories I have already 
used. This however, is no criticism 
but rather an advantage because it 
calls to mind 


important instances 


that I might be inclined to forget or 
overlook. In addition, it adds many 
new anecdotes and stories that are 
good stock in trade material for any- 
one interested im appliance promo- 
tion. 

May I congratulate you heartily 
on what I believe is probably the 
most worthwhile book on appliance 
advertising and selling that it has 
been my pleasure to read. 


WALTER SEILER, 
President 


‘LEANER WAISTLINES’ 
EDITORIAL RINGS BELL 


Top Appliances 
Berlin, N. H. 
Editor: 

Would you please give us permis- 
sion to reprint your article in the 
issue of Dec. 22, 1947 entitled— 
“Waistlines Will Be Leaner in 1948 
for People Who Don’t Own Home 
Freezers.” 


to Blend with 
YOUR 


@ Moulding is an integral part 
of effective design. Be sure 
mouldings for your products are 
right with mouldings by JOHN 
LEES. Stainless steel moulding 
may be the answer to a problem ° 
which might have required more 
expensive, and less attractive, 
castings or stampings. Consult 
our engineers, experienced in 
meeting moulding requirements 
for decorative trim, frame assem- 
blies, functional channels, and 
other applications. Let mouldings 
by JOHN LEES help make sales 
for you. 


SO 


OM eae 


ita. 


bas 
ate ve 


@ Send for free 
analysis, recommen- 
dations and costs on 
your rolling, form- 
ing and polishing 
requirements. Hun- 
dreds of standard 
sections. Special 
sections made to 
Specifications. 


ag 


win i aice i a 


ee: 


XK 


DIVISION OF 
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* , The SERRICK Corp., Muncie, Indiana, U. S.A. 


many cases it is less costly 


. AGAIN AND AGAIN 


Public Service Co. of Indiana, Inc. 
Indianapolis, Ind. 


Editor: 

We would like your permission to 
reproduce the editorial appearing in 
the recent issue of AIR CONDITIONING 
& REFRGIERATION NEWS entitled 
“Waistlines Will Be Leaner In 1948 
for People Who Don’t Own Home 
Freezers.” Our purpose is to send 
a copy of this editorial to all dealers 
in our territory that sell home 
freezers. 

We were impressed with your mes- 
sage. Copy of the reproduction will 
carry the following credit line: 
“Reproduction taken from AIR CON- 
DITIONING & REFRIGERATION NEWS, 
Dec. 22, 1947.” 

GEO. O. STEWART, 
General Sales Manager 


Welty Refrigeration Co. 
1121 Charles 
Rockford, Il. 
Editor: 

We request permission to quote 
AIR CONDITIONING & REFRIGERATION 
NEWS Dec. 22 editorial on ‘“Waist- 
lines” for promotion purposes giving 
credit to NEWS. Advise by wire 
collect. 

WELTY REFRIGERATION Co. 


and architects has been multiplied in 
the years after the war. 

To meet this demand the Institute 
has been obliged to highly increase 
its production of engineers and archi- 
tects, at the same time endeavouring 
to maintain the quality of teaching 
on the most high standard. The 
present enrollment at the Institute of 
Technology is about 2,000. Nearly 
400 new students are matriculated 
every year which means that the 
annual number of graduated engi- 
neers and architects is about three- 
fold to the corresponding number be- 
fore the war. 


During the war our Institute of 
Technology was twice very severely 
bombed. At the second bombing our 
library, comprising about 80,000 
volumes, was completely destroyed. 
We have now began to rebuild our 
library both through purchases and 
donations and it contains about 
40,000 volumes already. 


It is our purpose to create a tech- 
nical central library for the use of 
the Institute of Technology as well 
as the research institutes and the 
industry. However, the difficulties in 
getting foreign funds highly prevent 
the acquiring of foreign literature 
and periodicals. We are therefore 
very appreciative of contributions. 


MARTTI LEVON 


Get These Profits 


Refrigeration and insulation 
distributors make an extra 
profit selling the NEW 


MASTER 
FOOD CONSERVATOR 
Master Manufacturing Corp. 
121 Main St. Sioux City 4, Iowa 


1,000,000 conSaVatoRs IN USE 


nee 


nt 


ST UW LINE AT FURST Zines 


OASIS — made by the 
world’s largest maker of electric 
drinking wateg coolers —is first in 
line when it comes to delivering 
complete thirst relief at low cost. 
Write for details. 


The EBCO Manufacturing Co. 
401 W. Town St., Cols. 8, Ohio 


This is to be used as part of an © 
advertisement. Your paper will, of 
course, be given proper credit. University Household Appliances 2 A L kc 
TOP APPLIANCES Worcester, Mass. 
Editor: 
i a . Referring to your issue of Dec. 22, * 
ome an arm Freezers 1947, we would like your written per- N P —amem M § S | 
Unadilla, N. Y. mission to use the editorial you had ew arts anu acturers urp US 
Editor: in this above mentioned issue, headed 
I would greatly appreciate your Pg eng bu 3 rd a ee 750 Temperature Control—Minneapolis-Honeywell Type 
permission to reprint parts of your ‘Or *eopte o Don’t Own Home * 
two editorials—“. . . Victory Gardens Freezers,” for advertising purposes. 700 Expansion Valve No. 673 
Again” and “. . . Waistlines . . .” in WALLACE F. Soucy 100 Silica Gel Dryer—Wabash Mfg. Co. 
our local paper—a weekly. Population ig. Loc eezer 3 Lock 
of the village is 1,200. The Unadilla ee 225 Refrig. k-Fr TYE 59-21 National Co. 
Times’ circulation is local. The ping eng ong Co. 225 Refrig. Strikes Freezer Type 59-214 National Lock Co. 
I'd like to take this opportunity to : » P ° ° 
thnk you ter the seabesias Suis maiko ee 500 Refrig. Hinge Freezer Type 59-215 National Lock Co. 
available to us through your publica- wh — distributors in Iowa and 825 Cord Sets—Mines Equip. Co. 
tion, as well as news of the industry. ebraska for Wilson Refrigeration, . . . . 
emai: A et a Smyrna, Del. May we use ycur 225 Micro Switch—Micro Switch Corp. 
: , . editorial in the Dec. 22 issue on the ° s . 
abit need of home freezers as a bulletin Miscellaneous Part Tubing, See, ame 
a to all of our dealers?” 
e Sampson Co. ° 
Chicago, Ill. —_ aaaalanies. see Co. Will sell to best offer. 
Editor: 4 he 
We would very much like to have | Baker Ice Machine Co., Inc. 
your permission to reproduce your ae South Windham, Me. STONER MFG. CORP. 
editorial, ‘‘Waistlines Will Be Leaner _ ~* . ALE RA. ILI 
In 1948 for People Who Don’t Own May I congratulate you on your _ $28 G ST. AUR 
Home Freezers,” appearing in the Very timely and worth-while editorial A a 
Dec. 22 edition. in your Dec. 15, 1947 issue of the 
NEWS. 4 
J. H. FROHLICH, H. C. HyckocK, WHEN YOU RECHARGE 
Manager Appliance Division — General Sales Manager 
', ——— 
NEED FOR ENGINEERS 
INCREASES IN FINLAND 
Teknillinen Korkeakoulu 
Finland Institute of Technology 
Helsingissa, Finland 
Editor: 
I have been informed by A. Mor- 
gan, member of the American 
Friends Service Committee, that he 
has asked you to publish in the 
NEWS, AIR CONDITIONING & REFRIG- 
ERATION a _ small article on our 
Institute of Technology and the con- 
tribution to its library. We hope 
that you have published this article 
and, as the President of our Institute 
of Technology, I beg to express our 
best thanks for your kindness. 
Our Institute is the only Institute 
of Technology in our country for pre- 
paring graduate engineers and archi- © © a 
tects of the highest degree for dif- > 
ferent technical branches. As the ra | th [ [ i fl i a 2 
paying of war indemnities as well 
as the reconstruction of the country 
are making very great and increased . a ee Pee » 
demands on our arenes activities, If you value your time, you should value Virginia “Extra Dry Esotoo, » 
the demand for graduate engineers the sulfur dioxide that is consistently pure. When you recharge with 
“Esotoo,” you take the first step in eliminating costly and time- 
d? consuming call-backs. Every cylinder is triple-tested to make certain 
Ti red of Shopping Aroun that no dirty, oily or wet product will be shipped—reasons enough 
why “‘Esotoo’’ maintains its international reputation for high quality 
then and dependability. VIRGINIA SMELTING ComPANy, West Norfolk, Va. 
= 4 4M Established 1898. 
Poe : TURN to TEMPCO “EXTRA DRY ESOTOO"” 
for our ‘ Buy from Your 
aN MEW: y Distributors for carte 
* . + Ad ” ® 
Ei : ti p li hi , te Refrigeration Supplies Kinetic’s “Freon” Refrigerants 
ic isnin nied 
eciroly rol g- @ Wholesale Distributors 
@ JOHN LEES is equipped to polish either mechani- 
cally or by the new electrolytic method. The latter is e Write for our Catalog 
superior for punched, stamped, and formed surfaces; 
produces a gleaming finish over the entire surface. In e 
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The Only Publication Servicing 
the Industry in Canada 
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Limited 


Gardenvale, Que. - Canada 


IN REFRIGERATION 
EXPERIENCED MEN 
CAN SERVE YOU BEST 


Here’s Jan Van Ginhoven 
our repair shop foreman. He’s had 11 


years refrigeration experience. 


WEST COAST SUPPLY JOBBERS 


This is one of a series of 


conditioning. 


After the air has been conveyed 
from the fan to any particular loca- 
tion by the duct system, it is then 
distributed to the space by grilles, 
registers, or ceiling diffusers. 

The size and type of grilles, regis- 
ters, and ceiling diffusers are of the 
utmost importance to an air condi- 
tioning system. 

The grilles, registers, and ceiling 
diffusers are used to distribute the 
air in the room evenly and at proper 
height above the floor, so that all 
rapid air currents are above the 
“breathing line.” 

The “breathing line’ is taken at 
5 ft. above the floor. 

A grille is a face, located usually 


by James J. LaSalvia 


articles prepared by a veteran air 


conditioning engineer which gives fundamental engineering data 
and practical application information on the subject of comfort air 


Aw Distribution 


Grilles, Registers, Ceiling Diffusers, 
Self-Contained Units, Remote Type Units 


has a “damper” or “shutters’’ for 
controlling the volume of air. 

Hither a grille or register may be 
used for supplying the air to the 
room or for returning the air to the 
system. 

A ceiling diffuser, also called ceil- 
ing outlet, is located at ceiling, for 
supplying air to the room. A ceiling 
outlet may also be used for exhaust 
or returning air to the system. 
Types of grilles and registers are 
shown in Fig. 1. 

GRILLES AND REGISTERS 

Grilles and registers are usually 
made of steel, bronze, and other 
materials with many types of finish. 
(See Fig. 2 which shows the face of 


SINCE 1928 in side walls for supply, and has no grille or a register.) 
Ee = provision for air control. The width and height of grilles and 
REFRIGERATION SERVICE INC. A register is a face, located usually registers are given in inches. 
uo Bee  . in side walls for supply and at any The width multiplied by the height 
other location for recirculation, and is known as the “total area” of the 
— 


by Paul Reed 


id Manager, Refrigeration 
- and Air Conditioning Div., 
Perfex Corp. 


books the next best thing to a person-to-person chat about your refrigeration problems. 
Conveniently cross-indexed for instant use, ‘‘Refrigeration Problems and Their Solution”’ 
can provide ‘‘the missing link’’ in your search for authentic advice on ‘‘how to make 
it work.” 
264 pages. 6 by 8% $1.00 ea. 
Vol. 1 Vol. 2 
Chapter Page Chapter . Page 
No. Subject No. No. Subject No. 
1 Measurement of Temperature ..............-. 1 27 Water-cooled Condensers ...............00005 123 
2 What Heat Is; How it May Be Measured........ 6 28 The Evaporative Condenser................00. 129 
3 Temperature-Pressure Relationship ............. W 29 Compressor Shaft Seals...............0e0000- 138 
4 Temperatures, Pressures, and Heat Contents 30 Piston Head Clearance..................0005. 158 
In the Compression Cycle................-- 15 31 Defrosting of Evaporators.................... 161 
5 Automatic Expansion Valves.................. 23 32 Pr Handli fC Oil 
6 Thermostatic Expansion Valve and Superheat.... 28 aaa - ig 7 en eek is) 166 
a i UU eee 34 33 Changing from “Freon-12" to Methyl Chloride... 169 
8 The High-Side Float Valve.................00. 39 34 Charging Refrigerant Into the System.......... 173 
9 The lLow-Side Float Valve...............cecee 42 35 Conditions Affecting Food Preservation........ 176 
10 Rise and Fall of the Low-Side Float............ 46 36 Humidity and Air Circulation................. 179 
i. 2 ESOP rer rere eee Tee Te 48 37 Storage Temperature Not for Freezing......... 189 
Oe Pe ND. incr tet eececeensesdescetss 53 38 Refrigeration and Handling of Beer........... 192 | 
TS GOMOIOOTORT MInIUTES 2c ccccccctesecesece 57 39 Carbon Dioxide In Refrigeration Work........ 195 
14 Factors In Pressure Control Settings............ 62 40 Use of Gauges vs. Guessing..............000 199 
15 Effect of Altitude on Controls, Valves......... 65 St WAP CAE GOO FRO io code csr ciawscusvese 201 
16 Air Circulation for Air-Cooled Units........... 68 42 Recording Suction Pressure Gauge............ 205 | 
17 Relationship Between Refrigerant Pressures and 43 Simple, Obvious Causes of Troubles........... 213 
Ale TOMPeratures ....cccccccccccsccccscecs 72 44 How Preventive Maintenance Is Used........... 215 
18 Determining the Heat Leakage................ 76 45 Control of Moisture In Refrigeration Units...... 218 
19 Determining the Product load................ 80 46 Finding & Preventing Refrigerant Leaks........ 221 
20 Miscellaneous and Service Loads.............. 84 47 Care and Treatment of V-Belts 227 
21 A Problem In Beverage Cooling.............. 89 tmnt an 230 
Be BE MOND asec cdiccwescscessccsereases 91 ee ee Peeeenenetesnnevenees 
23 Balancing the Units In o Systom.............. 99 49 Service ee ee eee eee eee 233 
24 Fur Storage—Use of Variable Speed Units...... 102 a Ae re rer 238 
25 Varying the Capacity of a Condensing Unit.... 105 Ce SME Soc eeettéusnsescesscodveunxads 245 
26 Loading of Condensing Unit Motors............ 120 Oe NE sc ieeicicccinresseneeccssssveers 252 
MET ee rE CLT CT 123 i TERETE TE TEC EER COE TORT TOC TT TCT 258 
BUSINESS NEWS PUBLISHING CO., 450 W. FORT ST., DETROIT 26, MICH. 


“Easily understandalle--- 
and a great aid te sewice engineers” 


REFRIGERATION PROBLEMS 
AND THEIR SOLUTION 


In two volumes, J-1 and J-2 


Handy, practical, reference information for the refrigeration 
service engineer, ‘Refrigeration Problems and Their Solution’’ 


is written and illustrated so as to 


users, and others who want a fuller knowledge of refrigera- 


tion. 


You'll like the way Paul Reed has organized his material . . . 
and he writes clearly, making these books easy to understand 
and a pleasure to read. And because Paul Reed has such a wealth of practical knowl- 
edge of refrigeration, and years of experience behind him, you'll find reading these 
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be of interest to salesmen, 
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Fig. 1—Basic Types of Air Conditioning Grilles and Registers 


{ 


Duct 


Grille with horizontal fixed or 
adjustable bars. 
SHUTTERS 
° ° 
3 ° 
Duct 


Register with front horizontal de- 
flecting bars and rear vertical ad- 
justable shutters. 


Shown at right is a_ recirculation 
grille with vertical and horizontal 


fixed bars. 


° ° 
° ° 
Duct 
Grille with vertical fixed or ad. 
justable bars. 
SHUTTERS 

° ° 
° ° 


Duct 
Register with front vertical deflect. 
ing bars and rear horizontal adjusta. 
ble shutters. 


grille or register. 

The total area minus the area of 
all the bars between the inside of 
border is known as the “daylight 
area.” The daylight area is the area 
through which the air passes. 

The daylight area is what we are 
chiefly concerned with, in the grille 
or register. This varies considerably 
in different makes of grilles and reg- 
isters. The daylight area is also 
known as the “free area.” 

The “free area” of grilles and 
registers used in air conditioning 
work is from 75% to 85%. This rep- 
resents the ratio of the “free area” to 
the total area of the grille or register. 

For recirculation grilles or regis- 
ters use free areas from 60% to 90%. 

The border should not be considered 
as part of the size of the grille or 
register. The size of the grille or 
register should be that part shown by 
the width and height, as shown in 
Fig. 2. 


NORMAL WAY OF SIZING 

GRILLES OR REGISTERS 
Example: What is the size of grille 
or register to pass 800 c.f.m. at 600 


ft. velocity? Assume “free area” at 
80%. 


Formula: Same as for duct design, 


C.f.m. 
A = 
Vel. 
where 
A = Area in sq. ft. 
C.f.m. = Cubic feet of air 
per minute. 
Vel. = Feet per minute. 
800 
A =— 
600 
A = 1.33 sq. ft. 
100% 
= 1.33 sq. ft. x = 
80% 
1.66 sq. ft. 
= 1.66 sq. ft. x 144 sq. in. 
= 239 sq. in. 


For 239 sq. in. the following sizes 
of grille or register can be used. 
(For supply use ratio of 2 to 1 to 
5 to 1.) 


Width Height Sq. in. 
30 8 240 
24 10 240 
20 12 240 


For recirculation, grilles or regis- 
ters in any ratio of width to height 
can be used to fit the space. 


(To Be Continued) 


Fig. 2—Important Details of Grille or Register 


BORDER 


HEIGHT 
OF GRILLE 


WIDTH OF 
GRILLE 


AIR FLOW 


Fig. 2 shows the details of a grille or register face. 


WE'VE MOVED to our new 
and larger quarters at 2850 
FULTON STREET, corner of 
Francisco and Fulton streets, 
Chicago. In our new loca- 
tion we have the space, more 
modern equipment and per- 
sonnel to adequately handle 
the ever increasing demand 
for RIGIDBILT Refrigeration, 
Air Conditioning, and Heat- 
ing Equipment. RIGIDBILT'S 
Policy and management re- 
mains unchanged. 


‘RIGIDBILT, INC. 


FORMERLY: MANUFACTURERS, FIN con 30. 
2850 FULTON ST. CHICAGO 12, ILL. 
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BETTER BUILT 
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All Ready for Defrosting 


NORES ee 


Special defrost feature on 
one of Norge’s new re- 
frigerators automatically 


N.Y. Purchasing Agents 
Seek 6-Mos. Inventory 


NEW YORK CITY—tThe size of 
orders being placed by several lead- 
ing industrial firm’s purchasing 
agents in this area has been increased 
about 300% to cover inventory re- 
quirements for the next six months. 

This is a major shift in policies, 
purchasing agents explained, pointing 
out that until now they have been 


purchasing for 60-day maximum in- 


ventory requirements, but now were 
buying for 180-day inventory needs. 

The factors most influential in 
shaping the new policies were listed 
as (1) fear of higher prices in many 
lines, (2) increased tightening of 
supplies, and (3) effects of possible 
allocation programs. 

On large orders which are being 
placed, however, purchasing agents 
said they are placing cancellation 
clauses in their contracts giving the 
buyer the right to cancel the order 
30 days before shipment, and re- 
quiring the vendor to notify of his 
intent to ship. 


REMCO "Cross-rto” 


DRIER-FILTERS AND FILTERS 
Eee oe Sa | Ve 


dusting and packing of drying agent, which elimi- 
nates pressure drop, clogging, poor refrigerant 
control performance and expensive call backs— 
permits installation in 
liquid line, suction line or 
between refrigerant con- 


Or Write. 
, INC.,----> 


trol and evaporator. | , 


ZELIENOPLE, PA. 


turns unit off at midnight 4 

and back on three hours 

later, herewith effectively 

dramatized by a Chicago 
model. 


Govt. Group Gives Priority to Research 
On Behavior of Foods In Cold Storage 


WASHINGTON, D. C. — Recogni- 
tion by the Federal government of 
the need for research and exploration 
in the field of refrigerated foods was 
pointed up in the recently released 
report and recommendations of the 
cold storage advisory committee ap- 
pointed under the Research and Mar- 
keting Act of 1946. 

“Of the four basic methods now 
employed industrially in food pres- 
ervation,” the committee report 
stated, “the developments in the field 
of refrigeration, particularly in the 
temperature zones of freezing, have 
in recent years been extremely rapid 
and notable.” 

The committee, composed of 11 
representatives of the cold storage 
industry, has considered a number of 
research projects in light of the pur- 
poses of the Research and Marketing 
Act. It has recommended an A or B 
priority to some, rejected others. 

Purposes of the act, according to 
the report, are “to find new and bet- 
ter uses for agricultural products, 
higher quality of agricultural prod- 
ucts to the ultimate consumer, and 
more economical marketing of these 
products.” 


HIGHEST PRIORITY 


Projects to which the committee 
has given the highest priority are: 


Establishment of fundamental re- 
searches in thermodynamics and re- 
lated fields (such as heat transfer in 
commodity and environment, effects 
of ice formation in plant and animal 
tissues, and the effects of environ- 
mental low temperatures generally 
on physical matter) under the direc- 
tion of distinguished scientists and 
engineers. 


Establishment of a roster of re- 
searches in the refrigeration of per- 
ishable farm products conducted 
throughout the world including 
bibliographical information as well 
as brief statements of objectives, 
personnel, and major research facili- 
t les of the several investigations 
listed. 

Packaging research to investigate 
the protective and structural char- 
‘cteristics of package materials in 
re lation to specific farm commodity 
behavior, the handling and ware- 
“ousing of packaged farm products, 
ind their efficient refrigeration. 

Investigation of atmospheric con- 
‘rol, modification, and purifiication 
: refrigerated environment with 
particular emphasis on spatial flow 
©! air and other gases in cold stor- 
‘s€ environment, in relation both to 
vontrol of gaseous substances and 
heat transfer from product to en- 


vironment or cooling medium. 
Investigation of the control of the 
water vapor phase of storage en- 
vironment in relation to product be- 
havior and temperature. 
Investigation of the precise mean- 
ing for the product of temperature 
fluctuation in refrigerated environ- 
ment. 
Investigation of the storage be- 
havior of precooked frozen foods. 
Investigation of .the cold storage 
behavior, either above or below 
freezing, of citrus fruits; white po- 
tatoes; bread grain products and 
associated products (i.e. rice); and 
certain heat processed foods, such 
as fruit juices, fruit, meat, and 
dairy products. 


~~ 


‘COLD-SENSITIVE’ ITEMS 


Under this same heading, the com- 
mittee has given a secondary priority 
to research in the cold storage be- 
havior of so called cold sensitive 
fruits and vegetables, especially as 
these might be handled in pre- 
packaged form under refrigeration in 
distribution to consumers; certain 
dehydrated vegetables, dried eggs 
and milk, frozen milk and cream, and 
nuts. 

Other A priority projects were: 

Unification of coordinated investi- 
gation of the behavior of fatty or 
oily tissues and substances held in 
refrigerated storage, and technical 
action to arrest or dimish fat and 
oil deterioration. 

Investigation of the nature and 
size of packages employed in pre- 
packaging of fruits and vegetables 
insofar as they would entail modifica- 
tions of handling and warehousing 
practice in cold storage plants. 


AVAILABLE TO LOCKER MEN 


Recognizing that much of the 
material unearthed in these _ re- 
searches would hold true in locker 
plants as well as in cold storage 
warehouses, the committee recom- 
mended that the researches should 
apply to the locker plant industry 
generally and should be available to 
that industry. 

“It was also the concensus of the 
committee that the cold storage in- 
dustry of the United States has and 
does maintain an ‘open door’ policy 
with respect to furnishing representa- 
tives from abroad with any and all 
information pertaining to cold stor- 
age design and operation, with a view 
toward promoting in coming years 
the construction of sufficient facilities 
abroad which might eventually lead 
to expansion of trade in refrigerated 
commodities.” 


Refrigeration - Air Conditioning - Heating -Parts and Supplies 


Same Day Service—From Our Complete Stocks 


i al 


THE SUPPLY HOUSE THAT SERVICE BUILT 
BUY FROM THE WHOLESALER THAT PLAYS BALL WITH YOU 


SERVICE PARTS CO. 


WHOLESALE ONLY 


Request for latest Catalog 
on your “letterhead” 


without 
identification. 


leased Proper 


2511 LAKE STREET 
MELROSE PARK, ILLINOIS 
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RATOR COMPANY® FOND DU LAC, WISCONSIN 
THAN 40 YEARS FARM FREEZERS SINCE (939 
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Heating and Cooling Coils 


i Factory representatives in principal distribution centers 
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Once you’ve specified usAIRco air conditioning equipment, and 
experienced usAIRco’s willingness to serve you as you'd like 
to be, you’ll gain an appreciation of the factors of its large and 
steady growth. Smart designing, inspired engineering, sound 
manufacture are valuable assets to everyone specifying, install- 
ing, and using air conditioning. UsAIRco offers you all this— 
plus cooperative engineering counsel in all phases of air condi- 
tioning. Depend on a name that has been growing and building 
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é A CENTURY 


for a quarter of a century. 
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Unit Air Conditioners 


Unit Heaters 
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Simple answer to tough fastening 
problem... HINGES on RIVNUTS 
Designs for a large, walk-in refrigerator required attachment of heavy 
hinges to the door which was constructed in ‘‘sandwich’’ form of 
steel sheets and hard sponge insulation material. B. F. Goodrich 
Rivnuts with thick spacer heads supplied the answer. 
The spacer heads made it possible to upset the Rivnuts deep in the 
“sandwich” against the steel sheet. Clean threads remaining after 
upset supplied a firm foothold for hinge 
attachment screws. 
Rivnuts may be the answer to your tough 
fastening problem. Why not get the facts from 
a Rivnut engineer? Write The B. F. Goodrich 
Company, Dept. ARN-18, Akron, Ohio. 
_— == GET THE FACTS IN FREE RIVNUT DATA BOOK 
} Latest edition. Fully illustrated. 4o pages of 
facts on Rivnut installation, applications, 
types, sizes, load capacities. For your copy 
write to 
e 
BEGoodrich birt. aRN-18, AKRON, OHIO 
* 


UNSURPASSED! For Personalized Service 


. . » Say many CHASE customers. Big orders, medium orders—yes, 
even tiny orders—all receive close, personal attention. Customers on 
our books are more than mere names—they are friends; the kind of 
friends who have made “Good Will” the greatest asset in our business. 


CHASE refrigeration suppl y con. 


546 WEST II9T# ST., CHICAGO 28,ILL.- Phone PULIman 5125 


Let's Go---NATION WIDE. - - 


ALERT DISTRIBUTORS AND DEALERS 


WILL BE FRANCHISED * BUYERS EVERYWHERE 
‘—FOR BUXTON’S THREE GREAT NEW REFRIGERATORS * 
NEW STREAMLINING * NEW ENGINEERING FEATURES 


SO COMPACTLY DESIGNED THAT THE SPACE REQUIRED IS ABOUT THAT OF THE 
AVERAGE 12 Cubic Foot Refrigerator, but you actually get a Refrigerator with 22 Cu. Ft. 
normal temperature . . . the Combination Refrigerator is 19 Cu. Ft., half Zero—and 
half normal and the all Zero refrigerator is 18 Cu. ft. 


—And the BUXTONAIRE DRY Cooler for bottled beverages 
and food products. 


All Inquiries will be personally aust Het 


contacted within a few days. : 


Manufactured by cam 


| BUXTON, INC. 
1960 E. 48th St. Phone LUcas 8168 Los Angeles (11) Calif. 


General Sales Manager, E. George Sanders 
3120 N. Main St., Dayton 5, Ohio 


These men will develop rapidly—help you build your 
business. Let us know the type and kind of men you 
want. Men available for all parts of country. 

Let us send you well trained, energetic young men 
to help you with your sales, installation and servicing 
problems. 


These men have had thorough practical shop training 
by refrigeration men with years of field experience. 


THE ST. LOUIS 
SCHOOL FOR ELECTRICITY 
AND REFRIGERATION, tac. 


6767 Southwest St. Louis 17, Mo. 


$2.50 
5¢ ea. 


RATES for “Positions Wanted” 
per insertion 50 words or under. 
additional word. 

RATES for al! other classifications $5.00 
per insertion 50 words or under. 10¢ ea. 
additional word. 

ADVERTISEMENTS set in usual classi- 
fied style. Box addresses count as five 
words, other addresses by actual word 
count. 


POSITIONS WANTED 


MANUFACTURERS REPRESENTATIVE 
—living in So. California, now available to 
manufacturer of quality refrigeration 
cabinets or equipment on full-time, pro- 
ductive basis. Broad, successful sales ex- 
perience in all phases of commercial 
activities through sales-minded Distribu- 
tors, Dealers and National Accounts and 
favorably known throughout the West 
Coast, Arizona and Nevada. E. W. JONES, 
800 Florecita Terrace, NW., Altadena, 
California. 


SALES ENGINEER, high caliber Christian 
executive, real producer, experienced in 
commercial and industrial refrigeration as 
Sales Manager and General Manager, 
contractor, store and market equipment. 
Capable of taking complete charge. De- 
sire permanent connection with estab- 
lished Southern California concern, pref- 
erably Los Angeles area. $500 per month 
min., plus percentage of net. 42, married, 
2 children. Available August. Interview 
in March. BOX 2668 Air Conditioning & 
Refrigeration News. 


POSITIONS AVAILABLE 


CLASSIFIED ADVERTISING 


DISTRICT SALES managers wanted by 
prominent soda fountain manufacturer, to 
establish dealerships in New York, Chi- 
cago, and Birmingham areas. Intermit- 
tent traveling necessary. Outstanding op- 
portunity for right men. Give full data 
in your first letter. Personal appoint- 
ment arranged with qualified applicants. 
BOX 2665 Air Conditioning & Refrigera- 
tion News. 


ESTABLISHED WHOLESALE _ supply 
house in Florida has immediate opening 
for a man with sales and managerial 
ability and experience in refrigeration 
and air conditioning. Some traveling. 
Compensation in keeping with results and 
with opportunity for qualified man to 
become member of firm. Give details 
first letter. Confidential. BOX 2667 Air 
Conditioning & Refrigeration News. 


EQUIPMENT FOR SALE 


OUTSTANDING CLOSE-out values. All 
new Trane equipment in original crates. 
38 & 5 ton “Freon” compressors with 
motors & controls. Also 3 & 5 ton Marlo 
cooling coils. All equipment to be sold 
at reduced prices. Write or wire for com- 
plete information. ACME SERVICE & 
SUPPLY COMPANY, Muskogee, Okla- 
homa. 


ATTENTION! REFRIGERATION deal- 
ers! For sale! Brand new close-coupled 
air cooled % HP condensing units com- 
plete with Tecumseh pump, % HP motor, 
air cooled condenser, receiver, service 
valves, etc. In quantities of ten—$93 each. 
Quantity discounts. BERLY MANUFAC- 
TURING CORP., 275 Atlantic Avenue, 
Brooklyn 2, New York. 


SERVICE AND shop foreman wanted to 
take complete charge of service depart- 
ment. Refrigeration and air conditioning, 
pressure systems, washers, ironers, heat- 
ing equipment, water heaters, other 
household appliances. Four service cars 
running. Must be able to meet the public, 
and handle service complaints with 
diplomacy. Good salary. BOSWELLS 
INC., Auburn, California. 


WANTED: EXPERIENCED sales engi- 
neer to sell well known Baker Ammonia 
and “Freon” commercial refrigeration and 
air conditioning equipment. Good proposi- 
tion. BURGE ICE MACHINE COMPANY, 
3208 Gratiot Avenue, Detroit 7, Michigan. 


WAREHOUSE REMOVAL—Excess inven- 
tory; new air conditioning equipment, 
condensing units, evaporative condensers, 
shell & tube condensers, fans, blowers, 
coils, etc. special prices to offset ware- 
house moving costs. Also new motors. 
All standard makes. BERLY MANUFAC- 
TURING CORP., 275 Atlantic Avenue, 
Brooklyn 2, New York. . 


SEALED UNITS rebuilt—prompt service 
on Coldspot (sealed and _  semi-sealed) 
Westinghouse, Crosley, Philco, Tecumseh, 
Mayflower, Kelvinator & etc. Write for 
price list and _ shipping instructions. 
BRIGHTON, 16640 Log Cabin, Detroit 3, 
Michigan. 


SALES ENGINEERS experienced in suc- 
cessfully selling top national-name com- 
mercial refrigeration lines to join Cali- 
fornia’s most progressive merchandising 
organization and sell commercial refrig- 
eration to small industrial applications. 
You would sell fixture lines and Mills 
machines. High income positions available 
throughout California. Write J. CORRI- 
GAN, 4015 Wilshire Blvd., Los Angeles 5, 
California. 


EXPERIENCED MANUFACTURER'S 
Agents: We have openings for several 
Manufacturer’s Agents to handle the sale 
of Air-Ite beer pumps. We are interested 
only in men with experience who are 
presently contacting commercial refrigera- 
tion dealers and fixture houses direct. 
Protection guaranteed in assigned terri- 
tory. Please state complete qualification, 
products you are now handling, area cov- 
ering, approximate number of dealers. 
RAMSEY-BENNETT CoO., 480 Huron Rd., 
Cleveland, Ohio. Attention: Mr. J. W. 
Ferry. 


EXPERIENCED MEN: Due to expansion 
program, we are interested in several 
men to teach in large refrigeration and 
air conditioning school. Teaching experi- 
ence preferred but not necessary. Full 
time job. Salary and opportunity above 
average. When applying state qualifica- 
tions. Write: UNIVERSAL TRADES 
SCHOOL, 4030 South 13th St., Omaha, 
Nebraska. 


RETAIL SALESMEN who have had suc- 


cessful experience selling top quality 
commercial refrigeration lines such as 
Hill, Tyler, Koch, etc., to join one of 


California’s most progressive commercial 
refrigeration firms. Positions available 
throughout sunny California. Excellent 
income. Write stating full qualifications. 
F. WILLIAMS, 1946 S. Main Street, 
Los Angeles 7, California. 


SALESMAN TO contact dealers and con- 
tractors for a wholesale concern covering 
New England States. Opportunity to be- 
come member of the firm. BOX 2635 
Air Conditioning & Refrigeration News. 


WANTED REFRIGERATOR cabinet de- 
sign engineer. Modern new Midwest 
refrigerator factory. Inquiries kept con- 
fidential. BOX 2639 Air Conditioning & 
Refrigeration News. 


REFRIGERATION APPLICATION Engi- 
neer with proven past sales record to 
represent Grand Rapids distributor of 
nationally known manufacturer, territory 
would be Western and Northern Michi- 


gan. Man must be capable of earning 
$10,000 to $15,000 annually on _ liberal 
advance against commissions. Position 


permanent with 
advancement. Write 
tions and _ previous 
2660 Air 
News. 


for future 
stating qualifica- 
employment. BOX 
Conditioning & Refrigeration 


opportunity 


SALES ENGINEER wanted! Experienced 
in commercial refrigeration and air con- 
ditioning by old, well established firm in 
Southwest. Have Frick Company state 
agency. Thorough experience in selling 
and installation necessary. Splendid op- 
portunity for the right person. Give 
full qualifications in writing. Address 
BOX 2662 Air Conditioning & Refrigera- 
tion News. 


SALES OR application engineer—promi- 
nent manufacturer of automatic control 
equipment has position for well qualified 
engineer. Experience in sales or applica- 
tion engineering of automatic controls 
desired. This is an excellent opportunity 
for a capable man who wishes to become 
associated with a progressive concern. 
In reply, which will be confidential, give 
age and full details of education and 
experience. BOX 2664 Air Conditioning 
& Refrigeration News. 


COMPLETE COLD storage plant, Brunner 
condenser model W 750 FC with 7% HP 
Century motor. Six Bush coolers, boxes 
22’, 24’, 16’ 14’ x 30’; 200’ track and car- 
riers; gauges, switches. Pressure valves 
and pipe. Make offer on any part. We 
will deliver. A. C. CLARK, R #2, Burley, 
Idaho. 


NEW GENERAL Electric motors, 1% HP. 
1800 R.P.M. 230 volts 1 Ph. 60 cycle. 
Constant duty sleeve bearing. List $88 
less 20%. Also in stock % to 1 HP. 
EDISON COOLING CORP., 310 East 149th 
St., New York City, N. Y. 


QUALITY BOBTAIL fountains; reach-ins, 
walk-in boxes—wood, metal; dough re- 
tarders; double duty cases—stainless steel, 
porcelain; dairy, florist, bakery cases; 
ice cream hardening cabinets; thermo- 
pane frozen food cases; milk, sandwich 
coolers; stainless steel back bars; with 
machines. Equipment made to _ special 
order. FRIGITEMP CORP., 931 Bergen 
St., Brooklyn 16. MA 2-9093. 


SERVEL SUPERMETIC __ refrigeration 
units—\4, to % HP at regular dealer’s dis- 
count. Large quantity new Alco #S1N15 
Solenoid valves; %” o.d.s. 115 v. DC; 
220 v. AC; in original sealed cartons; lots 
of 5—$2.75 each, NANTICOKE. REFRIG- 
ERATOR MFRS., Nanticoke, Pa. 


BUSINESS OPPORTUNITIES 


——$—__ 
FOR SALE: Refrigeration and store fix 
ture business, established for thirty yea, 
in Southwestern New York and Nort. 
western Pennsylvania. Net earnings Over 
$20,000.00 in 1947. Valuable franchises 
Reason retiring from _ business. X 
2655 Air Conditioning & Refrizeratio, 
News. 


a 
MANUFACTURER WANTED to develop 
and manufacture or purchase a new 

revolutionary economical cycle in refrig. 
eration and air conditioning unit, which 


uses only % HP per str. ton refrigeration. | 


can also be adapted for heat pump anq 
for house heating. BOX 2657 Air Cong. 
tioning & Refrigeration News. 


a 
YEARS 
business, 


ESTABLISHED 


sales, service, appliances 


Indiana town 30,000 population. 


parties. Illness only reason to se!!, 


Six 


room residence included. Write in full fo, © 
details BOX 2663 Air Conditioning ¢ 7 


Refrigeration News. 


MISCELLANEOUS 


CHROME PLATING and refinishing of | 


refrigerator trays and hardware. 
metal parts made “just like new.” Quick 
service; reasonable prices. Ask for 
quotations and literature. MASTER 
SILVERPLATERS, 2031 Caniff Avenue 
Dept. 29, Detroit 12, Michigan. 


All 


ICE PLANTS 


5 Ton to 80 Ton capacity for delivery in 
early Spring in time to assure operation 
over the profitable summer season. These 
are standard, well-engineered Plants with 
a famous make Ammonia Compressor. 
Prices are competitive. Also available— 
replacement equipment and __ supplies. 
Prompt delivery on Tank Frames and 
Covers, Tanks, Pressure Vessels, Can 
Fillers, Can Dumpers, Etc. Advise your 
requirements. 


RECO PRODUCTS DIVISION 
2024 Market St., Philadelphia 3, Pa. 


ang 


refrig-ration 7 
and | 
parts, display, store and shop for «ale jy, 

Will | 
sacrifice quick sale or lease to resp: naible j 


Y oe Vines 


WITH YOUR 


JACK & HEINTZ fractional horsepower 
motors. Complete line of various sizes: 
%, %, %, %-110/220 AC 60 cycles; 115/230 
AC 50 cycles. Available for immediate 
delivery. Maximum discounts. Export 
Dept., S. J. O'BRIEN SALES CORP., 560 
West 34th Street, New York 1, N. Y 
Telephone WI. 7-2100. 


FOR SALE: Ammonia compressor York 
3 x 3 fully automatic with 5 HP motor 
and Myers water pump. All in first class 
condition, also extra valves, Ammonia 
tank and Ammonia. ARTHUR O’HEIR 
FINE FOODS, Winter Park, Florida. 


SACRIFICING BRAND-new 
Curtis and other top brands. Condensing 
units in original crates. %, 4, %, % HP. 
air-cooled. 1% and 3 HP. water-cooled. 
All priced for immediate clearance. Write 
or wire now. ROCHELLE REFRIGERA- 
TION COMPANY, 31 East 4th Street, 
New York 3, N. Y. 


Copeland, 


SEALED CROSLEY TERMINALS. _In- 
stalled from the outside in a few minutes 
without opening the compressor. Corrects 
leaky terminals on all Crosley “F-12" 
units. Set of three $5.25 (Part No. 1020) 
Installation tool 20¢. Immediate delivery 
Money-back guarantee. SEALED UNIT 
ee CO., 3097 Third Ave., New York 
= A & 


TWO 3 HP. 3 phase Copeland water 
cooled condensing units. Original crates 
$300 each. Fifty brand new Tenny T-X 
valves. Methyl and “Freon” $5.00 each. 
Subject to prior sales. ROBERT H. 
WILSON CO., 1017 South State Street, 
Syracuse 2, New York. 


FRANCHISES WANTED 


MANUFACTURER’S REPRESENTATIVE 
with offices in Los Angeles and San 
Francisco interested in good quality com- 


mercial refrigerator and_ refrigeration 
equipment, frozen food and ice cream 
cabinets, beverage cabinets, etc. Estab- 


lished reputation and thoroughly experi- 
enced in sales and service. Address BOX 
2661 Air Conditioning & Refrigeration 
News. 


EXPERIENCED MANUFACTURER'S 
Agents. Located in Columbia, S. C. 
Solicits additional manufacturers who de- 
sire representation in the Southeastern 
region. Over 22 years experience in rep- 
resenting manufacturers. BOX 2666 Air 
Conditioning & Refrigeration News. 
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]JEMPRITE 


DRINKING WATER COOLERS 


1. Instant, effortless finger-tip pres- 
sure. 2. No spouting, no splashing, 
no annoying fluctuations in water 
flow. 3. Bubbler design gives maxi- 
mum sanitary protection. 4. Temp- 
rite patented cooler assures a con- 
stant, even water temperature. 
Never too cold, never too warm. 
5. Streamlined stainless-steel top. 


- 


1 
Lok 


All models meet 
the requirements 
of the National 
Bureau of Stand- 
ards, U.S. Dept. 
of Commerce. 
Approved by 
Underwriters’ 
Laboratories,Inc. 


Manufacturers 
to the refrigeration industry 
since 1929. 


EMPRITE PRODUCTS CORP. 
DETROIT 2, MICH. 


43 PIQUETTE AVE. 
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$ and : Seabrook Farms—Deerfield Packing Corp. 
an ~ are breaking all records for quick-freezing 
foods at their gigantic plant near Bridge- 
P j ton, N. J. They are processing as much 
a = 
a 1 as a million pounds of vegetables and 
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fruits a day, 85% 
of which 
promptly frozen. 


Their precool- 
ing, quick - freez- 
ing and cold 
storage opera- 
tions are all han- 
dled with Frick 
Refrigera- 
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q Preparing Asparagus 
for Quick-freezing. 


4 tion, Storage ca- 


pacity is over 50 
pounds. 
Twelve big Frick 


ammonia com- 


million 


pressors, driven 
by motors total- 
ling 3825 horse- 


power, carry the 


Fw in -10° Storage cooling load with 
olding 42,000,000 1b. dependability. 


15 DEPENDABLE REFRIGERATION SINCE its, 

‘RICH XO 
Below: Six of the Nine Big Frick 
4-Cylinder Ammonia Compressors 
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| Killen, Clarke, Smith 


Get Frigidaire Field, 
Factory Appointments 


DAYTON, Ohio—Announcement of 
three field and factory promotions for 
the direct factory sales department 
of Frigidaire Divi- 
sion of General 
Motors was made 
here today by L. 
McCutcheon, di- 
rect factory sales 
manager. All ap- 
pointments are ef- 
fective immedi- 
ately. 

J. R. Killen, rail- 
way dining car 
refrigeration and 
mobile water cool- 
er specialist, has 
been appointed 
resident representative for direct 
factory sales in the Pacific region. 
Killen, who will headquarter in San 
Francisco, succeeds Russell Long- 
streth, now deceased. Killen, in 
turn, will be replaced at the factory 
by J. G. Clarke, former beverage 
cooler contact representative. 

McCutcheon also announced the 
creation of a new sales engineering 
post in direct factory sales and 
named C. E. P. 
Smith, railway re- 
frigeration and air 
conditioning  spe- 
cialist, to fill it. 

“This new posi- 
tion has been 
created,’’ Mc- 
Cutcheon pointed 
out, “in line with 
Frigidaire’s nation- 
wide expansion 
program.” He ex- 
plained that Smith 
will coordinate 
product applica- 
tion activities and 
serve as liaison representative with 
product engineering. 

Both Killen and Clarke have had 
25 years experience in the engineer- 
ing and sales fields beginning their 
careers with Delco Light company. 
Smith has been with the company 
since 1936. 


Joslin Named York Mgr. 
Of Industrial Relations 


YORK, Pa.—Jack Joslin has been 
appointed manager of the industrial 
relations division of York Corp., 
according to an announcement made 
here by S. E. Lauer, president of the 
company. 

This position embraces not only all 
of the industrial and personnel rela- 
tions of the corporation, but includes 
the administration of all training 
courses. Joslin comes to York Corp. 
from Standard Brands, Inc., New 
York, where he held the position of 
staff personnel executive. 

Prior to his connection 


J. G. Clarke 


C. E. P. Smith 


with 


Standard Brands, Inc., Joslin was 
res- with Sharp & Dohme, Inc., Philadel- 
ng, phia, for five years as director of 
ter industrial relations, personnel rela- 
.xi- tions and training activities. In the 
ap- early part of his career, Joslin was 
aol connected with Firestone Tire & 
we Rubber Co., and with the Kroger 
a - Co., in both instances engaged in 
mn 4 6 Ae industrial relations, personnel rela- 

tions and training work. 
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Filtrine Filters, in all applications, assure 
sparkling water — clean to the eye, stimulating 

to the palate, free of objectionable odors — 

the kind your customers expect from their coolers! 


SELL A FILTRINE FILTER 
WITH EVERY COOLER 


.. A NATURAL PROFIT-MAKING TIE-IN! 


Several choice areas available for manufacturers’ representatives. 


FILTRINE MANUFACTURING CO. 


53 LEXINGTON AVE., BROOKLYN 5,N.Y. 


Manufacturers of Coolers & Filters for ouer GO Years 


Re-Use of Water Urged 
For Illinois Systems 


SPRINGFIELD, Ill. — Restrictions 
on the use of water for air condition- 
ing and refrigerating installations in 
Illinois was suggested by A. M. Bus- 
well, chief of the state water survey 
division, in a report on Illinois water 
resources. 


A comprehensive program of water 
control and conservation in Illinois 
was recommended by the _ report, 
which, when made public Jan. 20, 
cited five ground-water deficiency 
areas in the state, including those 
around Chicago and Joliet. 


The practice of “once through” use 
of ground water for air conditioning 
was listed by Buswell as an illustra- 
tion of water waste in some com- 
munities which could be curbed. 


Such use is limited by sewer ca- 
pacity in the Chicago loop area, he 
said, but declared that in Champaign- 
Urbana over-development of existing 
well fields has made it necessary to 
discontinue the use of air condition- 
ing and refrigerating installations 
not provided with water salvaging 
equipment. 

Buswell pointed out that an 
Indiana law effective this year makes 
it unlawful for anyone to remove 
from the ground more than 200 gal- 
lons of water per minute. Such 
water if used for air cooling must be 
circulated through cooling devices 
and re-used, or returned to the 
ground through recharging wells. 
The return to the ground, under the 
Indiana measure, must be through a 
closed system, approved by the state 


Water use in Illinois in the next 
health board. 


~ 


15 years will increase from the cur- 
rent rate of about 1.5 billion gallons 
a day to more than 2.2 billion gallons, 
Buswell prefiicted. These figures do 
not include an estimated 4 billion 
gallons a day used from surface 
sources for condensing purposes in 
steam power plants. 

Pointing to the need of conserving 
ground water and shifting to surface 
water supplies, which are ample, 
Buswell contended that to do these 
things adequately will require new 
legislation and new _ cooperation 
among state departments charged 
with various phases of water control. 


WATERCOOLERS 


BRANCHES IN PRINCIPAL CITIES 
MAIN OFFICE 
440 LAFAYETTE ST., N.Y. 3, N.Y. 
PURO FILTER CORP. 
OF AMERICA 


DRINKING WATER SPECIALISTS . 
FOR 50 YEARS 


Bulletin 837 
Temperature Controls 
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Give accurate control for a long period 
because of their simple, rugged construction. The 
temperature of the surrounding air does not affect 
the setting. Available in different ranges between 
-50 F and 500 F with remote bulb and capillary, 
with immersion bulb, or in a room thermostat. Pilot 
duty rating is standard but ratings up to 1% hp at 


220 volts are also available. 


orainy y . 
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MOTOR 


ALLEN-BRADLEY CO. 
1313 S. First St. Milwaukee 4, Wis. 


CONTROL 
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@ The Mueller Brass Co. 
Two-Temperature Control Valve is used in a 
refrigerating system where one compressor 
cools more than one unit and where it is desir- 
able to more accurately control temperatures in 
the various units. It closely maintains a pressure 
in the coil at a level above the operating 


pressure of the machine. 


An.exclusive feature of this valve is the provi- 
sion for by-passing the automatic valve in case 
it is desired to pump all the refrigerant from 
the coil. By means of this by-pass arrangement, 
the automatic valve can, in effect, be cut out 
of the system and the coil opened directly to 


MUELLER BRASS C 


Oo. 


Po § 
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the suction line. Provision is also made for the 
attachment of a pressure gauge while the line 
is under pressure. 


There is no limit to the number of valves that 

can be installed on one system. When several 
boxes are to be maintained at different tem- ‘ei 
peratures, the Two-Temperature Valves are ‘i 


installed on the higher temperature units. 


line valve. 


MUELLER. 
i he 


IY fa re 
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An oval handle, which is independent of the 
automatic closing feature, provides manual 
closing and eliminates the use of a separate 


Valves are furnished 1/2” and 5/8” flare. 
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AIR CONDITIONING & REFRIGERATION NEWS, FEBRUARY 2, 1948 


United Refrigerator Names 
Campbell District Mgr. 


ST. PAUL—In line with its 1948 
expansion program United Refriger- 
ator Co. announces the appointment 
of Tom Campbell 
as district man- 
ager for the states 


All-Industry Show-- 


(Concluded from Page 1, Column 4) 
and improved products. (To be cov- 
ered in detail in a later issue.) 
One main impression gained from 
an inspection of the exhibits is the 
effort made to improve products so 
that they will be of maximum use- 
fulness to the ultimate user, and at 


Roy W. Gifford Scores 
Aid-to-Europe Spending 


WASHINGTON, D. C.—Why not 
have a council of top-flight American 
production men _ help' modernize 
Europe’s industries? 

That’s part of a plan suggested by 
Roy W. Gifford, board chairman of 


Census Bureau Reports 
Nov. Electrical Sales 


WASHINGTON, D. C.—Wholesalers 
of electrical goods have reported 
sales of $275,000,000 for the month 
of November, while retail radio and 
household appliance dealers recorded 
sales estimated at $186,000,000 for 


Cold Hits Output -- 


(Concluded from Page 1, Column g ) 
slow-down in the production of gp. 
pliances and refrigeration parts p 
local factories. Officials at Revere 
Copper & Brass claimed that output 
of copper strip for tubing had been 
hampered but slightly. 
Reports from Nash-Kelvinaior jp. 
dicated that they would py 


of Texas, Okla- the same time so designed as to Borg-Warner, who recently appeared the same period, according to United «partially closed” from Thursda: 
homa, Louisiana, permit installation with greatest before the Senate Foreign Relations States Census Bureau. until Monday, Feb. 2. Only ‘tee 
Mississippi, Ar- speed and ease by the contractor. committee to blast U. S. plans to The figure for wholesalers was 27% operations requiring gas were Pn 4 
kansas, and Ten- The way in which the Show was_ spend $6.8 billion in 15 months aiding above last year but was off 6% from tailed and it was expected that pa 
nessee. staged and managed has won high recovery on the Continent. October. Their sales for the first 11 production would be resumed pA... : 
Campbell | start- praise from the exhibitors. They have Gifford declared that the U. S. months of 1947 were estimated to be day, Feb. 3. Officials said that ous. 
has made enemies in every country 74% over the total for the corre- Jl production of household 


ed his refrigera- 
tion career with 


been particularly enthusiastic over 
the strict surveillance of attendance 


by spending lavishly. Present plans 
for short-term dollar-aid couldn’t be 


sponding 1946 period. 
The retail figure for November has 


“ppli- 
ances had been little affected 1y the 
curtailment. 


Kelvinator in 1921, which was limited to persons having 
was with Russ a legitimate interest in the industry, carried out “unless (the money) is only been exceeded by the all-time Detroit-Michigan Stove Co., which — | Ste 
Soda Fountain for Tom Campbell and also over the “preview” showing given away” in an attempt to “rival high of $193,000,000 recorded for turns out domestic gas range: ex.| | an 
10 years, General Electric for nine on the first day in which attendance Stalin with another five-year plan,” October, 1947, according to the re- perienced a one-day shut-down but 4 “7 
years, and in business for himself was limited to wholesalers. which Gifford predicted would fail. port. has resumed operations. 4 
for three years. Despite this limitation on attend- $— _ § Sul 
He was formerly president of ance and the fact that the locker j Sul 
Southern Electric Co. of New Or-_ plant pee annie = here this year, CHECK WITH : s 
leans and is a member of the Ameri- total attendance figures may ap- 4 < 
can Society of Refrigerating Engi- proach those of the last Show. Kanto FIRST You Can Specialize In Pr ofits | | Go 
neers. His present headquarters are Decision as to the date halk ge tlw 
i his. of the next Exposition, scheduled to aca P a : ~ 
i aka a Ee be held in the fall of 1949, will be once m een in | No 
made after the close of the Show anco Refrigeration Controls. en you — 
Triangl e Handles Electromaster here. replace with Ranco Controls, you’re sure SLO: 


of dependable, trouble-free service that He 


DETROIT—Electromaster Inc. an- | - : 
nounces the appointment of Triangle more Ranco | iGreater Custome satisfies your customers, eliminates call. gent 
Electric Supply Co., Inc., El Paso, N. y, Chain Advertises ontrols in Use Satisfaction backs and makes your work as a refrig- barb 
Tex., as wholesale distributor. L. H. ‘ " eration service man easier and more > ough 
“Barney” Koogle is president. . profitable. Ry 
The new distributor's territory No Cr edit Char ge : /, 
covers counties in three _ states, : | rt 


NEW YORK CITY—The Dynamic 
chain of retail appliance stores here 
is advertising major appliances on 
the basis of ‘No interest charge. 
No finance charge. No credit charge. 
Pay out of income without being 
charged for the privilege.” 

The trade is labeling these offers 
“hidden price cuts.” Some other 
dealers are offering larger trade-in 
allowances than have been the rule. 


Ranco 0-140 
visible scales calibrated for range and differential settings; Range screw changes cut-out and cut-in simultaneously; differential screw changes cut-out only, 


Kanco Due: 


COLUMBUS 1, OHIO 


Texas, New Mexico, and Arizona. 
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EXPERIENCED COMMERCIAL 
REFRIGERATION SALESMEN 


We have a real proposition for you 
if you are a “producer” 
Salary—Commission—Expenses 


We are distributors of 
NATIONAL LINES—THE BEST 


If you know the “business,” 
you know “us” 
Only Metropolitan New York City 


Farrar-Brown Distributes 


Launderall In Eastern States 


DETROIT—F. L. Jacobs Co. here 
has recently announced appointment 
of Farrar-Brown Co. of Portland, Me. 
as distributor for the Launderall 
automatic home laundry throughout 
the state of Maine and several coun- 
ties of New Hampshire. 

The appointment expands the com- 
pany’s distribution facilities in the 
New England area. 


Phone—write or visit 


Bert Libbin 


Majestic Refrigerator Sales, Inc. 
625 Broadway 
New York 12, N. Y. 
oad GRamercy 7-5000 


DO YOU KNOW 


AMISON SUPER FREEZER DOOR 


Pa 


: Ail 

: | -+. the extent of the Jamison line of cold storage doors and why it is a | 

LESS SP ACE industry's standard of comparison? diffic 

, ae. ere During the last half-century we have built cold storage doors fo wes 

MORE co mn every type of use. That experience is fully reflected in the scope o Th 

: OLING ei the Jamison Line. enous 
ag . 4 * ya - to 

: ———— Jamison products are superior, because :— quite 

' We have pioneered every development, every improve- -_ 

ment, made in cold storage doors since the earliest days of wine 

the industry; they have been, and will continue to be, . oe 

built of the finest materials available. thate 

The hardware with which Jamison cold storage doors haat 

are equipped is designed, developed, tested and pro- boom 

duced in the same factory in which all our products It - 

are built. nation 

: been 

If your door requirements are so special that our standard products tion 

cannot satisfy them, we are equipped to build doors, regardless o! = want 


size, character, or duty. to your specifications. B cess ¢ 


Write for our catalog or get in touch with our nearest branch—we alé_— is oo 
represented from coast to coast. You will be surprised how frequently The 
a standard Jamison product will meet your requirements. Jamiso! are » 
Cold Storage Door Co., 114 Maple Ave., Hagerstown, Md. They’ 


Model C Ceiling Unit is only 8!/." High. 
Refrigerated air is exhausted against 
the back wall, resulting in positive cir- 
culation to the bottom—Equipped with 
air purification—Peak performance for 
Reach-ins, Florist Boxes, Dairy Cases, 
etc. Made in 3 sizes to balance !/,, !/3 
and !/, H.P. compressors. 


JAMISON STANDARD DOORS * inntiin, sens, yee 


Sold by Leading 
Refrigeration Wholesalers 


The 
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